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B Mae poCT AeAOBOU AKTUBHOCTHU pe3KO O0CAAD - uHAeKkc RSBI
YNAaA AO MMHMMYMA 30 2,5 roaa
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Tpurrepamu cHmxeHus RSBl sbicTtynuau Kaapbl u UHBeCcTULLUMK

U3meHeHHe nHaekca RSBl U ero KOMNOHEHT, B MYHKTAX

N3IMEeHEHUE FTOA K TOAY

npOAO)KMZ MOYTN HE M3IMEHUMACACDH, OCTAETCA B

30HE CMAAQ MNOA AGBAEHMEM MECCUMMIMA poct : & . . .
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B MpoAaXXax no-npexHemy 6e3 yAy4LleHUH

= KOMMOHEHTA [MPOACKMN CUMBOAMHECKM BbIPDOCAQ 30 CHET POCTA FOAKTUHECKOro CHbITA

= O pOoCTE BbIPYYKM B MAE COOOLLUMAM 15% peCNOHAEHTOB (+3 M.M.), OAHOKO MO3MUTUBHbIE CABUIMM AMLLIb CETMEHTHbIE — B OCHOBHOM,
B cdoepe YCAYr OAAroAaps BbICOKOMY Ce30HY. CHMXEHME OTMEYAAU 47% peCnoHAEHTOB (-1 M.n.) — BOAM3M MAKCUMYMO
MOCAEAHUX AET

= [leccummam MCI1 coxpaHaeTcs: 24% (+2 n.n.) KOMIAHMN OXMAQIOT COKPALLLEHMI AOXOAOB

RSBI Mpoaaxu Aoas MCI1, oTMeTUBLLUMX POCT U NAAEHUE BbIPYYKH
(OTMEHaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research B CoKkpatleHme doakt COKpaLLLEHWE NPOTHO3



KaApoBasi aKTUBHOCTb BNepBbie 3d 2,5 roAd Ha4aAd NAAATD

= KOMMNOHEHTA KOApPbl OMNYCTUAQCH B 30HY CMAAQ — HO COOHE 30MEAAEHMSA POCTA SKOHOMMKM MOTPEOHOCTb B CNELMAAMCTAX
MNOCTEMEHHO CHMXAETCSH

= 30 mecsu BaBoe, A0 10%, BbiIpoCcAQ A0AS MCI1, NAGHUPYIOLLMX COKPALLLATH LUTAT, — 3TO MAKCMMYM C cepeamnHbl 2020 roaa.
Aorgd MCTT, TAQHMPYIOLLMX PACLUMPEHME LUTATA, CHUM3MAQCH A0 19% (-6 m.m.)

= Cutyaums C OAKTMHECKMM HOMMOM TAKXKE HECKOABKO YXYALLUMAQCH. TOABKO 12% ONpOLUEHHbIX (-2 M.M.) HAHAAM HOBbIX
COTPYAHUKOB, YBOABHSA MO-MPEXHEMY KAXKAbIM MATbit MCI

RSBI Kaapbl Aoasa MCI, oTMeTHUBLUMX POCT U COKPALLLEHUE NEePCOHAAQ
(OTMEYQaIOTCS COAKTUHECKME M OXKMAQEMbIE MIMEHEHMS MOKA3ATEAS)
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research B CoKkpalLLeHme goakT CokpalLieHue nporHo3



KomnoHeHTa KpeAnTbl MPOAOAXKUAA CHUXKEHUE MOA
ACBAGHUEM KAIOHMEBOU CTABKMU

KpeAnTHOS QKTUBHOCTb BHOBb OCACOAQ M3-30 MEHbLLEN YBEPEHHOCTM MPEAMNPUHUMATEAEN B MOAYYEHUM OUHAHCHUPOBAHMS
= OBLLUMMN KPEAUTHBIM CMIPOC HEMHOTO MOAPOC, AO 34% (+2 N.n.), HO NO-MPEXHEMY HO MCTOPUHECKM HU3KOM YPOBHE

= CyLuectseHHaa 4yacTtb MCIT (29%) oTMedaeT, Y4TO BbICOKME CTABKM — OCHOBHQAS MPUYMHA, MO KOTOPOM OHU HE BEpPYT KPEAMUTLI.
HAOMBOABLLMM NPENITCTBUEM TEKYLLIME CTABKM BbICTYNAIOT AAT MUKPOOM3HECA (36%) 1 cdoepsbl YCAYT (33%)

RSBI KpeaAuTbi AVHAOMUKA CPOCA HO KPpeAUT
(CyMMQAPHQ[ AOAS YAOBAETBOPEHHOIO M HEYAOBAETBOPEHHOIO
cripoca MCTI)
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Moyt noAoBuHa 3aemukos MCI1 noAy4HaeT oTKA3

"= YPOBEHb HEYAOBAETBOPEHHOIO CNPOCA BbIPOC A0 11% (+1 N.M.) 13-30 YBEAMHEHUI AOAM HEYBEPEHHBIX B OAODPEHUM KPEAUTA U
YHOLLEHMS OTKA30B

= HeMHOro NoApoOC YPOBEHb YAOBAETBOPEHHOTO CMNPOCA, HO TOABKO 3a CHET KOMMAHUM, Y)KE MMEIOLLMX AEUCTBYIOLLLMMN KDEAMT
= AOAS OAODBPEHMIM 3049BOK, CPEAM MOAABLLMX, HO FOUHAHCUPOBAHME (55%) OCTAAQCH HU3KOM

CocTosHue npeabsBAeHHoOro cnpoca MCI1 Ha
KpeAUTbI 3 MOCAeAHUEe 3 Mecsaua
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UHBECTULLUOHHASA KOMMOHEHTA HO MUHUMYME C HosOps 2022 r.

= KOMMNOHEHTA WMHBECTULUMM PE3KO YMNAAQ: M3-30 MPOOAEM C BbIPYYKOM M YXYALLEHMS AOCTYMHOCTM CJOUMHAHCUMPOBAHMS
MHBECTULIMOHHbIE BO3MOXHOCTM BU3HECT BECbMA OFNPAHMYEHDI

= TOAbKO 18% KOMMAHMM (-6 MN.M.) HOPALUMBAAM BAOXKEHMA B DU3HEC, KOTAQ YPOBEHb COKPALLABLLMX MHBECTMUMM MCI1 (13%)
OCTOACS HQ YETbIDEXAETHEM MUKE

* [IAQHbI CTOAM CAEPXKAHHEE: HOMEPEHBI COKPALLLATb BAOXEHMSI 8% KOMMAHMM (+2 M.M.), — MAKCUMMYM C anpeas 2022 .

RSBl UHBecTUULUU Aoasa MCI1, oTMeTUBLLMX POCT U COKPALLLEHME UHBECTULLMU
(OTMEYaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)
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B Mae uHAEeKCbI N0 BCcem pasmepam bmnsHecda onyCTUAUCDH B
30HY cAQDOoOro pocrta

= AEAOBAS OKTMBHOCTb MUKPODOM3HECO NEePELLAd K CTArHAUMK. Ee pOCT CAEPXMBAETCS MECCUMMIMOM B MPOACKAX M KAAPOX, O
TAK)XE OCAQBAEHUEM MHBECTAKTMBHOCTM

= RSBI cpeaHero GuU3HECO YAEPXMBAETCH B 30HE POCTA, HO YNAA HO MMHMMYM 30 2,5 TOAQ HO JOOHE CHMXEHMS KAAPOBOM
OKTMBHOCTU, MEHbLLIEN TOTOBHOCTU K MHBECTULMAM U YXYALLIEHMA AOCTYMHOCTM GOMHAHCUMPOBAHMS

= B MOAOM OM3HECE MHAEKC CHU3MACS M3-30 YXYALLIEHU OXMACHMIA MO HAMMY, MHBECTULLMIM U MPOACKAM, O TAKXKE YBEAMYEHMS
OTKO30B MO KPEAUTAM

OvHamuka nHgekca RSBl no pasmepam 6usHeca
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UHAEeKC TOProBAU BNMAOTHYIO NMNOAOLLEA K 30HEe CNaAqQ,
B NPOU3IBOACTBE U YCAYTaX — CAep)KGHHbIﬁ POCT AKTUBHOCTMU

= MIHAEKC TOPrOBAM CHM3MACA AO 50 NYHKTOB M3-30 OOOCTPEHMUA MPOBAEM C MPOAOXKAMMU, HU3KOM KAAPOBOM QAKTMBHOCTU M
NeCCUMM3IMA B HOCTU MHBECTULINM

= RSBI MPOWM3BOACTBA CHU3MACH €LLE CUAbHEE, OKA3ABLUMCb ACQXKE HWMXE MHAEKCA Cdoepbl YCAYr B OCHOBHOM M3-30 POCTA
HEYAOBAETBOPEHHOIO CMPOCA B KPEAMTOBAHUM

= MIHAEKC CAoEPbl YCAYT CHU3UACS HE TAK CYLLLECTBEHHO, KAK APYIMX OTPACAEM, 30 CYET POCTA dDAKTMYECKOTO CObITA, OTHACTU
HUBEAMPOBABLLIETO CHUXEHWE APYTMX KOMIMOHEHT

OvHamuka nHaekca RSBl no suaam geatenbHOCTU
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B ueaom MCI1 He oy aloT AOBA€HUS OPAHLLN3

PacnpocTpaHeHbl AU PpPAHLLU3bI B BALLEN OTPACAU?

B Bcero MCI1 B TOProBAs B Cdoepa yCAyr B [[DOM3BOACTBO

- O & &

{ 157 \

1%

10%

3% — 4% 3% - - 5%
B eees O N ]

AQ, PPAHLLIM3bI LUMPOKO PACMPOCTPAHEHbI B HALLEN OTPACAM Ad, PPAHLLIM3bI MHOTAC BCTPEYAKOTCS B HALLEM OTPACAM

*  14% OMPOLLEHHbIX KOMMOHWMA B TOM UAM MHOM CTEMEHM OLLLYLLLQIOT MPUCYTCTBME ADPAHLLM3 B CBOEM OTPACAM — BoAee
PACMPOCTPAHEH TAKOM BMA NAPTHEPCTBA B CAOEPAX TOPIOBAU M YCAYT

= B UEeAOM BAMAHME DPAHLLM3 HEe 0CODO0 OLLyLLOeTCd OM3HECOM, 4YTO YKO3bIBAET HA KOHKYPEHTOCMOCODOHOCTb
«CAMOCTOATEABHOTO) BU3HECA

NcTouHMK: TICB AHQAUTMKA, AHOAUTMYECKMM LLeHTP HAPU
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B ycAoBUsIX AedomumnTa KAAPOB U LLMchpoBM3ALLUKM OU3HEC CTAA
yauLe NOAAEPXUBATb OOy4YeHUue COTPYAHUKOB

MpeaAnpuHumaeTe AU Bbl LLArK AAS NOBbILLEHUS NPOCPECCUOHAAbHOM KBAAUCPUMKALUMK BAlumMx COTPYAHUKOB?

1%
AQ, OpraHmsyem obyyeHue 30 CHET KOMMAHUM

AQ, KOMMNAHUI KOMMNEHCUMPYET 3aTPAThl HO ODy4YeHme,
BbIOPOHHOE COTPYAHMKOM

HeT, KOMNAHWS HE KOMMNEHCUPYET 3ATPATbl HO O0YyYeHME,
BbIOPAHHOE COTPYAHMKOM

CneumaabHOro obyyeHms He Tpebyetcd/He oby4aem

2025 #2024 © 2023

= KOMMOHUM HOYOAM OKTMBHEE YYACTBOBATH B OOYYEHUM MEPCOHAAQ: MO-NPEXHEMY KAXAbIM BTOPpOM MCI1 opraHmsyer ero
CAMOCTOATEABHO, A AOAS MCI1, rOTOBbIX KOMMEHCHMPOBATL 3ATPATEI COTPYAHMKOB AOCTUTAA 23%

= 3-30 HEXBATKM KOAPOB MCIT CAOXHEE MOABUPATL KBOAMAOMLIMPOBAHHbBIX CMELMAAMCTOB — 3Q4ACTYIO KOMMAHUIM BbIrOAHEE
MOBbILLATb KBOAMAOUKALLMIO AENCTBYIOLLLMX COTPYAHMKOB, Y4E€M UCKATb HY>XKHOTO CMELMAAUCTA (HO CTOPOHEY

= Takxe HapactaeT NoTpPebHOCTb B O0Y4YEHMM MEPCOHAAQ HAPIAY C LMADPOBOM TPAHCOOPMALIMEN DSKOHOMMKM

NcTodHMK: TICE AHOAMTUKA, AHOAUTMHYECKMM LeHTP HADPU, Magram Market Research

12



MCI cnoco6cTBYIOT 0O6Y4HEHUIO MO PA3HBIM KOMMETEHLUUAM
AASl PA3BUTUS HE TOABKO (DKECTKUX), HO U {MSATKUX) HOBbIKOB

Ha pasBuTHe Kakux HaBbIKOB ObIAM HOMPABAEHbI O6GyYaloLWUEe MEepPONpPUATUA AAS COTPYAHUKOB, KOTOPbIE€ Bbl NPOBOAWAM B
3TOM roAy? (cpeaM Tex, KTO NpeANPUHUMAA LLArM No o6y4eHuo COTPYAHUKOB)*

ByXraATepCckmt 1 HOAOTOBbIM Y4HET

PabGota ¢ 060pyAOBAHMEM

PaboTta co crneL. KOMMbIOTEPHbLIMM NPONPAMMAMM
Opranmsaumsa 1 ABTOMATH3ALMS BU3HEC-MPOLLECCOB
KomMnbloTePHAS ITOAMOTHOCTb

PUHAHCOBOE MACHUPOBAHME U BIOAXKETUPOBAHME
MapkeTuHr 1 PR-NpoaABMxeHue

Opranmsaums AOrTMCTUKM

HaBbIKKU MPOACXK

YNpOBAEHYECKME HABBIKM U TAMM-MEHEAXKMEHT
BeaeHWe AEAOBbIX NEPEroBOPOB/NEPENUCKM

POPMMPOBAHME U1 YNPABAEHME KOMAHAOM, HR

T 51 %

I mm—— AT %o

I 42%
I 36%
I 07 %
I 24%
I ?3%
I 1 9%
I 34%
I 27 %,
I 22%,

I 13%

* - BOMPOC HECPABHUM C BOAEE PAHHMMM OMPOCAMM HA ITY TEMY MO MPUIMHE M3MEHEHMUSI AOTHKM BOMPOCA: PAHEE PECMOHAEHTAM
30AQBAACSH BOMPOC C MHOXECTBEHHbIM BbIOOPOM OTBETOB, KOTAQ B OTYETHbIM MEPUOA MCMOAB3OBAACH bopMaT (AA/HET) Mo Ka>XKaOMy OTBETY

NcTouHMK: TICB AHQAUTMKA, AHOAUTMYECKMM LLeHTP HAPU

"XecTkue" HaBbIkH

"Msrkue" HaBbIKH
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[TonAoxeHme 1. g

PAKTUYECKME 1 OXKMAOEMbIE 3HAYEHMS
KOMMOHEHT mHaekca RSBl 3a anpeab t mam 2025 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OGWMU  MUKPO-  MOAbIM  CPEAHMM  TOPFrOBAS  MPOM3BOACTBO  CAOEPA  MOAOAEXHbLIM  XEHCKoe
OusHec  Ou3HecC  Oum3HeC YCAYT npeAnp-Bo

DakTMyeckoe MaM 33,7 33,7 34,5 31,3 29,5 32,8 38,1 38.3 34,9

3HAYEHWe AnpeAb 31,8 32,3 32,3 28,1 32,0 30,0 32,6 42,0 34,2
MpoAaXM _

Oxmacemoe Man 53.8 53,8 54,2 52,3 53,6 52,3 54,9 56,8 57,7

3HQ4eHne AnpeAb 55,6 56,9 55,6 50,3 57,5 52,9 55,0 67.3 58,7

DPakTMyeckoe MM 45,2 43,0 47,0 47,7 45,9 44,3 45,0 43,0 46,6

SHASEeHUE AnpeAb 47,0 44,2 48,1 54,8 49,1 43,2 47,0 45,6 49,4
Kaapebl

Oxmagemoe Man 54,4 57,0 53,1 47,8 54,5 53,9 54,5 60,3 53,2

3HA%SHWe AnpeAb 59,9 59.8 60,4 59,3 58,2 61,5 60,9 64,3 59,3
¢ DakTMyeckoe Man 55,9 54,0 57,1 59,1 56,6 56,7 54,7 55,8 60,3
PEeANTHI

3Ha4eHne AnpeAb 56,0 51,8 59,0 62,7 52,8 62,9 55,5 49,5 60,0

DakTMyeckoe Man 52,4 499 53,0 59,8 51,9 55,6 50,8 53,7 52,9

3Ha4eHne AnpeAb 54,6 54,6 54,7 54,0 52,8 56,6 55,3 55,4 54,7
MHBECTULLMM

Oxmagemoe Man 58,0 57,2 59,4 56,9 55,2 60,3 59,2 61,3 57,6

3Ha%CSHWe AnpeAb 62,3 59,1 64,1 68,6 62,2 64,1 61,3 67,6 61,3

NcTOo4HMK: TICB AHOAUTUKA, AHOAUTUYECKMM LLEeHTP HADPU
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Cnacmbo 3d BHUMAOHME!

[loApoODOHEE C MATEPUAAOQMM Bbl CMOXKETE O3HOAKOMUTLCH HAO CTPAHMLLE HALLIETO CAUTA:

https://www.psbank.ru/Business/RSBI

‘l : OBLLEPOCCHMUCKAA OBLLECTBEHHAR OPTAHWM3ALUMA MANOro W CPEQHErO MPEANPUHUMATENLCTBA



https://www.psbank.ru/Business/RSBI

