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MHAEKC RSBl M BCce ero KOMMOHEHTbI OTCTAIOT OT
MNPOLUAOTOAHUX 3HAYEHUMN

= B Aekabpe KOMMNOHEHTA MPOACKU BbIAG B 30HE 3HAYUTEABHOTO CMAAQ, OCTABLLMCH KAIOYEBBIM
AOAKTOPOM AQBILLMM HA MHAEKC BHU3

= KOMMNOHEHTA KOAPbI BEPHYAQCH B KOHLLE TOAQ B 30HY POCTA, BOAEE CAEPXKAHHOTO, YEM TOA HA3AA

= ABMXKXEHME KOMMOHEHTbI MHBECTULIMM B ODAQCTU YBEPEHHOIO POCTA MPOAOAXKMAOCH. OAHAKO
YPOBEHb MOABIHAEKCO OKA3AACS HUXKE YPOBHS MPOLLIAOTO FOAC

= KomnoHeHTa KpeAnTbl TaKKEe OCTAeTCq B OOAACTU, CUTHOAUSMPYIOLLLEM O KOMADOPTHOCTH
KpeAUTOBAHMI AAd MCb

U3meHeHUe nHaekca RSBl 1 ero KOMNOHEHT, B MYHKTAX
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[MTooaaxM: cObIT MCBb ocTaeTcs B 30HE 3HAYUTEABHOIO
COKpALLEHMS

» boabLLEe nNpeacTaButeAert MCB oTMETUAM GOAKTUYECKMIM POCT BbIPYYKM, 4YTb MEHbBLLIE - €€ COKPALLEHMUE.
Ha atom dooHE KOMMNOHEHTA MPOAOXK HEMHOTO YAYYLLUMAOQCH B ADCOAKOTHOM 3HAYEHMM, HO OCTAAACH B
OOAQCTU CYLLLECTBEHHOIO CMAAQ, HA YPOBHE MapTa 2022 roAd

= B AeKaBpe ONTUMMCTOB OKA3AAOChH Y4yTb OOAbLLIE: OXXKMAOAAM POCTA BbIPYYKM B OyayLLEM 15%
PECNOHAEHTOB NPOTKB 19% - B HOSOpE

= AOAS OXKMAQIOLLIMX COKPALLLEHMS BbIPYYKM COXPAHMUAACH HA YPOBHE 38%. OXXMAQHMA HETATUMBHOM
AMHAMMKM BbIPYHYKM HOMOOAEE BbICOKM B CGoepax TOProBad U YCAYTU — 44% v 39%, COOTBETCTBEHHO

RSBI Mpoaaxu Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMEYAIOTCH DAKTUHECKME M OXKMACEMbBIE U3MEHEHMA MOKA3ATEAS)
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B CokpaLlueHre doakT COoKpdaLLLEHME NMPOTHO3

19% » 19% 19% ...
15T wssrzeverseresmessoessor B I T R > 15%
50,0 n. I
cnaa ]
36% ............................... > -38% -38%
....... 499,
-45%
Hos Aex AHB.M

McTodHmk: MCh AHaamTka, Magram Market Research



[1o mtoram roaa 39% MCB COODLLIMAO O COKPALLLEHMM BbIPY4YKM

Kak nameHutcs(nacb) Bblpy4yka komnaHuum no utoram 2022 roga no cpaBHeHuUIo ¢ Bbipy4ikon 2021 roaa

B YBeAminTCcad B COoKpPATUTCY He usmeHurcs
39% 47%
36% 46%
38%
26% 32%
7 % 0% 31% 31%
23% 23%
YBEAUYUTCA Cokparmrcs He m3meHurcs Toprosag [NPOU3BOACTBO Cdbepa ycayr

AyyLLE BCETO MO AMHOMMKE BbIPYYKM YYBCTBOBAAQ Cebq cdpepa npom3BoacTBA B 2022 roay. OAHAKO BCe
X€ OOABLLUMHCTBO KOMMAOHUM HE YKA3AAM HO MPUPOCT

Camasg cAabasgs AMHAMMKO HODAIOAQETCS B TOProBAe — 46% KOMMAHMM OTMEHAIOT  COKPALLEHME
BbIPYYKM

NcTouHmk: NCB AHaAmTMKA, Magram Market Research



BoAbLLIE KOMMAHUM YKA3OAU HO CHUXKEHME BbIPYYKM B MMKPO
OunsHece; pocCT - Yy meHee 50% MCb Bcex pa3smepos bmsHeca

Mukpo

MaAbIM

CpeaHun

PacnpepeneHue nameHeHus Bbipy4ku no utoram 2022 roga no pasmepy 6usHeca

Bblpy4Ka HMXKE HA:
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BblpyyKda BbILLIE HA:
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= B MUKPO U MOAOM BU3HeCe 3aMeTHO BoabLLE MCBE coobLLmAM 00 yObITKOX ©oAbLLE 20%
= B cpeaHem BusHece KAOPTUHA MOAYYLLIE M3-30 BOABbLLETO KOAMYECTBA NPOM3BOACTBEHHbIX KOMMOHMM

McTovHuk: MCB AHaamtnka, Magram Market Research




KAAPbI: MOKA3ATEAb MEPELLEA B 30HY POCTA NMOCAE 2 MECHLLEB
CNaAQ

= KOMMOHEHTA KaApbl MPOAOAXMAC PACTU B AEKADPE, YKA3AB HA POCT BMEPBbLIE MOCAE OOBbABAEHMS
4ACTUYHOM MODUAM3ALINM

* HapacTmam wtat 3a mecal, 12% MCbB (MpoTrnB 9% - Mecauem paHee); BbIPOCAU TAKXKE OXXMAAHMA HOMMA B
AQAbHenLem (c 16% A0 20%)

* TOK, B OCHOBHOM MOAOXMTEABHAN AMHOMMKA MHAEKCA BbI3BAHA YAYYLLEHUEM OXMAAHMU AOABHEULLIETO
POCTA, TOTAQ KOK AOA MCB COKpATUBLLMX KOAMYECTBO COTPYAHMKOB MPEBBLILLAET AOAKD HAHABLLIMX

RSBI Kaapbi Aoas MCB, 0OTMETUBLLUUX POCT U COKPALLLEHME NePCOHAAd
(OTMEYAIOTC PAKTUHECKME M OXKMACEMbBIE UBMEHEHMS MOKA3ATEAS)
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KpeAMTbl: KOMMOHEHTA BEPHYAQCH HA MUK AETA

* KOMMOHEHTA BbIPOCAQ HO OOHE YBEAMHEHMSA AOAM CMPOCA HA KPEAMTHI (AOAS 3AS9BOK HA MOAYHEHME 30MMA
M3MEHMAQCH C 19% A0 22%).

» KOMMOHEHTA NPOAOAXKAET YKA3bIBATb HO KOMJOOPTHOE COCTOIHME C KPEAMUTOBOHUEM
» Ha 1% A0 26%, BbIDOCAQ AOAS YAOBAETBOPEHHOIO CMPOCA, BCE €LLLEe OTCTABAA OT YPOBHEM AO HOYOAQ CBO

RSBI KpeaAuTbl AOAfl YAOBAETBOPEHHOIO Cnpoca:
MOAYYUBLUME U YXKE UMEIOLLLUuE KPEAUT

B [TOAYYMAM KDEAMUT B OTYETHOM MEPUOAE

Y>Xe eCTb KpeaAnT
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AOCTYNMHOCTb KPEAMTOB OCTAETCH HO HEM3MEHHO
OAQronpuatTHOM aAd MCB ypoBHE

" 3HAYUTEAbHBIX UI3MEHEHMM B YCAOBMAX KPEAMUTOBAHUI HE HAODAIKOAQETCSH. 26% MCB MMeIoT AEMUCTBYIOLLIMIA
KpeauT. MNo-npexHemy meHee 12% He MOAYYUAM OAODPEHUE MAM HE PELLIMAMCH MOAQTbL 305BKY HAO KPEAMT

13-30 COMHEHUI B BO3MOXHOCTM €0 MOAYYUTD.

= AOAS OTKQ30B MO 3A9BKAM HA KPEAUTbI yNAAA AC 40% MpoTHB 43% B MOOLLUAOM MECALLE, MPUDAMIMBLLMCH K
MUHUMYMY C OEBPAAS.

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB

3a nocAeaHue 3 mecaua

B Y>Xe eCTb KpeAnT

MOAYYUAM KDEAMT B
OTYETHOM MEPUOAE

26,1%

24,5%

Y AOBAETBOPEHHbIM CNPOC

B He MbITAAMCb MOAYYMTb, T.K.
HeT YBEPEHHOCTH B
OAODPEHUM KPEAMTA

B He 0ACBPUAM B OTYETHOM
nepuoae

11.,7% 11.9%

3.6%

8.1%
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HeyAOBAETBOPEHHbIM CMPOC

MctovHuk: MCB AHaamTnka, Magram Market Research

AOAS OTKA30B HA 3ASBKM NO KPEAUTAM K HUCAY UX
NOAQBLUMUX

—0— AOAS OTKA30B K OOLLLEMY YUCAY OMPOLLEHHbIX
70%




MHBECTULMM. MPOAOAXKMNAACH MO3IUTUBHAF AMHOMMKO
MHBECTULIMOHHOM OKTMBHOCTU, XOTa 68% MCbB He nHBeCTMpyeT

= KOMMOHEHTA MHBECTULMM BbIPOCAQA AO 57,2 MYHKTA, HO OCTAAQCH HMXXE YPOBHEN HOYAAQ MPOLLAOTO
roaa (A0 CBO): cpeaHee 3Ha4eHme B dHBape-cdbeBpaae 2022 roaa — 59,1 NyHKTOB

= OCHOBHOM MO3MUTUBHbIN BKAOA B MHAEKC BHEC CETMEHT MPOM3BOACTBA: OKOAO 1/3 COODLLMAM, H4TO
YBEAMYMBAIOT MHBECTULLMM

= 68% MCbB He NAaHUPYET MHBECTMPOBATL B DAMXKAMLLIEE BpeEMS. [TOCAEAHEE COOTBETCTBYET CPEAHEMY
ypOBHIO C 2018 road, OAHOKO BCE XXE& CUTHAAM3MPYET CAODOE CTPEMAEHME K POCTY B OTPACAM

RSBI UHBeCcTULLMM AoAs MCB, 0TMeTUBLLMX POCT U COKPALLLEHWUE MHBECTHLLUN
(OTN\eHO}OTCH CbCIKTI/I‘-IeCKl/Ie N OKMAOEMbIE M3MEHEHMA HOKO3OTeAﬂ)
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POCT AEAOBOU OKTMBHOCTM B CPEAHEM DM3HECE YCKOPUACH;
MMKPO OM3HEC - B 30HE BbIPAXKEHHOIO CNAAQ

= AEeAOBAs OKTMBHOCTb CPEAHETO M MAAOTO BM3HECOB COXPOHMAACH B 30HE POCTA

= KAKOYEBBIMM APOMBERCMM POCTA B CETMEHTE CPEAHETO BUM3HECO OKA3QAMCH YBEAMYEHME CDAKTUHECKOM
BbIPYYKM, YAYYLLIEHME AOCTYMHOCTU GOMHOHCUPOBAHMUS M KAPTUHBI C MHBECTULLMOHHOM OKTUMBHOCTbBIO

= APOMBEPOM AAG CETMEHTA MOAOTO OM3HECA OKA3AAUCH YAYHLLUEHUME OXMAQHMIM B KOAPOBOMU MOAUTHUKE U
MHBECTULIMOHHOM AKTUBHOCTU. PAKTUHECKME MPOAOXKM TAKXKE MOKA3AAM HEKOTOPOE BOCCTAHOBAEHME

» 3Ha4YeHMEe MHAEKCA RSBl B MMKPOBU3IHECE OCTAOAOCH HEM3MEHHbBIM, OTPAXKAS CNAA AEAOBOM AKTUBHOCTMU.

OCHOBHOE AQBAEHME OKA3bIBAKOT AMHOMMKA BbIPYYKN N HN3KAA AKTMBHOCTb HAMMA COTPYAHUNKOB

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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AeAOBA OKTMBHOCTb B NPOM3BOACTBE OCTAAOQCH B 30HE POCTQ,
TOPrOBASl M YCAYTU — NAAEHUS

= RSBl B cdoepe NPOM3BOACTBEHHbLIX KOMMNOHUM MPUOAMIMACE K MOAKCUMOABHBIM 3HAYEHMIM C  AETA.
KAIO4EBOM MO3UTUBHbBIM MMIMYABC - YAYYLLUMBLLIASICS AOCTYNHOCTb OMHAHCUPOBAHMS

* MOXHO BbIAEAWTb CETMEHTALMIO AEAOBOM OKTMBHOCTM: MHAEKCHI cdpep TOProBAs M YCAYIM MPOAOAXAIOT
OCTOBATLCS B 30HE, YKA3bIBAIOLLEM HO CMAA

AnHamuka uHaekca RSBl no BUAGM AeiTEABHOCTU

+0,3 +0,4 +3,5
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boabLUe Tpett MCBb OTMETUAM OTCYTCTBME MO3MUTMBHbIX
MOMEHTOB AAG OM3HeCa B 2022 roay

Mo3unTnBHLIE MOMEHTbI B AeATeNnbHOCTU KoMnaHuu B 2022 r

B Cdoepaycayr  HETIPOM3BOACTBO

,,,,,
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Onbit ynpasaerms Gusnecom g kpusmchbix cutyaumsx || KNGcNNEEEE— {2
Otkpbitne Hosbix HanpasaeHut 6usreca |G
PacLumpenme 6asbl noctasLmkos Tosapos 1 ycayr |G
Onbit umapposoro szammoaerctamsa ¢ kamenHtamr  [ETTEKGTTTE—
Nosbitwerme cnpoca Ha npoaykumio / yeayrv  [EEGee————
Paclumpenme permonaasHoro npucytctevs Gy
CHukenme koHkypeHLmm 13-3a yxoad MHocTpaHHbix komnarnvi  [EGye—
Passute oHAGH-MPoAaK / Bbixoa Ha mapkeTnAaerch | —
Paclumperme sosmoxHocTen aad noayderms rocnoasepkk [ e————
Oceoenue napaareasHoro umnopta [T
Apyroe I
0% 5% 10% 15% 20%  25% 30% 35% 40% @ 45%

o

1 OnpocC NMOKA3aA cermeHTaumio ot3biBos MCbB no otpacasm. B cdoepe yCAyr OOAbLLE BCETO KOMMAHMM
HE BMAIT HOAMYME MO3UTUBHBIX MOMEHTOB - 40%

2 Kpm3ncHasg cutyaums HaOBAIOAOAQCH BO BCEX TpeX cermeHTax MCbh, A0 25% npeaAnpuHUMmaATeAe ObiAM
BbIHY>KAEHbI YNPABAATE OM3HECOM B TOKMX YCAOBMAX
Cdoepa NPOM3BOACTBA OTMETUAQ HOAMYME MO3UTUBA B OOALLLUMHCTBE CBOEM: B MOBLILLEHMM CMPOCA,

YXOAE MHOCTPOHHBIX KOMIMOHUM M PACLLMPEHUM BOZMOXHOCTEN TOCTOAAEPXKKM
McTovHuk: MCB AHaamtnka, Magram Market Research



[MpOOAEMbI C BHELLUHESKOHOMMYECKOM AEATEABHOCTbIO U
NAQTEXECMOCODHOCTbIO HOCEAEHMS OKA3OAMCH KAIOYEBbIMM

PakTopbl, KOTOpble Hanbonee HeraTUBHO BIIMAANIM HA COCTOSAHUE Bu3Heca B yxoasiwem 2022 roay

CHUXEHME NAATEXECNOCOBHOCTU HOCEAEHMS 0%,
CAOXHOCTU C BHELLIHE DKOHOMMYECKOM ASAT-IO 38% u gggg
BOAQTMABHOCTb BOAKOTHBIX KYPCOB 37%
MoTeps BAXHbIX KAMEHTOB M KOHTPAKTOB
HEeHAAEXHOCTb MOCTABLLIMKOB M KOHTPArEHTOB m 2022
POCT YPOBHS KOHKYPEHLLMM = 2020
YX0A/ COKPALLEHNE KAIOYEBBIX CMELMAAUCTOB
Bbicokme HaAOTUH
AAMMHUCTPATUBHBIE BAPLEPDI = 2022
MpooBepPKM HOA3ZOPHbBIMKM OPTAHAMM 2020
Koppynuma
CAOXHOCTM C MOAYYEHUEM KPEAMTOB o
HEBO3MOXHOCTb MOAYHMTL TOCTIOAACIIKKY —|— | 47 29% m 2022
Apyroe ' — 12% . 2020
- - MOKPO3KOHOMMYECKME/TEOMOAUTMYECKME COAKTOPDI - - HEAOBOALCTBO HOA3OPHBIMM OPTAHOMM

- - PAKTOPbI MMKPO YPOBHS BHYTPWM BU3HECT U/UAU CPEABI - - PAKTOP FOCMOAAEPXKKM

=  Bbicokag Aoas MCB yka3aAa HAO MOTEPIO BAXKHbIX KAMEHTOB (22%), 1 HEHAAEXHOCTb MOCTABLLIMKOB U
KOHTpareHtos (20%). Moytn Yetseptb (24% B 2022 roay npotms 28% B 2020 roAy) OMpOLLEHHbIX
OTMETMAQ BbICOKME HAAOTU KOK Bapbep

= OXMAQEMO, HO BOXKHO, HA HALU B3rAsfa, 410 12% (Npotme 4% B 2020 roAy) OTMETUAM OAKTOP
YXOAQ/COKPALLLEHMS KAKOYEBBIX CMELLMAAMCTOB KOK HETATUBHbIM AAS X DM3HECO

McTovHuk: MCB AHaamtnka, Magram Market Research



B 2022 roay 9% MCB yBEAUYMAM KOAMHECTBO TOYEK BEAEHMS
Oum3HeCda. B LEAOM BEPOFTHO ObIAO COKPALLLEHME (ECAM YHECTb
OU3HECHI, KOTOPbIE MOAHOCTbIO 30KPbIAMCH B 2022 roAy)

Kak nameHunocb konnyectBo To4ek PyHKLMOHUpoBaHMA 6mu3sHeca B 2022 roay (npoTtuB
pe3ynkraTtoB onpoca B 2020 roay)

YBEEeAYMAOCE

2020 r. npotke 2019 1.

20227 r. npotme 2021 1. B COKpATHMAOCE

B He M3mMeHMAOCH

=  MeHbLue MCb (8%) no cpasHeHUo ¢ 2020 roaom (16%) yKA3aAM HO COKPALLLEHME KOAMHYECTBA TOYEK

* Ha cokpalleHme BOAbLLIE BCETO KOMMAHMM YKA3AAM B cdhepe TOprosam — 11%
"  YPOBEHb OTMETMBLLIMX YBEAMYEHUE KOAMHECTBA TOYEK CDYHKLIMOHMPOBAHMI OCTAETCA HM3KMM B 2022 roay

- 9%

NcTouHmk: NCB AHaAmTMKA, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAeKCA RSBI 30 HOA0Pb 1 AeKaOpb 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
O6WMUIA  MUKPO-  MAAbIM  CPEAHMM  TOPrOBAY  MPOM3BOACTBO CPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OwusHec  Bu3HecC YCAYT npeanp-so

BakTeckoe ASKABb 38,6 32,3 43,1 48,4 33,6 43,0 40,2 37,7 39,0

3Ha4eHme HOSBPb 34,8 30,6 40,3 33,0 30,2 42,0 34,4 33,9 34,0
Mpoaaxm

Oxacemoe AEKABPE 38,6 39,8 37,5 37,6 34,7 45,4 37,5 50,1 39,0

3Ha%eHne HOSBPb 40,2 39,2 41,3 40,7 37,6 41,4 42,6 48,5 42,4

Bakmieckoe ASKOBPb 46,5 43,4 48,6 52,1 45,8 49,4 45,1 50,9 46,9

3Ha%eHme HOSBPb 453 43,8 46,9 45,7 44,6 47,2 44,5 49,7 44,7
Kaapbl

Osxacemos ACKAOPb 56,6 54,7 59,5 54,9 56,2 58,5 55,6 61,1 55,4

3HA4eHne HOSBPb 53,8 52,7 55,6 51,8 53,1 56,4 52,5 59,6 53,1

PakTecKoe AEKABPH 57,1 50,9 60,9 69,2 57,7 62,1 52,6 53,6 58,9
KpeanTsbl

3Ha%eHne HOSBPb 56,4 52,2 59,5 63,2 60,0 56,0 52,4 56,8 60,2

Bakmieckoe ASKOOPb 55,0 51,3 57,7 61,1 53,2 61,3 52,2 53,0 53,2

3Ha%eHme HOSBPb 53,6 51,0 56,4 54,8 52,4 55,6 53,5 53,1 51,5
MHBECTMLIMM

Osacemos AEKABPE 59,3 55,9 61,9 64,2 58,6 63.8 56,5 61,9 57,1

3Ha4eHne HOSGPb 57,9 57,4 59,0 56,6 55,2 62,8 57,3 61,9 55,4

McTodHmk: MCh AHaamTka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HA CTPAHMLLE HALLETO
CamTqQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA
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