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B HO6pe nHAeKC RSBl onyCTMACSH K HEMTPOABHOMY YPOBHIO.
BbiLLie 50 M. OH YAEPXXMBAETCH 30 CYET BbICOKOM AOCTYMHOCTU
KpeAUTOB 1 MHBECTULIMOHHOM AKTMBHOCTM DM3HECO

AnHamuka uHaekca RSBI v BBl PP
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* - ¢ 2020 No AQHHBIM MUHIKOHOMPA3BUTUS

" IHAEKC CHM3MACS NO CPABHEHMUIO C OKTIOpem ¢ 53,2 Ao 50,3 nyHKTOB
= Pe3koe COKpALLEHME MPOM3OLLAO M3-30 3HAYUTEABHOTO CHMXKEHMS BbIPYYKM U MPOOTHO30B
Nno Bbipy4yke MCbBb Ha DAMKaAMLLME 3 Mecaua

McTtodnmk: NMCBb AHaamTka, Magram Market Research



KOMMOHEHTA [MPOAQXM MOTEPIAA MOYTH 8 MYHKTOB 30 MECHILL

* 30 YAEPXAHME MHAEKCA Bbille 50 M. OTBEYAAM KOMMOHEHTLI KpeanTbl 1 MHBECTMLMM,
COXPAHAIOLLLMECS B 30HE POCTA

= KOMMNOHEHTA KAAPbI HOXOAMUTCSH BOAU3M HEUTPAABHOTO YPOBHS

" [IDOAQXKM CHM3BMAMCH HA 7,9 MYHKTOB, YKA3bIBAS KAK HA TeKyLine MnpobAEMbl CO
CObITOM, TOK U HO OXKMAQEMOE CHUMXKEHME BbIPYYKM B DAMKAMLLIME MECSLLD

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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KOMMNOHEHTA MPOAQXM PE3KO CHUIMAACH 30 MOCAEAHUA MECSILL

= CHU3MAMCH KOK OAKTMYECKME, TAK U OXKMAQEMbIE 3HAYEHUNI KOMIMOHEHTbI
= POCT BbIpY4YkM OTMETUAM 17% MCB npotmB 24% B NPOLLUAOM MeEcCsUEe, a cokpallenms 42%

MCB npotmB 34% B OKT906pE

» bOAbLLIE MPEANPUHMMATEAEN CTAAO ONACATLCA CHMXXEHMS BbIPYYKM B OAMIKAULLIME MECALLbI, -
MX AOAS AOCTUTAQ 32% MPOTMB 28% B OKTAOPE, NPOrHO3bI MO POCTY COKPATUAMUCH C 27% A0 17%
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Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
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CHMXKXAIOLLMECH C AETA OXKMAOHMS MO MPOACXKAM B HOAOpE
NOATBEPAMAMCH FOAKTMYECKUM COKPALLLEHMEM BbIPYYKM

" YA4CAO MNPEANPUHUMATEAEN, OXMAQIOLLMX COKPALLLEHMS BbIPYYKM, POCAO C AETA U B
HO96pEe AOCTUTAO YPOBHEM HAYAAQ FOAC

= Mbl MOAQraeMm, 4TO MPUYUHA CHMXKEHMS KOK JOAKTUYECKMX, TAK M OXMAQEMbIX BEAMYMH B
YCUAEHUMU HEOMPEAEAEHHOCTM B SKOHOMMKE. MCXOAS M3 KOHBIOHKTYPHbIX BOMPOCOB Mbl
BUAMM, 4TO MCB CTOAKMBAIOTCS C MepebosmM C MOCTABKAMM M POCTOM LEH HA
KOMIMAEKTYIOLLME U AOTUCTUKY, YTO HEMOCPEACTBEHHO CKA3bIBAETCS HA MPOACXKAX

AMHAOMUKA PAKTUHECKUX U OXKMACEMbIX 3HOYEHUU MPOACXK
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KommnoHeHTa Kaapbl MPAKTUYECKM HE M3MEHUAACH: YXYALLIEHWE
OXMAQHMIN KOMIMEHCUPOBAHO POCTOM COAKTUHECKMX 3HOAHYEHMM

= Aoad MCB, COKpaLLLQIOLLMX LLTAT, CHU3MAOQCH K YPOBHAM CEHTI0ps. HapaLumsaam witat 11%
ONPOLUEHHbIX (MPOTMB 13% B OKTAOPE), O COKPALLLAAM - 16%, 4TO MeHbLLE, Yem 20% mecauem
paHee

= OAHOKO YXYALLIMAMCH KOAPOBbIE MPOMHO3bl MPEANPUHMMAOTEAEN: YBEAMYMBATH LLTAT B
DAVKAMLLME MECSALLbI MAOHUPYIOT TOALKO 17% MpoTmB 22% B HO9Ope

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
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KomnoHeHTa KpeAnTbl CTABDUABHAO 3 MeCsL, MOAPSA

= KOMMOHEHTO KpeAuTbl HE M3MEHUMAACH. OHA YAEPXMBAETCHd HA YPOBHE WAM BbllLe 55
MYHKTOB C HOYAAQ FOAQ, YTO CBMAETEABCTBYET O CTAOMABHO BbICOKOM AOCTYMHOCTM 3AMMOB

AAS TIPEANPUHUMATEAEN

Aoaa MCB, 0OTMEeTUBLUMX MNOAYHEHME KPEeAUTA

RSBI KpeauThbi
3a nocAeaHue 3 mecaua
poCT ...................................................................... »
B [TOAYYMAKM KOEAMT B OTHETHOM B He 0AOBPUAM B OTHETHOM
nepuoae nepuoae
Y>Xe eCTb KpeAnT B He MbITAAUCH MOAYHYMTH
27% 27%

50,0 n.
13% 13%
@ ~Q_Q_’(:)I<'._I'Qm¥'m‘mo'_o_’gz'<lﬁj;'§aé
5252828025582 =z2¢g<80=2
cnaa 2020 ‘ 2021 Oxr.21 Hos.21 Ok1.21 Hos.21
Y AOBAETBOPEHHbIM CNPOC HeyAOBAETBOPEHHbIM CMPOC

NcTouHmk: NCB AHaAMTMKA, Magram Market Research



YPpOBEHb OAODPEHMI KPEAUTOB OCTAETCH BbICOKMM: BbiLLE 50%

= AOAS OTKQ30B HQO 3Q4BKM MO KPEAUTAM AEPXMTCA CTAOMABHO HKe 50% HA MPOTIHKEHUM
Bcero 2021 roaq, 4TO TAKXKE MOATBEPXKAOAET TE3UC O BbICOKOM YPOBHE AOCTYMA OM3HECA K

30EMHbIM CPEACTBAM

AOAS YAOBAETBOPEHHOIO CNPOCA:
MOAYHMBLUUE U YXKE UMEIOLLLUE KPEAUT

B [TOAYYUAM KDEAMT B OTHETHOM MEPUOAE Ye eCTb Kpeamt
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AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnOoAdQBLUUX

—8— AOAS OTKO30B K MOACBOBLLIMM 3CQSIBKY HO KDEAMT
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MHBECTMLIMOHHOSA AKTMBHOCTb OM3HECO OCTAETCS BbICOKOM

= KOMNOHEHTA UMHBECTMUMM CHU3BMAACH M3-30 HEDOABLLLIOTO COKPALLEHUA JOAKTUHECKMX M
OXMAQEMBbBIX MOKA3ATEAEM BAOXEHUMM MCHB B passutme OumsHecd. AQHHOE CHUXEHME
COOTHOCUTCA C YXYALLIEHMEM OXMAQHMM MO BbIPYYKE

= Aoand MCB, KOoTopblE MAQHMPYIOT PACLUMPATE MHBECTULMU B DU3HEC, CHUM3MAQCH C 27/% AO
24%, Q TEX, KTO Y>KE 3TOT CAEAQA, - C 26% A0 22%

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTULMMH
(oTMEYaoTC GAKTUYECKME U OXKMAQEMBIE M3MEHEHMI MOKA3ATEAS)
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Bce cdoepbl aAedreAbHOCTU MCB CUMHXPOHHO CHMXAAMCH

= IHAEKCbl BCEX CAOEP AEIATEABHOCTM CHU3MAMCH B HOOPE. OCHOBHbIM TPUITEPOM CTAAO
COKPALLEHME MPOAOXK M MPOTHO30B MO BbIPYYKE HO FOOHE YCUAEHUNT HEOMNPEAEAEHHOCTH MO
BEAEHMIO DM3HECO

= bOAbLLIE BCEX MOCTPAAAAC cdoepa YCAYT (-3,8 MYHKTA), Y KOTOPOM BCE KOMMOHEHTbl MHAEKCA
CHU3UAUCH OTHOCHUTEABHO OKTADPA.

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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BoAaee NOAOBUHbBI MPEANPUHUMATEAEN MUKPOOU3IHECT
OTMETMAM B HOADPE CHUXKEHME BbIPYYKM

= IHAEKCbI BCEX PA3MEPOB BU3HECT CHU3UAMUCH B HOSOPE.

= IHAEKC MUKPO-OM3HECA MOTEPSAA MOYTM 4 MYHKTA 30 OAMH MECHL. Takoe CHMXEHME B
NEPBYIO O4EPEAL CBAZAHO C MPOBAEMAMM C BbIPYHKOU — 52% NPEeANPUHUMATEAEN OTMETUAM
CHUXEHME MNPOAOXK B HO90pe, a 42% OXMAQIOT CHWMXEHMA B AQAbHEMLLIeEM. Ha dboHe
NPOOAEM C MNOCTABKAMM U POCTOM LLEH MOCTABLLMKOB MMEHHO MUKPOBU3IHEC OKA3bIBAETCH

HaMBOAEE YA3BUMbIM
AvHamuka nHaekca RSBl no pasmepam 6usHeca
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POCT 30KYMOYHbIX LLEH BbIHY>XXAQET MCb NOAHMMAOTL OTMNYCKHbIE

LLEHDbI

Kak u3MeHMAUCH LLeHbl HO TOBAPbI U YCAYTH Bawen
KOMMNOHWM 30 NOCA€AHUE TPpU mecaua?
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Beipocaun CHM3UAUCH He n3meHuAnch

B TOpProeas  ®[1pPOM3BOACTBO Cdpbepa ycayr

YBEAMYEHUE 3AKYMNOYHbBIX LLEH TOPIOBbIE MPEANPUIATUS
NEePEKAQABIBAIOT HA MOTPEOUTEAEN 1 MOBLILLAIOT LLEHDI,
CTOPAACh COXPAHUTb PEHTABEABHOCTb HA MPEXHEM
YPOBHE

NcTouHuk: NCB AHOAMTMKA, Magram Market Research

Mo Kakum NpUYUHAM BALa KOMNAHUS peLUMAA YBEAUHUTD LLEHbDI
HQ TOBAPbI U YCAYTU 30 NOCAEAHME TPU Mecaua?

T 90%

PocrT 3a KYMO4HbIX LLeH

P 39%

POCT TPAHCMOPTHBIX POCXOAOB

s 9%

POCT CTOMMOCTH ApeHAbI
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PocTt 3apnaarsl

a 13%

POCT 3aTPAT HA BLINAQTY HOAOTOB

Apyrie npu4amHbl B 4%
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90% MCbB peLumAm NOAHMMATb
OTMYCKHbIE LLEHbI M3-30 YBEAMYEHMS
30KYMOYHbIX LLEH.



OAHUM M3 JOAKTOPOB POCTA LLEH CTOAM NMepeboun C
NOCTOBKOMMU

CTAAKMBAAAQCH AM Bawwia KoMnaHus ¢ nepe6osmu MAU YAAUHEHUEM LLUKAQ NOCTABKM TOBAPOB, YCAYT,
KOMMAEKTYIOLLLUX UAU CbIPbsl, KOTOPbIE Bbl 30KynaeTe 3a NOCA€AHUE TPU Mecsaua?

54% 38% 9%

B CTOAKMBOAMCH B He CTAOAKMBOAMCH B Mbl HE 30KYMNAEM TOBAPI, YCAYTU, KOMIAEKTYIOLLIME U ChIPbE

MeHSAU AU Bbl NOCTABLLUKOB MAU MOAPSAYMKOB 3 MOCAEAHUE TPU mecaua?
2%

27% 69%

B AQ, TOMEHSAN BOABLLMHCTBO MOCTOBLLMKOB/ MOAPIAYMKOB B AQ, CMEHUAU EAMHUMYHO B HET, HE MEHIAM

CBA3GHAO AM CMEHA NOCTABLLUKOB 30 MOCAEAHME TPU MECALLA C POCTOM 3AKYNOYHbIX LLEH HA UX
TOBAPbI UAU YCAYTU?
*Cpean TeX, KTO MEHIA MOCTCBLLMKOB

39% 39% AN

B AQ, MOAHOCTbIO B AQ, YOCTMYHO M HeT, He CBA3OHAO

YyTb OOAbLLIE MOAOBUHbI MPEANPUHUMATEAEN CTOAKHYAOCH C MPOBAEMAMMU HAPYLLEHMUS LLEMOYEK MOCTOBOK. MEHbLLIAS
4ACTb M3 HUX PELLMACCH HO CMEHY MOCTABLLIMKOB B LLEASX OMTUMM3ALMM 3ATPAT U ACCOPTUMEHTA NPEAAATAOLLIMX
TOBAPOB U YCAYT

McTodHmk: NMCB AHaamTika, Magram Market Research 13



[TopuAoXKeEHUE 1. PAKTUYECKME U OXKMAOQEMbIE 3HAYEHUS
KOMMNOHEHT mHAekCA RSBI 3a okT46pb 1 HO90pPb 2021 T.

RSBI RSBI RSBI RSBI RSB| RSB RSB RSB| RSBI
o6wui MUKPO- - MAABI - CPEARMA TOProOBAY  MPOW3BOACTBO copepa MOAOASKHBI K oHCKOS
OusHec OusHec  OusHec YCAYT npeAnp-so
Pakmeckoe HOTOPb 37,5 28,7 46,4 42,5 36,9 42,2 34,2 41,8 38,0
SHAUSHME  oktabpb 448 374 52,9 47,6 439 49,1 427 44,8 453
Mpoaaxm
Oxacemos HOOPE 39,4 36,6 42,1 42,1 38,3 40,4 40,0 423 41,9
SHOHCHME — ok1a6pb 48,0 44,9 51,7 47,7 49,2 48,5 46,2 49,2 46,7
Pakmeckoe HOTOPb 47,8 45,4 50,2 49 4 49,3 48,9 45,1 47,9 49,0
SHOHGHME — okra6pb 46,7 44,2 49,5 47,6 46,8 45,9 47,3 46,3 47,9
Kaapbl
Oxoacemos HOOPb 54,5 52,7 56,2 56,3 54,8 55,4 53,4 59,1 55,6
SHOMGHWME  oxra6pb 56,5 55,3 58,5 54,8 54,9 56,9 57,9 60,3 55,2
Pakmeckoe HOTOPb 56,6 48,8 62,6 68,0 58,6 59,5 51,9 53,5 60,4
KpeanTsbl
SHOHCHME — ok1a6pb 56,6 50,4 60,3 68,8 56,6 62,2 52,4 55,0 57,7
Pakmeckoe HOTOPb 56,4 51,2 61,2 61,5 58,0 59,0 52,5 57,0 56,0
SHOHGHME — ok1a6pb 58,3 54,3 62,4 60,8 57,7 61,5 56,7 60,8 57,0
MHBECTULIMM
Oxoagemos HOOPb 58,8 56,5 60,0 64,1 59,2 59,7 57,7 59,9 57,6
SHOUGHWME  ox1a6pb 59,7 58,9 59,6 63,0 59,3 60,1 59,8 63,0 56,5

McTovHuk: MCB AHaamtnka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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