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B MtoHEe BCEe KOMMOHEHTHI YAYHLWLHNAMCD

* BCe KOMMOHEHTbI MOKA3TAM MOAOXKMUTEABHYIO AMHOMUKY, CPEAM KOTOPbIX OTMe4Yaem KpeamTsl,
BbIDOCLLME HA 3 MYHKTA HO OOHE CHUXEHMS KAIOYEBOM CTABKM

= KOMNoHeHTa [lpoAoxn BCce eue HuKe S0 MNyHKTOB, HO MPOAOAXAET MAOQBHOE
BOCCTOHOBAEHME 3-MIM MECSHLL MOAPIA

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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[MDOACKM: OXMAQOHMS MO BbIPYYKE CTAHOBITCS BCe 0Ooaee
NMO3UTUBHbBIMM

= KOMMOHEHTA MPOACXKM MPOAOAXKMAQ MACBHOE BOCCTAHOBAEHME

" YMEHbBLLUMAOCH KAK YUCAO MCbH, OTMETUBLLMX CHMXEHME MPOAOXK 30 MOCAEAHME 3 MeCaLQ,
TAK M TEX, KTO OXXKMAQET COKPALLLEHMUS BbIPYYKM B DYAYLLIEM

RSBI Mpoaaxu Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
(OTMEHAIDTCA DAKTUHECKME U OXXMAAEMbBIE MIMEHEHMS MOKA3ATEAS)
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KOApbl: HAMM HOBbIX COTPYAHMKOB BEPHYACH K YPOBHIM
JOEBPAAS

= KoMNoHeHTa Kaapbl BEPHYAQCH B 30HY POCTA

* AOAS MPEANPUHUMATEAEN, YBEAMYMBAIOLLIMX LUTAT B MIOHE, BbIDOCAQ M BEPHYAOCH K YPOBHIO
doespaad (11%). CokpaLLEeHMS LUTATA 3AMEAAMAUCH.

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
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KpeAaMTbl: KOMMOHEHTA BEPHYAACb K TMKOBbIM 3HOYEHMIM
KOHLLO MPOLLIAOTO FTOAQ

= KomMnoHeHTa KpeAnTbl BEPHYAQCH K MUKOBBIM YPOBHSM 30 CHET CHMXKEHMS KAIOYEBOM CTABKM
M, KOK CAEACTBME, BOAEE MPUMBAEKATEABHbBIX CTABOK MO 3AMMOM.

=  YAOBAETBOPEHHOCTb AOCTYMHOCTHIO KOEAMTOB PACTET TPETUM MECSLL MOAPSA

RSBI KpeaAuTbl AOASl YAOBAETBOPEHHOIO cnpoca:
NOAYYUBLLUME U YXKE UMEIOLLLUE KPEeAUT

B [TOAYYUAU KDEAMUT B OTHETHOM NMEPUOAE
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AOAS OTKA30B MO KPEAUTAM BMNEPBbIE C JOEBPAAT ONYCTUAACH
HKe 50%

* HOOAIOAQEM YBEAMYEHHBIM MHTEPEC K 30EeMHbIM  CPEACTBAOM MO  MPUBAEKATEAbHbBIM
cTaBKaOM. OAHOBPEMEHHO C ITUM AOAS OTKA3OB MO 3AIBKAM CHU3MACACH, YTO CUTHOAM3MPYET
00 YAOBAETBOPEHMU MMEIOLLLETOCS CMNPOCA

OTHoweHne MCB k AOCTYNHOCTU KPEANTOB AOAS OTKO30B HA 3ASBKU MO KPeAUTAM K HNCAY UX
30 nocAeaAHue 3 mecaua NOAQBLLUUX
B [OAYYMAM KDEAMT B B He 0AOBPUAM B OTYETHOM —8— AOAS OTKO30B K MOACBABLLIMM 30ISBKY HO KPEAMT
OTYETHOM MepUoae nepuoae

Y>Xe eCTb KpeAnT

B He NbITAOAUCH MOAYHMITD, T.K.
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MHBECTULUMUN. MHBECTULIMOHHAA OKTMBHOCTb
NPEANPUMHMMATEAEN YCTOMYMBOA HECMOTPSI HO CAHKLMM

= KOMMNOHEHTA MHBECTULMM 3AMEAAMAQ YBEAMYEHME, HO COXPOAHMACOCH 30HE YBEPEHHOTO
POCTa

" YBEAMYUAOCH YMUCAO MPEANPUHMMATEAEN, HAPALLMBAIOLLIMX MHBECTULMM B OUM3HEC, A
COKPALLEHUNE BAOXKEHMM, HOOOOPOT, 3AMEAAMAOCH

Aoasa MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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OXXMBAEHME AEAOBOM AKTUBHOCTM HODAIOAQETCSH BO BCEX
CEPAX AEATEABHOCTU

= IHAEKCbl BCEX PA3ZMEPOB OM3HECA OXMBUAMCH HA DOOHE MPUBAEKATEABHOM KPEAMTHOM
CTOBKM. B OOAbLLEN CTEMEHM €M YyXE BOCMOAb3OBAOAMCH MPEANPUHUMATEAM MAAOTO M

cpeaHero 6Gu3HeCos.
* [TOEANPUHUMATEAM  MUKPODM3HECQA, HECMOTPA HA  HEKOTOPOE  BOCCTAHOBAEHME,

MPOOAOAXAIKOT MCIbITbIBATb CAOXHOCTH. 43% OTMEYAIOT CHMXKEHME YUMCAA KAMEHTOB 34
MNOCAEAHME 3 MECALQA, AAS CpaBHEHNA, B MOAAOM N CPEAHEM ObumHece 3TA BEAMYMHA

COCTaBASET 34%. AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MQAbIM OU3HEC B MPOU3BOACTBE HAPACTUA MHBECTULIMM B OU3HEC

= Bce CCbepr AEATEABHOCTU MOKA3AAUN MO3INTUBHYIO AMHAMMKY OTHOCUTEABHO MOA.

= OCOBEHHOE OXMBAEHME 3AMETHO B MPOU3BOACTBE BO MHOTOM BAAroAQpPs MHBECTULLMOHHOM
OKTMBHOCTM. 21% MNPEeANnPUHMMATEAEN YBEAMYMBAA WMHBECTMLUMM B Oum3HeC, elle 26%
NAQHMPYIOT 3TO CAEAQTb B DAMXKAMLLEE BPEMA — BTO MOXET OblTb XOPOLLUMM CUTHOAOM,
CBMAETEALCTBYIOLLIMM OO QAQNTALMKM MPOU3BOACTBEHHOM OTPACAM K TEKYLLIUM YCAOBUSAM.

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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36% NpeArnpPUHUMATEAEN ObIAM BbIHY>KAEHbBI ONTUMMIMPOBATH
OUM3HEC-MPOLLECCHl C MOMEHTA HaYaAa CBO

OcyuwLecTBASAQ AU Bawua komnaHus Kakumu mepamu no onTumusaumm 3atTpar
LLeA€HANPABAEHHbIEe MepPbl MO ONTUMU3ALLMMU BOCMOAb30OBAAQCH Bawa komnauua?
3aTPAT C MOMEHTA HAYAAd CMELLUAABHOM *Cpeam TeX, KTO OCYLLLECTBAIA ONTUMM3ALUIO

BOEHHOM onepaummn?

COKpALLEHME PACXOAOB HO MATEPUOABI M

48%
KOMMAEKTYIOLLLME

MepecMmoTp ACCOPTUMEHTA

MPOAYKTOB/YCAYT 36%

CoKpdalLeH1e PACXOAOB HO ApPeHAY
NOMELLLEHMM

Cokpatenme wrara cotpyarvkos |G 25

MNepeBoA COTPYAHMKOB B HEOMAQYMBAEMbIN _ 15%
OTMYCK MAM BO BPEMEHHbIN MPOCTOM °
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CokpdlLieHne 3apabOoTHOM NAQTHI
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Pa3sutre OHAQMH-KAHOAOB MPOACXK _ 16%
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AOAI MPEANPUHUMATEAEN, YBEPEHHbBIX B MOAHOM BbIMOAHEHMM
NMAQHQA MPOAOX B 3TOM TOAY MPUMMEPHO PABHA TEM, KTO
yOEXAEH B HEBBINOAHEHMM

Kak 6b1 Bbl onMcaAu Bawim 0XXMAQHUS O BBINOAHEHUU NACGHA NPOACX B 3TOM roasy?

B [IDOAOXKM OKOXKYTCH BblLLIE MAQHO MPOoAOXKM BYAYT COOTBETCTBOBATL MAQHY
B [IDOAOXKM OKOXKYTCH HMXKE NAAHA B Y HOC OTCYTCTBYET MAQH MPOAQX

McTodHmk: MCB AHaamTrka, Magram Market Research 12



AOAA NPEANPUHUMATEAEM, YHACTBYIOLLIMX B TOC3AKYMKAX,
NPAKTMYECKMN HE MIMEHAETCA MOCAEAHME S AET

YyacTBOBAAQ AU Balua KOMNAHKUA B FOC3AKYNKAX 3 NOCAeAHUe 12 mecsueB?

15%
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B HeTt, HE y4ACTBYIO

AQ, y4OCTBYIO
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80% MCbB cymTatoT, 4TO CAEPA rOC3AKYMOK MPO3PAYHA U

MNOOXOAMT B YHECTHbIX KOHKYPEHTHbIX YCAOBMAX MAM AULLIb C
HEDOAbLLUMMU HOPYLLUEHMIMM

Kak Bbl, B LeAOM, oueHuBaeTe cdepy roCyAapCTBEHHbIX 3AKYNOK?
*PeCnoHAEHTbI, KOMMNAHMS KOTOPbIX YHOCTBYET MAM YHACTBOBAAQ PAHEE

80%
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B 30KYMNKKM MPOXOAAT B H€CTHOM KOHKYPEHTHOM OTOOopE
B mpoLueAype NpUCYTCTBYIOT HE3HAYUTEAbHbBIE HAPYLLIEHMUS
B [TpoLeAyPd roC3aKyrnoK MOAHOCTbIO OAAbCUCPULIMPOBAHA
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KaXKAbIM TDETUM MNP EANPUHUMATEAbL OTMEYAET, YTO 3AKA3YMKM
M3AULLIHE OTPAHUYMBAIOT TPEDOBAHMSA K MOCTABLLIMKAM, YTO
NPOUBOAMT K HEAODPOCOBECTHOM KOHKYPEHLMM

C KGKMMM BUACGMU HAPYLUEHMU NPOLEAYPbI FOC3aKYNnoK Bam NnpuxoAMAOCH
CTAAKUBATLCSA 30 NocAeaHue 12 mecsaues?
*PeCcnoHAEHTbI, KOMMNAHKMSI KOTOPbIX YHACTBYET MAM YHACTBOBAAQ POHEE

V3AMLLHME TexHIeckme TpeBosaHM 3akazinka I %
o
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30AEPXKA OMAQTbI CO CTOPOHbI FOC3AKA34MKOB ] 3%
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[TonAOXKEHME 1. PAKTNYECKME N OXKMAOEMBIE 3HAYEHUS
KOMMNOHEHT MHAekCA RSBl 3a man 1 mioHb 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OBLWUIA MUKPO-  MOAAbIM  CPEAHMM  TOPrOBAY  MPOM3BOACTBO CPEPA  MOAOAEXHBIM  >XKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo

Bakmeckoe MOHE 32,2 29,2 34,1 37,9 32,2 35,6 29,4 32,2 32,0

SHaseHue  Lais 30,1 26,1 32,9 36,5 31,5 31,4 27,3 30,9 31,1
Mpoaaxm

Osinaemoe MOH 48,5 48,3 47,5 52,5 48,8 51,8 45,3 49,0 49,7

3Ha%eHne MO 44,4 428 45,0 48,6 41,9 50,4 42,8 52,4 46,0

dakmeckoe MOHb 47,3 45,2 49,4 49,3 46,9 52,4 43,8 49,4 48,0

sHaterne  ais 46,7 44,2 48,8 49,7 47,3 47,8 45,3 49,1 48,2
Kaapbl

Oxncemos MOH 54,4 54,1 54,2 56,5 54,3 55,8 53,5 58,1 53,3

3HAseHMe  Laid 53,0 52,7 53,3 53,1 52,2 54,9 52,6 57,0 53,3

dakmeckoe OHb 57,2 51,5 62,1 63,3 57,4 62,7 52,4 59,0 59,6
KpeanTsbl

3Ha%enme MO 54,1 50,2 57,6 58,0 56,7 55,0 50,4 55,1 56,7

dakmeckoe MOHb 53,2 50,5 55,2 57,1 52,2 55,8 52,2 56,7 51,0

sHaterne  ais 51,7 48,0 54,8 55,7 49,2 55,9 51,5 56,4 50,7
MHBECTMLIMM

Osacemos MOHb 58,1 57,0 59,1 59,7 59,2 61,0 54,6 61,6 56,5

3HAseHMe i 58,3 56,6 59,7 60,6 58,2 60,5 56,8 64,4 54,6

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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