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UHAeKC RSBl ocTaeTcs B 30HEe YBEPEHHOro pocTtda
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UHAEKC AeAOBOM OKTUBHOCTM BbilLiEe, YEM B MPOLLUAOM MECSHLLE U
roAOM paHee

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne roa K roay

* [TPOAQXKM: KOMMOHEHTA HEMHOTO BbIPDOCAC pOQCT
30 CcYEeT PAKTUYECKMX MOKA3ATEAEN, f f f f
OCTAAQCH B 30HE YMEPEHHOIO CHMXEHMS 02 574 597
: 09 53
» KOAPbI: EAMHCTBEHHAS M3 KOMMOHEHT 50,0, --ooe oo
MOKA3AAQ HEDOOABLLIOE CHMXKEHME 30 CHET 40 4
YXYALLEHUNI FOAKTMHECKOM CUTYALMM, -
CAEACTBMSA ACOULIMTA KOAPOB
v MpooAOXKM Kaapbl Kpeantsl  MHBECTULLMM
= KpeAUTbl: KOMMNOHEHTA BEPHYAOQCH K MUKAM cnaa mCeH.22 mCeH.23

rOAQ, OTPAXKASA YCTOMYMBLIM CMPOC OM3HECA
HA OUHAHCUPOBAHME M KOMAOOPTHbIE
pocT

YCAOBMSA B KDEANTOBAHMM MCI A f ‘ f f

N3MEHEHME MECSILL K MECSLLY

* IHBECTULMM: KOMMOHEHTA MOBLICUACCH, 5 802 584 597
TAKXE BEPHYAOQChH B 30HY MCTOPUYECKMX 5 53,6 53
MOKCUMYMOB 30 CHET OOAbLLIETO :
OMTUMMM3MA B HOCTU PACLUMPEHMS B13HeCa I I II

Mpoaaxm Kaapel Kpoeamntsl MHBECTULMM
cnaa
McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research
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KomnoHeHTa NMpoAaXHU OCTAAACH YYTb HUXKE HEUTPAABHOM 30HbI

= KOMMOHEHTA MOAPOCAQ HA YAYYLLUEHUM CDOAKTMHECKMX MOKA3ATEAEM, HO OCTAAACH HMXKXEe 50 MyHKTOB.
CuUTyaumMa C MPOACXKAMM OCTAETCH HE O4EHb KOMODOPTHOM

= AOAS COOBLLUMBLLMX O COKPALLEHMM BbIPYYKM YNAAQ AO 31%, K YPOBHIO MUHUMYMOB BTOTO rOAQ U 4
kBApTAAQ 2018 roaa

* HO MpeAnpPUHUMATEAM CTAAM 4Y4yTb MECCUMMUCTMYHEE HA OOHE KYPCOBOM HECTAOMABHOCTM:. 25%
HETaTMBHO OLLEHMBAIOT AMHAMMKY OYAYLLMX MPOACXK; YMCAO OMTUMMCTOB MPOAOAXKMAO MAOABHO

coKpdLLATbCA
RSBI Mpoaaxu Aoas MCB, oTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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KaApoBblie Npob6AeMbl MOTYT CTATb CAEPXUBAIOLLUM DAKTOPOM
AASl POCTO AeAoBOM akTuBHocTU MCII

= KOMMNOHEHTA KOAPbl, E€AMHCTBEHHAS CPEAM APYIMX KOMMOHEHT, HEMHONO CHM3MAOACH, YTO BbI3BAHO
YXYALLEHMEM AOAKTUHECKOM CUTYALLMM C HOMMOM B YCAOBUAX AECPULIMTA HA PbIHKE TPYAQ

= COOBLLUMAM O COKpALLEHMM WTATA 21% KOMMOAHMU — 3TO MAKCUMMYM C OKTa0psa 2022 road, nepmoAd
4ACTUYHOM MODBUAM3ALUM

= OXMAQHMSA MO HAMMY YXYALLMAMCb MO CPOBHEHMIO MUKOBBIM  OMTMMM3MOM QABFYCTA, HO OCTAAMChb
BbICOKMMM: HETBEPTb MPEANPUHUMATEAEN OXKMAQIOT MPUTOKA COTPYAHUKOB

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-IOIOTCH CbOKTl/I‘-IeCKI/Ie N OKMAQEMbIE M3MEHEHMA I'IOKC13OTe/\$|)
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KoMnoHeHTa KpeAuTbl BbIPOCAQ, BO3MOXHO, HQ cpOoHe
MOKCUMOABHOIO CNPOCA NepeA NoBbILLEHUEM CTABKU

* KoMnoHeHTa KpeaAnTbl MOCAE CHUXKEHMUS B MPOLLAOM MECSLLE BHOBb MOAHIAQCH BbiLLIE 60 MYHKTOB, OTPAXKAS
COXPOHEHME KOMOOOPTHbIX YCAOBMM B KOEAMTOBAHMM MPU BLICOKOM CMNPOCe

= AOAS YAOBAETBOPEHHOIO CMPOCA B 30€MHOM OUHAHCUMPOBAHMU COCTABUMAQ 29% (+5 M.n. 30 mecu), - 310
COOTBETCTBYET YPOBHIO MIOHA-MIOAS. [TOCAE CNAAQ BOCCTAHOBUACSH K CPEAHEMY YPOBHIO NpoueHT MCIT, yxe
MMEIOLLLIMX KPEAUT

RSBI KpeauThbi AOAS YAOBAETBOPEHHOIO CNpocaA:
NOAYYMBLUME U YK€ MUMEeloLLLUe KPpeAUT

H [IOAYYMAM KPEAMT B OTYETHOM MNEPUOAE M YKEe eCTb KPEAMT
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CnpocC HAO KPpeAUTbl B CEHTAOpe BOCCTAHOBUACSH: AOCTYNHOCTbD
OUHAHCUPOBAHUSA OCTAETCH BbICOKOU

= [TpM POCTE YAOBAETBOPEHHOIO Cnpoca npoueHT MCI1, He CYMEBLLIMX MOAYYUTb 3AEM, YYyTb CHU3MACS U
COCTABUA 9%, MPUOAM3MUBLLMCH K MCTOPUIECKMM MUHUMYMOM (8%)

= AOAS OAODPEHUM MO 309BKAM HA KPEAMT BIDOCAQA AO 67%, B 30HY MCTOPUYECKMX MOKCHUMYMOB

= Ho doOHE MOBbILLEHUS CTOBKM U YXKECTOYEHMUS TPEOOBAHMM MO KPEAMTOBAHMIO C OKTAOPS BO3MOXHO
CHWXEHME OKTMBHOCTM GOUHAHCUPOBAHMS

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAst 0AOBPEHMM NO 3ASBKAM HA KPEAUT K HUCAY UX
30 nocAeaHUue 3 mecsaua NOAGBLUMX
—8— AOAS OAODPEHUIM K MOACBABLUMM 305BKY HO KDEAMUT
® Moy AN KpeAnT 8 B He 0AOBPUAM B OTYETHOM
OTYETHOM MEPUOAE neproae
Y>Xe eCTb KpeaAnT 73%

B He MbITAAUCH MOAYYMTD, T.K.
29% HET YBEPEHHOCTU B
OAODPEHMU KPEAMTA

24%

10% 9%
8% 7%
ABr.23 Cen.23 ABr.23 CeH.23
Y AOBAETBOPEHHbIN CMPOC HeyAOBAETBOPEHHbBIM CMPOC
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UHBEeCTULUN. KOMIMAHWU FTOTOBbDI PACLUNPATD OusHec

= KOMMNOHEHTA MHBECTULIMM BOCCTAHOBMACQCH MOCAE QABFYCTOBCKOM MPOCAAKM, MPOAOAXAS YKA3bIBATbL HA
BbICOKYO MHBECTAKTMBHOCTb

= OCHOBHOM BKAOA B POCT KOMIMOHEHTbl BHECAO YAYHLLEHUME OXMAQHUM. AOAS MCII, NAQHUPYIOLLIMX
HOPALLMBATbL BAOXXEHMS B CBOM OM3HEC, BEPHYAQCH K 28%, CPEAHEMY YPOBHIO 7 MECHLLEB TOAC

= YeTBEPTbIM MECHL, NOAPSA Y UCTOPUHECKMX MMHUMYMOB OCTAETCSH MPOLLEHT KOMMOHMM, COKPALLLABLLMX

MHBeCTULLMM (6%)

RSBl UHBecTUL MU
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cnaaA

61,8
60,3 60,6 59,7

58,6 584
56,6

2021 ‘ 2022 ‘ 2023

NcTodHMK: TICB AHOAUTHKA, AHOAUTHMYECKKMM LLeHTPp HAPK, Magram Market Research

20%

Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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B CokpalleHue doakT CokpalLleHne NporHo3



RSBl MukpobusHeca o6HOBMA UCTOPUHECKMU MAKCUMYM.
UHAEKCbl MAAOIO U CpeAHero busHeca — B 30He AKTUBHOTO pocTda

* IHAEKC MUKPOBM3IHECA OBHOBMA MCTOPUHECKMIM MAKCUMYM 30 CHET YAYYLLIEHUS JOAKTUHECKOM BbIDYYKM U
POCTA AOAU KOMMAHMM, YXKE MMEIOLLIMX KPEAUT

* IHAEKC CpeAHero OmsHeca — BHOBb B AMAEPOX:. CUTYAUMUS C CDAKTUHECKMMM MPOACKAMMU Y CPREAHMUX
KOMMAHMM 3HAYUTEABHO AyYLLIE

= [JOKA3ATEAb AEAOBOM OKTUBHOCTM MOAOTO OU3HECA OCTOACS B 30HE YBEPEHHOro POCTA, HE MOKA3OB
3HOYUMBIX M3MEHEHUM. YAYHLLIEHNE B KPEAMUTOBAHMM 3AECH ObIAO HMBEAMPOBAHO CHMMKEHMEM OXMUACHMIA

MO BblpYy4KeE M BOAEE CAOXKHOM CUTYALIMEN C CPAKTUHECKMM HOMMOM

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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[MpOU3BOACTBO YCKOPSIET TEMIbl POCTA A€AOBOM AKTUBHOCTMH;
UHAEKCbI APYrMx cdoep NoAPOCAU BoAee CAEPXAHHO

» Hamboaee yBepeHHO cebs 4yBCTBOBAAM MPOMU3IBOACTBEHHbIE MPEANPUITUI. APAMBEPBLI POCTA MHAEKCA:
CHUXEHMNE BABOE AOAM KOMMNAHMM, MOAYHUMBLLMX OTKA3 MO KPEAMTY, A TAKXE YBEAUMHEHME CDAKTMHECKOM

BbIDYYKM

» [TOoKQ3aTEAM AEAOBOU QKTMBHOCTM B CAOEPE YCAYT U TOPTOBAM MOKA3ZAAU AULLIb YMEPEHHbIM NOABEM. POCT
MHAEKCA Cdoepbl YCAYr OOYCAOBAEH YBEAMHMEHMEM HYUCAQ KOMMAHUMU, YXKE MMEIOLLMX 3AEeMHOE
JOMHAHCMPOBAHME. B cdoepe TOproBam HaBAOAQETCH OOAbLLIMM ONTUMM3M B OTHOLLIEHUM MHBECTMULIMM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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MCI1 B cchepe nponsBoOACTBA HAPACTUAU TPAHCTPAHUYHbIE
NMAGTEXMH, B TOProBA€ CUTYALLUSA MPOTUBOMOAOXHAS

OcyLLeCcTBASIAQ AM BALLA KOMNAHUS TPAHCTPAHUYHbIE MAATEXM 3a NOCAEAHUE 6 MecaueB?

Aaq, ocyuiLecTBASIAQ

A 7777727/ ***

27%

21%
O 72727772727/ 77 >

5%

Cdpbepa ycayr W 5%

CPEAHEM MO 17%
w0000 )

B ceH.23 1 oKT.22

= AOAS NPEANPUHUMATEAEN, OCYLLLECTBASIOLLMX TOAHCTPAHMYHbBIE MEPEBOAbLI B LLEAOM, COKPATUAACH, B TOM
YMCAE HO JOOHE POCTA OTKA30B MHOCTPAHHbIX OCHKOB B MPOBEAEHMM NACTEXEM

* Bbu3sHec B cdhepe YCAYr U TOPTroBAM BOAEE HYYBCTBUTEAbHbI K M3MEHEHUIO YCAOBUIM NePEBOAOB. MCI1 B 3TmX
CAOEPAX MMEIOT BO3IMOXHOCTb ObICTPO 30MEHMUTb MOCTABLLUMKOB HA BHYTPEHHMUX M3-30 MEHEE CAOXHbIX
OU3HEeC-NPOLECCOB

McTodHmk: MCBh AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



Mpo6AEMbI C TPAHCTPAHUYHbIMU NMAATEXAMU CTAAU AAS MCI
ocTpee AaXe no cpaBHeHuUo ¢ 2022 roaom

C KaKumm Nnpo6AEMAMM NPU OCYLLLECTBAEHUU TPAHCTPAHUYHbIX NAATEXEWU Bbl CTAAKMBAAUCDH 30 NOCAEAHME b
mecsueB?

OTKa3 MHOCTPAHHOTO GaHKa 8 NposeAeH GG 537

nAaTEXA 35%

30AEPKKA MPOBEAESHMA NAQTEXA _36% 51%

VA

30BUCAHME NAATEXA 34%,

I
TpeBbOoBAHUE AOMOAHUTEABHBIX AOKYMEHTOB 26% 43%

T
CAMLLIKOM BbICOKOSt KOMMCCMUS 30 MEPEBOA 20% N%

OTKG3 6AHKQ 63 OBbACHEHMA NPy T 3075
26%

Canruy NS 107

OtcyTCTBME NEPEBOAOB B AOAACPAX U EBPO -] % 7%
OrpaHUYEHME MO CYMME ’% 77
B CceH.23 [EokT.22

= boaee noAoBUHbI MCIT COOBLLUMAM O MOAYYEHMM OTKA3OB OT MHOCTPAHHbLIX OAHKOB B MPOOBEAEHUM
naatexen, ewe 30% OTKA3bIBAAM B6E3 OOBICHEHMS MPUYMH

= 30AEPXKM U 30BUCAHMA MAQTEXEM CTAAM MPOUCXOAMTb HALLLE, B TOM YUCAE M3-30 YBEAMYEHUS KOAMYECTBA
OAHKOB-MOCPEAHMKOB B LLEMOYKAX MEPEBOAOB U TPEOOBAHMM AOMOAHUTEABHBIX AOKYMEHTOB

= [lo4T BABOE OOAbLLE TMPEANPUHUMATEAEN COODLLMAM O pPOCTE KOMMCCUKM TMPU MEPEBOAAX WU
TPEBOBAHMIX AOMOAHUTEABbHBIX AOKYMEHTOB CO CTOPOHbI OAHKOB

McTodHmK: NMCB AHOAMTMKA, AHOAMTHMYECKMM LeHTP HAPKU, Magram Market Research 12



IOaHb — HauBGoOAEEe NoNYASIPHAS BAAIOTA AAS TPAOHCIPAHUYHbDIX
nAaTexeu

Kakue BaAOTbl Bbl MCMOAB3OBAAU AASl OCYLLLECTBAEHMS NMAATEXEH 3 NOCAEAHHUE 6 mecaueB? (CpeAn TeX, KTO UCMOAb3OBAA
MHOCTPCAHHYIO BAAIOTY)

I 14% |
I = e - -
: 6% ' I
| 5% | 6% 5% w A%
I : | — Il
AOAACP Espo : Apyrre | Baaotel | Aupxam OAD |
_ Baaotbl g ctpaHCHI L . .

HO4.22 M CeH.23

= PACTET AOAS MPEAMNPUHUMATEAEN, MCMOAb3YIOLLMX IOOHb AAS TOOHCIPOAHMYHBIX MAQTEXEM. Hamboaee
MNOMNYASPEH I0AHb Y BM3HECA B Cdoepe TOPTroBAM U MPOMU3BOACTBA

* Ho dooHEe POCTA MOMNYASPHOCTM OCAHS, COKPATUMAOCH YUCAO MCII, ONACYMBAIOLLMX CHETA B AOAAQPAX M
EBPO

NcTodHMK: MCB AHOAUTUKA, AHOAUTMYECKMM LLeHTP HAPU, Magram Market Research 13



Hanboaee ocTpo AePULUT KOAPOB OLLLYLLAET NPOU3IBOACTBO

Kak 6bl Bbl 0OXapaKTEpU3OBAAU CUTYALUIO C NTOABOPOM COTPYAHMKOB Y Bac B KOMNAHUU?

Cutyauusa kKomcopTHaS Cutyauumsa cAOXHas CuTtyauus ocTpas

26% 26%  26% N

22%
17%

BO3HUKAIOLLIME BOKAHCHM  AMLLIb OTAEAbHbIE BAOKAHCUM | ' KaapoBbirt aedomumt caepxmsaet | Kaaposbii AedoULMT CKa3bIBOETCS

24%

i 22%
i 7% 17%

OMNEePATMBHO 3AMOAHSIOTCS CAOXHO 30KPbITh ! pocT BusHeca 11 HQ AATEABHOCTM ;
TOProBAS ® Cdbepa yCAyr Topro.as Cdpepa yCcAyr  ® Toprosag Cdoepa ycayr
B [TPOM3BOACTBO ® 1pon3BOACTBO MPOM3BOACTBO

=  CyuiectBeHHaq 4acTtb MCIT cooBLLMAQ O CAOXKHOM CUTYALMU C HOMMOM. HamboAaee THKeAQq CUTyALMS B

NPOM3BOACTBE, HYXXAQIOLLLEMCS B OOAee KBAAMAOUUMPOBAHHBIX KAAPOX, — HEBO3MOXXHOCTb 3AKPbITh
OOAbLLUMHCTBO BOKOHCUIM CKA3bIBAETCH HO AEATEABHOCTU 22% NPEANMPUHUMATEAEN

=  HexBATKA KAAPOB SBASETCS OAPbEPOM K PA3BUTUIO B MEPBYIO OYEPEAL B MUKPO- M MAAOM DU3HECE

McTouHmk: MCB AHOAMUTUKA, AHOAUTUYECKMM LeHTP HAPU 14



HeAocTaToK NPpOodOUAbHBIX CNELLUAAUCTOB — OCTPAsA NpoBAeMd, HecMoTpH
HQ OTKAT OT NUMKOBOIo AedoMuUTa KOAPOB

Kakne CAOXHOCTU BO3HUKAIOT Y BALLUEN KOMMAHMK Npu NoAGope NepCcoHAAA?

76%

40%
31%

%

He xBataeTr cneumaAmcTtoB CO Y KOHAMAQTOB CYLLLECTBEHHO Y HAC OFPAHMYEHHbIM MECTHbIN

CI'IeLI.l/ICbI/I‘-IeCKI/IN\I/I AN 3dBblILLIEHHbIE Tpe6OBCIHl/I$I no
HaLero 6m3HeCa HOBbIKAMM, 3dapnaare
OrbITOM

58%

14%

43% N%

8%

PbIHOK, KOHAMAQTbI HE XOTST
PACCMATPUBATL MEPEE3A

Mmam.21  Bman.23 B ceH.23

30%

Mbl HE O4eHb U3BECTHAH
KOMMNAHKNA, HOM CAOXHO
MOUBAEYDb AYHLLIMX KOHAMAGQTOB

* HexBATKA OMbITHbIX CMELMAAMCTOB M 30BbILLIEHHbIE TPEOOBAHMUS MO 3APNACTE — TAABHbIE BApbepbl MCI npu

NMonNCKe nepcoHAAQ

= BOAEE TMOAOBMHbI PECMOHAEHTOB COOOLLIMAM O 30BbILLEHHbIX TOEOOBAHMSIX KAHAMAQTOB MO 3QPNAQTE.
BLICOKYIO 3QPMNAQTY HE MOXET obecneumtb MUKPODOM3HEC, O TAKXKE KOMMOHUKM B cdoepe YCAYr M

NMEOUn3BOACTBA.

McTodHmk: MCB AHOAUTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research



boAee noAoBuHbI MCI1 coo6LLLAIOT O BLICOKOM CNpoCce HA
BbICOKOKBAAUMDPULLMPOBAHHbIX PpAO0O4YMX NPOU3BOACTBA

CoOTpPYAHMUKOB KAKMX KATEropMu B Bawuen KomnaHum He XxBaTaeT 60AbLLe Bcero?

CoTpyAHUKH TexHuyeckuii  PykoBoAUTEAM
AorucTuku, 17% nepcoHaa, 12% 12%

CoTpyAHUKH
0¢HCHb|e cdgepu
Pab6o4mne npousBoAcTBq, 65% COTPYAHUKM, 12% yCAyr, 7%

IT nepcoHan, FN
4%

= Paboume Npon3BOACTBA M CAOEPDLI AOTUCTUKM — HAMBOAee BOCTPeBOoBAHHbIE Y MCI1 COTPYAHUKM
= CnpocC HA KaaApbl B cdoepe UT OKA3ZAACT OTHOCUTEABHO HU3KMM, BEPOATHO M3-3A MPUBAEYEHMI CAMO3IAHATBIX

McTodHmk: MCB AHOAUTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research



POCT NONyAIPHOCTU YCAYT CaOMO3AHATbIX Y MCI1 ycKopuUACH

EcTb AN Y Bawien KOMNAHUM ONbIT COTPYAHHU4YECTBA C COMO3AHATbIMU rpO)KAOHOMM?

79%

72%
65%

Mmoo

54%
37%
27%
22%
16%
L
sw 6% O% e //
o777 I %, 7
AQ, AAS MOCTOAHHbBIX 30AQY AQ, AAS POA30BbIX 30AQM HeT, H1MKoraa He paboTaAm
BceH.20 BlceHn.21 BceHn.22 B CceH.23

* [TPEeANPUHUMATEAM CTOAM YHaALLE PABOTATb C CAMO3CAHATBIMM KOK HO MOCTOSHHOM OCHOBE, TAK M AAS
PELLEHMS PA30BbIX 30AQY M3-30 YAODCTBA B OCOOPMAEHUM U PA3BUTMUS NMAATADOPM MOUCKA MCMOAHUTEAS

McTodHmk: MCBh AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



CTpOUTEeAbCTBO — CAMOE PACNPOCTPAHEHHOE HONPABAEHUE AAS
COTPYAHUYECTBA C CAOMO3AHSATbIMMU

Mo KaKMm HaNnpPAaBAE€HUSM Bbl COTPYAHMYAETE C CAOMO3AHATbIMU? (CPEAU TEX, KTO COTPYAHUYAET)

CTpouTeAbHblE PABOTHI m% 49%
AOCTABKA, KYPbEPCKME YCAYTH m 40%
OpumaMieckme yCaymm M 247
ByXrQATEPCKOE COMPOBOXAEHME M 18%

& 16%
POTO/BMAEOCHEMKO 5%
12%
AOKYMEHTOOB0POT 4%
O6yyeHmne NnepCcoHAAA 12%
7%
OPraHM3aLLmMs AOCYra COTPYAHMKOB 11%
7% M CceH.23 BlceHn.22

= POCT CMPOCA HA YCAYTM CAMO3AHSTBIX HODAIOAQETCS BO BCEX CAOEPAX AEATEABHOCTH. HanbBoAee aKTMBHO
MCIT NPUBAEKAAM CAMO3AHATBIX AAS BbIMOAHEHMS CTPOUTEABHbIX PABOT M AOTUCTUKM

McTodHmk: MCBh AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAeKCA RSBI 3a aBryct n ceHtabpb 2023 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSB RSBI RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OwumsHec  OBu3Hec YCAYT npeaAnp-so
dakmieckoe CEHTIOPE 44,3 41,8 44,8 52,6 42,0 48,2 44,5 49,0 45,4
SHAICHME  asryer 414 385 434 46,6 39.3 42,8 429 434 41,2
Mpoaaxm
Oxiagemos CEHTOPL 53,0 51,3 53,4 58,4 52,0 55,5 52,6 56,7 52,7
SHOACHMS  apryer 545 495 58,5 61,1 54,5 56,4 53,4 52,8 57,7
Pakmeckoe CEHTIOPL 457 46,3 44,2 48,0 46,0 48,8 43,4 49,8 46,2
SHOHGHME — grycer 47,2 44,0 49,3 52,5 48,4 46,1 46,5 51,4 49,2
Kaapbl
Oxacemoe CEHTIOP 60,3 59,0 61,1 62,8 59,5 62,0 60,2 62,6 59,6
HAUSAME  apryer 600 579 63,2 57.3 58,9 62.9 59.4 61.2 587
akTeckoe CEHTIOPD 60,2 57,0 63,9 60,7 60,1 64,8 57,6 59,3 63,5
KpeanTsbl
SHAYCHME — aryer 57,3 54,3 60,3 59,1 58,6 60,2 54,1 59,5 58,9
Pakeckoe CEHTIOPL 57,3 54,2 60,2 60,3 56,9 59,3 56,5 60,4 56,3
SHOMGHME  grycer 56,7 54,0 58,5 61,3 55,2 59,9 56,3 56,5 55,9
MHBECTMLMM
Oxacemoe CEHTIOP 62,1 61,0 63,1 62,9 62,1 63,6 61,2 65,0 59,5
SHOUGHME — grycer 60,2 57,5 62,8 62,7 58,7 62,8 60,3 60,5 58,7

NcToyHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LEHTP HAPU



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

