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B ceHTabpe AeAOBAF AKTMBHOCTbL B cermeHte MCB npoAOAXMAQ
PACTU, MHAEKC BEPHYACH K CPEAHUM YPOBHAM 3a 2021 T.

AnHamuka uHaekca RSBI v BBIN PP
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* - ¢ 2020 No AQHHBIM MUHIKOHOMPA3BUTUA

" ITHAEKC CHM3MACH MO CPCBHEHMIO C AB'YyCTOM C 54,0 AO 52,8 NyHKTOB, BEPHYBLLUMCb K
CPEAHMM YPOBHIM 3a 2021 roa

= BCe KOMMOHEHTbI CHU3MAUCH HA OXMAQHUAX, HO Kaapsbl, KpeanTbl U MIHBECTMLIMKM OCTAOAMCH
BbiLLIe 50 n.

NcTounmk: NCh AHaauTika & Crparterms, Magram Market Research



30 MOCAEAHMUN MECHL, BCE KOMMOHEHTbI MHAEKCO CHU3UAMCH

* 30 COXpPAHEHME MHAEKCA Bbille 50 M. OTBEYAAM KOMMOHEHTbl Kaapbl, KpeAuTbl U
MHBECTULLMM, KOTOPbLIE HECMOTPS HO CHMXXEHME OCTAAMUCH B 30HE POCTA

= [TDOAQXKM HEMHOTO CHU3MAMUCH, M OCTAAMUCH HKXKe 50 .

U3meHeHHe nHaekca RSBl U ero KOMNOHEHT, B NYHKTAX
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MNpoACKM KpoeauTsbl MHBECTULLMM RSBI
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NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research



PAKTUYECKME 3HAYEHMSI KOMIMOHEHTbI [MPOACKM YAYHLLUMAMCD, O
OXXMACHUS CHU3MAUCH

= KOMMOHEHTA [TPOAOKM HEMHOTO CHM3MAQCH 30 MECHL, M OCTOAQCH B 30HE CHWXKXEHMS
AEAOBOM OKTMBHOCTMU

= POKTMYECKME 3HAYEHMUS KOMIMOHEHTbI  YAYYLUMAMCH: MNPEAMPUHUMATEAM, OTMEYAIOLLIME
CHUXXEHUE BbIPYYKM, COKPATUAMCL C 37% A0 32%. OAHOKO, OXMAQHUA YXYALLMAMCH: POCTA
BbIDYYKM B OAMKamLLEEe BpemMs XAYT 27% MCB npotve 31% B NMPOLUAOM MECHLLE, A CMAAQ
HOOBOPOT 28% NPoTKB 24% B ABryCTE.

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
pocT (oTMedatoTCd G AKTUYECKME M OXKMACEMbBIE M3MEHEHMA MOKA3ATEAS)
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TOYHOCTb NPOrHo308 MCbH MO BbIPYYKE MPOAOAXKAET YAYHLLIATLCH

* [TOCAEAHME MECHLbBI PA3PbLIB MEXAY COAKTUYECKMMMU U OXMACEMBIMU  3HAYEHUSIMM

CY3UACH, YTO TOBOPUT OO YBEAMHEHMM TOYHOCTU MPOrHO30B MChB No BbIpy4ke

" ECTb UM MOAOXMUTEABHOS AMHOMMKO KOMIMOHEHTbI [POACXKM:  MPEANPUHUMATEAM,

OTMEYAIOLLLIME CHUXKEHME BbIPYYKM, COKPALLLAKOTCA NAABHO C anpeAa 2020 road

AMHOMUKA PAKTUHECKUX U OXKMAOEMBIX 3HOYEHUU NPOACX
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KomnoHeHTa KaApPbl 4yTb COKPATMAACHL M3-30  CHMXXEHMUS
OXMAQHMM MCB

= KOMMNoHeHTA Kaapbl 4yTb COKPATMAQCH M3-30 CHMXKEHMA OXMAQHWMKM MCh: CcoKpaLLATh
NEPCOHAA B DAMXKAMLLME MECALbI MAQHMPOBAAO 8% MNpeAnpUHMMATEAEM MPOTMB 6% B
QBrycre, a HapawwmeaATth 18% (Npothe 21% B MPOLLAOM NEPUOAE).

= PAKTNYECKME UBMEHEHUI YMEPEHHO MOAOXKMUTEAbHbI: HOPALLUMBOAM LWITAT 14% (npotme 13%),
A COKPALLAAK 17%, 4TO meHbLUe, Yem 18% B aBrycre

RSBI Kaaps! Aoass MCB, 0OTMETUBLLUMX POCT U COKPALLLEHUE NEPCOHAAA
(oTMedatoTCd G AKTUYECKME M OXKMACEMbBIE M3MEHEHMA MOKA3ATEAS)
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KomnoHeHTa KpeauTbl BEPHYAACh K CPEAHEMY 3HAYEHMIO 30
FOA

KomnoHeHTa KpeAMTbl HECKOABKO CHM3MACOCH: BBIDOCAQ AOAS TEX, KTO HE MbITAACS MOAYYMTb
KPEAUT U3 YBEPEHHOCTHU, YTO €ro He AQAYT (C4% A0 5%), O TAKKE HEMHOTO COKPATUACCH

AOAS OAOBPEHUIM MO MOAQHHbIM 309BKAM (C 13% A0 12%)

AoAs MCB, OTMEeTUBLLUUX MOAYHEHUE KPEeAUTA

RSBI KpeAuTbl
3a nocAeaHue 3 mecsua

pocTt
B [TOAYYMAM KPEAUT B OTHETHOM
nepuoAe

B He 0AODPUAM B OTYETHOM
nepuoae

Y>xe eCTtb KpeAmt B He MbITAAMCb MOAYYUTb

29% 8%

50,0 n.
13% 14%

. o C . s - 5%
g o 06 )g I <o g g yvsdggd g I ¢ 5 T 4%
I 3 0cC Q0 9 @ & o © O o C Q o« ©
& < =z <J§0zxxrgTsez<z= o

g > X X @) < = X < ABr.21 CeHn.21 Asr.21 Cen.21

cnaa 2020 ‘ 2021 Y AOBAETBOPEHHbIM CNPOC HeyAOBAETBOPEHHbIN CNPOC

NcTounmk: MCB AHaauTika & Crparerms, Magram Market Research



AOAS OTKA30B MO KPEAUTAM 30 9 mecaues 2021 1. He
NOAHUMOAQCH BbiLLE 50% - MOAOXKUTEABHbBIMN TPEHA

= Aoas MCB, YAOBAETBOPEHHbIX AOCTYMHOCTHIO KOEAMTOB, AEPXMTCH HO CTAOMABHO BbICOKOM
YPOBHE C HAYOAQ AeTA — 28% MCbB MOAYYMAU MAM YKE MMEIOT KPEAMT

= YYCAO OTKA30B Yy MOAQBLLUMX 3A9BKM HA KPEAMUT CHUIMAOCH AO CPEAHETO YPOBHY 3Q roa. B
TevyeHre Bcex 9 mecdues 2021 1., AOAS HE MOAHUMAOAQCSH BbiLLie 50%, H4TO FOBOPUT O BbICOKOM

AOCTYMHOCTU OUHAHCUPOBAHMA AN MCDB

AOAs yAOBAETBOPEHHOIO cnpoca: AOAS OTKA30B HQ 305BKM MO KPEAUTAM K YUCAY MX
MOAYHYMBLUUE U YXKE MMeloLLLne KPeAnUT NOAQBLUUX
B [TOAYYMAM KPEAMT B OTHETHOM NEPUOAE Ye ecTb KpeArT —®— AOAs OTKO30B K MOACBABLLIMM 305BKY HO KPEAMT
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KOMMNOHEHTA MHBECTMLIMM OTOLLIAQ OT MMKOBbIX 3HAYEHUM KAK
HQ CHUMXKEHUM ADAKTUHECKMX, TAK U OXKMAQEMbIX BEAMYMH

= Aoas MCB, KOTopblE MAQHUMPYIOT PACLUMPATE MHBECTULLIMM B OM3HEC, CHM3MAQCH C 28%, AO
23%, A NTAQHUPYIOLLIME COKPALLLATb — Y4YTb BbIPOCAM C 5% A0 6%

= ECTb M HETATMBHAY AMHOMMKA MO JOAKTUHECKMM 3HAYEHUIM — HOPALLIMBAAM MHBECTULMM B
ceHtabpe 19% MCB npotre 23% B NPOLLIAOM MECALLE

Aoas MCB, 0OTMEeTHUBLUMX POCT U COKPALLEHUE UHBECTULLUU

RSBl UHBeCTULMUMH
(oTMEYaIOTCH AKTUHECKME M OXKMACEMbBIE M3MEHEHUI MOKA3ATEAS)
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Bce OTPACAM HAYOAM OCEHb POCTOM AEAOBOM OKTMBHOCTM —

MHAEKC BbiLLIE 50 MyHKTOB

" IHAEKCbl BCEX BMAOB AEATEABHOCTM YAEPXOAAMCH BbilLle S50 MyHKTOB B CeHTA0Ope. AeAOBOS
akTMBHOCTb MCB BO BCex cCcdoepax CHM3IMAAQCb COFAQCHO CE30HHOCTM, MPU  ITOM
MPOM3BOACTBO, KAK CJoepa MEHEE T[MOABEPXEHHAS CE30HHOMY dDAKTOPY, CHU3MAACH

MEHbLLIE OCTAAbHbIX (-0,6 n.)

AnHamuka uHaekca RSBl no BUAGM AefITEeABHOCTHU
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AEAOBAS OKTMBHOCTb CEHTIOPS CXOXA C MIOHEM — OTKAT OT
NMUKOB

= A€AOBOS OKTMBHOCTb MMKPO-OM3HECO CHOBA CHM3MAQCH — MHAEKC HAYOA OBPATHO ABMXKEHUE
B 30HY CMnaad. MMHAEKC B MOAOM OU3HECE YAEPXAACH B 30HE POCTA, HO YYTb CHMU3MACA.
CpeAHUM BU3HEC MPOAOAXKAET YYBCTBOBATL CEDS AYYLLIE APYIMX PA3ZMEPOB OU3HECA 3a CYeT
BoAEe€e BbICOKMX MPOACXK M AOCTYMHOCTU KPEAMTOB. Mbl OXMAOAM MOAOOHLIE CABUIM B
CeHTabpe, CBA3AHHbIE C CE30HHOCTbIO

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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MHAEKC MOAOAbBIX MPEAMPUHMMATEAEN CHOBA BbILLIE
npeArnpUHMMmaTeAem 35+

= AEAOBAS OKTMBHOCTb MOAOABIX MPEAMNPUHUMATEAEN BLIDOCAOQ B CEHTIOPE M3-30 POCTA
NPOACX M BOAEE BbICOKOM AOCTYMNMHOCTU KPEAMTOB

* [ToeANPUHUMATEAM CTAPLLE 35 AET MOKA3bIBAIOT YYyTb MEHbLLYIO AEAOBYIO OKTMBHOCTb

AVHamMuka moaoaexHoro RSBI

+2,1 -1,6
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PA3HULLO B AEAOBOM OKTUMBHOCTM XXEHLLMH M MYXX4YMH BCE
MEHbLLIE 3AMETHA: MHAEKCbI MPOAOAXAIOT COAMKATLCS

= IHAEKCbl RSBl NPEANPUHUMMATEAEN XKEHLLUMH UM MYXIMH B CEHTAOPE MPOAOAKMAU
COAMKEHME. PA3HUMLIA MEXAY MOKA3ATEAIMUM COCTABUMAA Bcero 0,4 nyHKTa M3-3a0 OoAee
BbICOKOM AOCTYMNHOCTU KPEAMTOB Y XXEHLLMH

AvHamuka RSBl npeAnpMHUMATEAEN XKEHLUMH
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Aoad MCB, rotoBbix pa®OTATE C CAMO3AHATbIMM, CHMU3MAACH, HO
OCTOAQCH HO BbICOKOM YPOBHE

EcTb AM y Bawuen KoMNaHuu onbIT
COTPYAHMYECTBA C CAMO3AHATbIMU
rPAXAQHAMU?

2021 72%

B AQ, AAS BBIMOAHEHUS 30AQY HO MOCTOSHHOM OCHOBE
B AQ, AAS BBIMOAHEHMUS PA30BbIX 3AAQY

B HeT, HMKOTAQ He PABOTAAM

Mo KaAKMM HaNPABAEHUAM AeATEeAbHOCTHU Bawua komnaHus
roToBA COTPYAHMYATb C CAMO3QHATbIMU?

AOTUCTUHECKME YCAYTH

[T-yCcAyTH

CTpOUTEABHbIE, PEMOHTHbIE PABOTHI
MapKeTUHr, pekAama
Opumanyeckme ycayrm
byxraAatepckoe conpoBoXaeHME
O0By4YeHme NEPCOHAAQ, TPEHMHIMA
OpraHmsaLms AoCyra

Apyroe HanpaBAeHue
POTO/BMAEOCBEMKA

ApPEHACQ MOMELLLEHMIM
AOKYMEHTOOB0POT

Opraxmsaums MMTaHms

MbI HE FTOTOBbI COTPYAHMYATh C CAMO3CHATBIMM
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AOAS TOTOBbIX B3BAMMOAEMCTBOBATh C CAMO3AHATEIMM MCB CHU3MAQCH M3-3a BbICOKOM Ba3bl 2020 roAd, KOTAQ BbICTPOEHHbBIE CXEMDbI
BEAEHMA BM3HECA NEPECTABAAM PADBOTATH BBUAY KAPAHTUHHbBIX OTPAHUYEHUM U NPEANPUHUMATEAM OBPALLLAAMCH K CAMO3AHATBIM

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research
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Hanboaee pacnpoCTPAHEHHBIM MCTOYHUKOM
JOUNHAHCUPOBAHMI MCB CTOAM KPEAUTBI U AU3MHT

Kakue 13 BUAOB (PMHAHCUPOBAHUA NPUBAEKAAA Bawa komnaHusa 3a nocaeaAHune 12 mecaueB?

3AMM Y HOCTHbIX AMLL
HACTHbIE MHBECTULMM I 77

5%
MNoTpebuTeAbCKMe KpeamnTbl AAS BM3HECO o

1
1
1
1
|
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1
! AbrOTHbIE KPEAUTDI
1
1
X FOCYAQPCTBEHHbIE CYDOCHMAMM, TPAHTbI
|
1
1

[
%

becrnpoLuEeHTHbIE KPEAMTDI W 2%

3aMM B MUKPOCOUHOHCOBBIX OPTAHU3ALLMAX 1%

Apyroe

He npuBAekaAM OMHAHCUPOBAHME 45%

w2021

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research



CT10OBKO MO BAHKOBCKUM KPEAUTAM Y MUKPO M MAAOTO BM3HECO
DOAEE BbICOKAY, HEM Y CPpEeAHETO. [10 AbTOTHBIM HOODOOPOT

Mo Kakoi NPOLEeHTHON CTaBKe Bbl Mo kaKoi NPOLEeHTHOM CTaBKe Bbl
NPUBAEKAAM GAHKOBCKUE KPEAUTHI? NPUBAEKAAM AbTOTHbIE KPEAUTbI?
B cpegHeM: 13,4% 11,3% 10,2% 11,6% B cpeaHeMm:  4,3% 4,7% 4,0% 4,5%
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MU 3TOM AbFOTHbIE KPEAMTbI BbIFrOAHEE BCErO BepeT MUKPOOU3HEC

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research



[ToMAOXKEHME 2. PAKTMYECKME N OXKMATEMbIE 3HAYEHMS
KOMMOHEHT mHAaekca RSBI 3a aBryct m ceHTtabpb 2021 T.

RSBl RSBI RSBI RSB 2Bl RSB RSBI 2B RSBI
. MMUKPO-  MOAbIM  CPEAHUM cdhepa _ >KEHCckoe
ooLwLnm TOPTOBA4 MPOM3BOACTBO MOAOAEXKHbIN
OusHec OusHec  BumsHecC YCAYT npeAnp-so
PAKTMYECKOE CEHTI6Pb 43,1 37.2 50,2 53,5 42,6 49,6 42,5 46,2 46,2
SHOMGHWE  qaryer a,7 35,5 48,8 42,6 41,0 45,2 39,6 38,7 42,9
Mpoaaxm
OXMAGEMOE CEeHTI6Pb 49,7 47,7 52,6 49,8 48,1 51,8 50,6 55,1 50,2
SHAYEHME — Ggryer 53,3 50,1 56,3 56,5 53,5 56,0 51,1 52,4 57,1
dakmeckoe CEHTOPs 48,7 43,6 51,4 55,4 48,9 47,7 47,6 48,4 47,3
SHAYEHME — qaryer 47,4 44,6 50,4 48,3 47,8 50,2 44,6 46,2 47,3
Kaapel
Oxacemos CEHTMOPL 56,3 53,9 55,6 58,7 52,9 58,4 55,4 58,0 53,5
SHOMGHME  qgryer 57,5 55,3 59,8 58,7 56,4 59,6 57,2 59,2 56,7
PakTieckoe CEHTOPL 54,7 49,7 61,1 69,0 61,0 59,3 49,3 57,7 59,4
KpeauTbl
SHAYEHME — qaryer 57,8 50,6 64,4 64,7 60,2 60,5 52,6 52,1 62,8
akieckoe CEHTOPL 55,5 49,4 59,6 60,1 54,1 58,5 52,8 55,6 53,8
SHOMGHWE  qgryer 57,0 52,9 59,8 64,0 58,1 58,0 54,8 57,7 55,1
MHBECTULMM
Oxacemoe CEHTIOPL 60,6 56,1 60,6 61,0 57,7 61,1 57,5 55,9 55,4
SHAYEHME — Ggryer 61,5 59,6 63,2 63,9 62,0 61,4 60,9 61,0 59,1

NcTounmk: NChb AHaauTika & Crparterms, Magram Market Research



Cnacmbdo 30 BHUMAHME!

[ToApOOHEE C MATEPUMAAAMM Bbl CMOXKETE O3HAKOMMTLCSH HA CTPAHMLLE HALLIETO
camTe:

hitps://www.psbank.ru/Business/RSBI
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