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UHAeKC RSBl 6e3 n3aMeHeHn — BTOPOU MecCSL, POCT AEAOBOU
akTuBHocT MCIl npakTU4ecku oTCyTCTBYeT

AnHamuka nHaekca RSBl u BBI1 PP
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



AenoBas akTuBHOCTb MCIl ocTaeTcs noA AGBAGHUEM

YXYALIQIOLLLUXCS MPOAQX

MpoAQXu: MPOAOAXKAET YIAYDAATBCS B 30HY
CnaAd M3-30  OCAOBAEHMS MNO3UTUBHbIX
OXMAQHMMN OM3HECA MO BbIPYYKE

Kaapbl: 4OCTMYHO BOCCTOHOBMAQCH MOCAE
MOMNCKOTO CHWMXEHMT OAAroAaps OOAbLLEMN
CKAOHHOCTM MCIT K HOMMY

KpeAuTbl: npaktmyeckmn 6e3 M3MEHEHUMN —
OCTAOAOCb HA  UCTOPUYECKM  HEBLICOKOM
YPOBHE M13-30 AOPOroro KPeEAMTOBAHMS

UHBECTUUUU: TOKKE OCTAAACH BOAM3M
MAMNCKOTO MMHUMYMA C Y4ETOM MPEXHEMN
caep>XaHHocT MCI1 B 4YOCTUH
MHBECTAEATEABHOCTH

pocT

50,0 .

cnaa

NcTounmK: TICB AHOAMTUKA, AHOAUTMYECKMM LeHTP HAPUM, Magram Market Research
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MpoAaXn HaO MUHMMYMe € 2023 roAd

KOMMNOHEHTO [1POACKM MPOAOAXKMAC CHMXKEHME — HA OOHE BbICOKOM KAKOYEBOM CTABKM MPOOAEMbI CO CObLITOM

HOpACTAtoT
PAKTMHECKAT CUTYALMA OCTAETCA CAOXHOMU: TOAbKO 13% OMPOLLUEHHbIX (- 2 M.M.) OTMETUMAM POCT BbIPYYKM, KOTAQ MO-

NPEXHEMY MOYTU Y MOAOBKMHBI OHA MAACAQ (Y 47%)
HacTtpoeHus BU3HeCa yxXyALLQIOTCS BCAEA 3A FOAKTMYECKMMM NMOKA3ATEAIMM: BCETO 26% (-6 n.n.) MCIT OXXMAQIOT pOCTa

nPoACXK, HO MMHMMYME C HAYAAOA TOAQ

Aoas MCI1, oTMeTUBLLUMX POCT U NAAEHUE BbIPYYKH

RSBI Mpoaaxu
(OT/\/\e‘-ICHOTCﬂ cbammecme n oxxmaaemsble M3IMeHeHM1A I'IOKCI3CITe/\ﬂ)
pocT 33%
32%
.................... 26%
................. >
936 522 15% 13%
........................... >
50,0 n. I l
22% -24% 24%
cnaa
S0 LS5 LB ¥588C83L 5855885888935 %
Fg 232 L00Tq5832 532200525322 -A7% ~47%
2023 2024 2025 Mar. MioH. MioA.M
B POCT oaKT PocTt nporHos
B CokpatleHure doakT CoKkpalLleHne NPOorHo3

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



B nioHe MCI1 6biAM 60A€€e CKAOHHbI K HOMMY COTPYAHUKOB

= KomnoHeHTa KAApbl BEPHYAQCH B 30HY YMEPEHHOTO POCTA NMOCAE MAAEHMS B MPOLLAOM MeECALLE
= PAKTUMHECKMM HOEM MOAPOC: PACLLIMPUAM LUTAT 18% MCIT (+6 n.n.) — 3T0 MOKCUMYM 30 TOA
" HEeCKOABbKO YAYHLLMAMCH KOAPOBbLIE MAAHbI: 23% PECMNOHAEHTOB (+4 M.M.) HOMEPEHblI HAPALLMBATL LUTAT, O COKPALLLATL —

TOAbKO 8% MCI1 (-3 n.n.)

RSBI Kaapbl Aoasa MCI, oTMeTHUBLUMX POCT U COKPALLLEHUE NEePCOHAAQ
(OTMGLICHOTC}? CbGKTMH!eCKMe n oxxmadaemsble MIMeHeHMA HOKCBCJTe/\ﬂ}
pocT 25% 23%
58,1 18% 19 >
........... 4
12% [ e
50,0 m. I
49,8
5% B L >
5% o -
cnaa $ g4 E 5583525005 E55588482558%5¢ 2% 2%
cg25328<80Egdrgles288<80T4xrgl838
2023 ‘ 2024 ‘ 2025 ‘ Mamn. MioH. MioA.M
B PocT doakT PocCT nporHos
B CokpaLlleHue doakT CokpalLleHne NporHo3

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



KomnoHeHTa KpeAnUTbl OCTAAACH HO UCTOPUYECKU HEBbICOKOM
YPOBHE

= KomnoHeHTa KpeanTbl NOYTU B6E3 M3MEHEHUM — €€ POCT CAEPXKMBAETCA BbICOKOM KAKOHEBOM CTOBKOM
* B MioOHEe CNpOC HA KPEAMTbl HECKOABKO OXMBUACSH: MPOABAIAM MHTEPEC K GOMHAHCUPOBAHMIO 35% MCI1 (+1 n.n.) — 310

MOKCMMYMOM C HOYOAQ TOAQ
= Aoad MCIT, KOTOPbIE HE MOTYT NO3BOAUTb KPEAMUT M3-30 BbICOKOM KAKOHEBOM CTABKM, OCTOAACH CYLLLECTBEHHOM — 29%

RSBI KpeaAuTbi AVHAOMUKA CPOCA HO KPpeAUT
(CyMMQAPHQ[ AOAS YAOBAETBOPEHHOIO M HEYAOBAETBOPEHHOIO
cripoca MCTI)

OCT
P CAMHamKka cnpoca MCI HO KpeAUTbl
44%
41% 1% 40% 40%
3% 3% 35y
50,0 n.
. < L cula s < L coula e s
cnaa éE‘S%%oéég6820)2&3%80553%8%@;1”%%%05
8§s<=2=<x"0 "8 <270 458 <2< S E oGS I<L Ty dadgg S T<ETEayYdadgg St rEagyadagagsT
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NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



KpeAUTHAOA AOCTYNMHOCTb OCTAETCSH HEBbICOKOM

* HeMHOro NoApPOC YAOBAETBOPEHHbLIM CMNPOC: AOAS OAODPEHMU MO 3AIBKAM HA HOBbIM KPEAMT MOBLICMAACH AO 13% (+2

n.n.). OAHOKO C HAYOAQ TOAQ MPOAOAXAET PACTU AOAT TEX, KOMY KPEAUT HE ObIA OAODPEH, — B MIOHE 3TO 10%, 4TO BABOE
BblLLIE MOKA3ATEAN DEBPAAS

* B LEAOM HEYAOBAETBOPEHHLIM CMPOC BUsHECO AOCTUT 12% — MAOKCUMMYMAQ 30 2 TOAQ

= AOA9 OAODPEHUM CpPEeAM MOAQBLUMX 3QS9BKY HOA KPEAMT, XOTd U MOAPOCAA A0 57% (+2 n.n.), HO NO-MpexHemy
CUTHOAMBUPYET O CHMXKEHHOM AOCTYMHOCTU OMHAHCUMPOBAHMS

CocTosHue npeabsBAeHHoOro cnpoca MCI1 Ha

AOAS 0AOOPEHMN HA 3ASBKM MO KPEAUTAM K HUCAY UX MOACBLUMX
KpeAUTbI 3 MOCAeAHUEe 3 Mecsaua

H [TOAYYUAM KPEAMT B
OTYETHOM MEPUOAE

B He 0AOBPUAM B OTYETHOM
nepuoae

Y>Xe eCTb KpeauT

—0— AOAS 0AOBPEHUM K MOACBABLUMM 305BKY HO KPEAUT
CpeaHee 3a 3 roaa

73%

72% 00 71% 71%
B He MbITAAUCH MOAYHMTb, T.K. HET 67% 67%
YBEPEHHOCTM B 0A0BpEHMM
22% 23% KpeAUTa 67%
63% 63%  63% 2
57%
1%
1% 12% 55%
51%
46%
o0 o s < T = ) aQ < T = ) a > < T = ) o X
! T e} o O T O o O T o] o O T O
Mait.25 UioH.25 Maiin.25 UioH.25 2 3 2§ I = 2 = 2§ I = 2 = 24 x 2 =
- . 2022 2023 2024 2025
Y AOBAETBOPEHHLIM CMPOC HeyAOBAETBOPEHHbIN CNPOC

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



KomMnoHeHTa UHBECTULMKU COXPAHAET KYPC HA NMOHUXEHUe

= KOMMOHEHTA MHBECTULIMM OCTAACQCH B 30HE POCTA, HO MO-MPEXHEMY OTPAXKAET COXPAHEHME HEMPUBAEKATEABHOCTM
HOBbIX BAOXKEHMN AAT OM3HECO C Y4ETOM BbICOKOM KAKOHEBOM CTABKM
* HapalwmBAAM MHBECTMUMM 17% KOMMNAHUM (-1 M.M.) — HUXKE CPEAHETO YPOBHS 3a 2 road (21%); cokpaaam npm atom 11%

PECNOHAEHTOB (-2 .n.)
» OCAQBUMAUCH NO3UTUBHBIE OXMACHMS MCIT: HO 2 M.MN. CHU3MAOQCH AOAT MPEANPUHUMATEAEN, MACHUPYIOLLIMX HOPALLLMBATb

BAOXEHMSA B OM3HEC (22%)

RSBl UHBecTUULUU Aoasa MCI1, oTMeTUBLLMX POCT U COKPALLLEHME UHBECTULLMU
(OTMEYaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)

30%

pocT 25%
61,8

62,8 ....................................... > 22%
18% 177%

500n.|
'6% > I _7%

8 d 00T <L TITE®UY dodogogSI<<LITtb®w ¥ addgogo'2ZI
g0 ) I 5 X000 IO S) 20X000zIT0O 92
cnaa W&g5§§Q§<UOI<WG§5§§§<QOI<WGEEEX )
Man. MioH. MioA.I1
2023 2024 2025 B PocT doakT Poct nporHos
B CokpalleHue doakT CokpalLleHne NporHo3

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



B MIOHE MHAEKCbHI MO pasmepam BusHeca ABUFAAUCH
PA3HOHANPCABAEHHO

* MIHAEKC CPeAHEro GmM3Heca AOCTUI MAKCUMYMA C HAYOAQ FTOAQ 30 CHET YAYYLLEHUS MPOACK M HOMMA, O TAKXKE POCTA
CMPOCA HA KPEAMTbI UCXOAS M3 BOAbLLEN TOTOBHOCTM K MHBECTULIMAM HO ODOHE HEKOTOPOTO CMATYEHMA MOAUTHKM LLB
» [loKa3aTeAb MAAOTO BU3HECA MOAPOC OAAroAQPS OOLLMM YCMEXOM B HOMME COTPYAHMKOB M BOAbLLIEN AOCTYNMHOCTMH

COUHAHCHPOBAHMS
= RSBl B MUKPOBM3HECE NEPELLIEA B 30HY CNAAQ, AO MUHUMYMA 30 2,5 TOAQ, 13-30 MPOOAEM CO CObITOM, HU3KOTO YPOBHS
KPEAMTHbBIX OAODPEHUM, A TAOKXKE KOHCEPBATM3IMA B YHOCTM MHBECTULIUIA

OvHamuka uHgekca RSBl no pasmepam 6usHeca

2.3 +1,0 +7,1
——MuUKpO MaAabin — CpeaHui
pocT
58,6
50,0 n.
2§ ¢ 23 L § 5 3 £ 5 ¥ £ 8¢ ¢35 L s 53 k3§ 894 B g
chaa | & 8 3 <2 s T 00T 4% g 22 00T LT e 2 32
2023 ‘ 2024 ‘ 2025

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



UHAEKC TOProBAM BEPHYACSH K POCTY, TOrAd KaK cdoepda YCAYr U

NPOU3BOACTBO YLUAU B 30HY CTATHALLUMU

* JIHAEKC TOPrOBAM BbILLEA U3 CTATHAUMKM B 30HY YMEPEHHOIO POCTA 6/\C1I'O,A.Op$l XOPOoOWMM MOKA3ATEAIM B HaOMME U
BbICOKMM OXKMAOQHUAM B HOCTU PACLLMNPEHMA Oum3Heca

= RSBl MpOM3BOACTBA YMAA AO MMHUMYMA 3A TPU TOAQ M3-30 MECCUMM3IMA B HYACTM MPOAOXK HA dooHe NMpobAem C
JOAKTUHECKMM COBITOM, A TAKXKE YXYALLIEHWA B MHBECTULLMOHHOM AEATEABHOCTH

= MHAEKC CEKTOPA YCAYT OKA3AACS HO YPOBHE CTArHALLMM TACBHbIM ODPA30M M3-30 CHUXKEHMS JOAKTUYECKMX MPOACXK

OvHamuka nHaekca RSBl no suaam geatenbHOCTU

-1,3 +2,2 -1,0
pocT —— Cdbepa ycayr ——TopProBAs — Npon3BOACTBO
50,0 n.
cnaa . . . = . . . . . . . . = . . . . . =
[aa) om (e} o T < IC—ﬂ T ~ = v [aa) faa] (e} o T < Ic_n T —= = A2 m fa'a) Q Q T
8 2522228023482 282818023548 ¢ g2 8
2023 2024 2025

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research
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Y4ACTUAUCH CAYHOU BAOKUPOBKU CHETOB MU3-30 MPOCPOYKU HAAOTOBbIX
NnAQTEXeU Ha chboHe NoBbILLEeHNA PUCKAABHOU HATPY3KU C DTOro road

CTAAKMBAAQCh AU Bawia KOMNAHMA CO CAYHAsSMHU
GAOKUPOBKU CHETOB 30 MOCAEAHUMU TOA?

4% R

4%

MIOH.23 MIOH.24 MIOH.25

AO OAOKMPOBKM AEAO HE AOLLIAO, HO DAHK
NOMNPOCUA U3MEHUTb XAPAKTEP ONepaLLmM

B AdQ, CTOAKMBOAMCH

Mo kakoun npuymnHe cyeT/cHeTa GbIAM 3A6A0KUMPOBAHbLI?
(cpeaAu Tex, KTO CTAAKMBAACSH C GAOKUMPOBKOM 30 MOCAEAHUM roA)

HeynAQTa/HEMOAHOE OTYMCAEHME HOAOTOB B I 57 7,

YCTOHOBAEHHbIM CPOK
OLLMOKA KOHTPOAMPYIOLLIMX OPraHOB

BOHK 300AOKMPOBAA CHET OE3 OOBICHEHMS
MNPUYMHBI

Mo 115-93

Pe3koe yMmeHbLLEHME OKTUBOB

HapyLueHue NpaBMA CACYM HOAOTOBOM
AEKAQPALLMM

BHYTPEHHSS OLLIMOKA KOMMAHMM

MNpoBEAEHME AEHEXHbIX ONEPALMI C UH.
KOHTPAreHTaMMm

MocTynmA HEMNPOGOUABHbBIM MAQTEX HA
PACYETHbIN CYeT

W 1IOH.25

NcTodHMK: NCB AHOAMTUKA, AHOAUTHHYECKMM LeHTP HAPU, Magram Market Research

I 287,

L yAA

I ] 8,
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7,

mm 3%,

W 2%
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CpeAHsit AAMTEABHOCTb OAOKMPOBOK YBEAUYUACCDH, YTO NOBAEKAO 30
coboun boaee cepbesHble MOCAEACTBUA AAS OU3HecCa

Kak AOAro 6biA 3a6A0KMPOBAH PACHETHbIM CHET KOMNAHUU?
(cpeaM Tex, KTO CTAAKUBAACS)

a & x

55% 50%
40%
o 18%
13% 9713%1 4% 14%  14% ]3%1 6%
4% 3%, I I
= B
1 AeHb 2 AHS 3-5 AHen 6-10 aAHem > 10 AHeM

B I0H.25 MIOH.24 MIOH.23

HackoAbkO CMABHO GAOKMPOBKA CHETOB CKA3AAAChH
Ha AesiTeAbHOCTH Bawero npeanpuaTua?
(cpeaM TeXx, KTO CTAAKUBAACS)

83%
75% 80%

30% 30%
37%

o

MIOH.23 MIOH.24 MIOH.25

He3Ha4YUTEABHO, Mbl MOHECAM HECYLLLECTBEHHbIE
yObITKM
B Cepbe3HO, Mbl MOHECAM 3HAYUTEAbHbIE YObITKM

= boaee 4em y noaoBumHbl MCIT (55%, +15 n.n. 30 roa) onepadunm ObiAM MPUOCTAHOBAEHbLI CBbiLLIe 10 AHEW — O4YEBMAHO,
KOMMOHUM HE MOTAM BObICTPO YCTPAHMUTb BbIIBAEHHbIE HOPYLLIEHMS
= B pe3yabTate yLepd OKA3aACa cepbesHee: 47% KOMMNAHMM (+9 M.M. 30 roA) MOHECAM 3HAYUTEAbHbBIE YObITKM

NcTodHMK: NCB AHOAMTUKA, AHOAUTHHYECKMM LeHTP HAPU, Magram Market Research



30 NoOCAeAHUE NOATOAQ ODU3HEeC CTAA HYaLlLe CTAOAKMBATBCA CO
CAYHOSSMU HEAOOPOCOBECTHOrO NOBEAEHUSA KOHTPAreHTOB

CTAAKMBAAQCH AM BALLIQ KOMMAAQHUS CO CAYHASMU HEAOBPOCOBECTHOrO NOBEAEHMSA MAU MOLLEHHMYECTBA CO
CTOPOHbI KOHTPAr€HTOB 30 NOCA€AHHE é mecsLeB?

15%

25%
CTAAKMBAAUCH
30 NOAToAQ

Ad, 1 KOAMYECTBO TAKMX CAY4AEB YBEAMYMAOCH
% 13%

AQ, KOAMYECTBO TAKMX CAYyHAEB TAKOE XKeE, KAK 1 pdHbLLUE

AQ, HO KOAMYECTBO TAKMX CAYHOEB YMEHBLLLMAOCH

He CTAOAKMBAAUCH 3A MOCAEAHME 6 MECALLEB, HO CTAAKMBOAMCD paHee

HUKOrAQ HE CTOAKMBAAMCH

W ioH.25 #“uoH.24 E oH.23  Ei aer.20

= O6 yxyALLEHMM CUTYALMM PACCKA3AAM 15% PECNOHAEHTOB, YTO CPABHMMO AMLLb C 2020 TOAOM, B pA3rap NAHAEMMUU

"= [TOAOXMTEABHBIM MOMEHT — POCT AOAM TEX, KTO HMKOTAQ HE CTAAKMBAACSH C MOAOOHOM npobaemon (43%, +5 m.n. 3a roa),
4emy CcnocobCTBYET MPOOUAAKTUKA TAOKMX CAYHOEB B BUAE MPOBEPOK KOHTPATEHTA

NcTodHMK: TICE AHOAMTUKA, AHOAUTMHYECKMM LeHTP HAPU, Magram Market Research
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MCI1 B OCHOBHOM CTAAKMBOAUCDH C HAOPYLUEHUSAMMU NAATEXHbIX
AOrFOBOPEHHOCTEM, HAOCTOTA KOTOPbLIX BO3POCAQ

C Kakumm CAyHaamu HGAOﬁpOCOBGCTHOFO nopeAeHua UAU MOLLUEHHUYECTBA CO CTOPOHbI KOHTPAreHToOB
Bbl CTAAKMBAAUCDH 30 MOCAEAHUE b6 MecsLEeB (CpeAM TeX, KTO CTCIAKMBCIACSI)

KOHTpAreHT...

CHABHO 30AEPXXMBAA OMAQTY A

OTKA3AACH MACTUTL 30 MOCTABAEHHbIM TOBAP/YCAYTY A

He oCyLLECTBUA OMAQHEHHYIO PABOTY/MOCTABKY \ 4

MOCTABUA TOBAP/YCAYTY HEHOAAEXALLLETO KAYECTBA V
(EePEMAHMA) HOLLIETO KAUEHTA

BbIACBAA CE6S 301 TOTO, KEM HE FBASETCH A

MOAAEABIBAA AOKYMEHTbI A

MOCTABMA KOHTPAGOAKTHYIO MPOAYKLIMIO \ 4

B CTAAKMBOAMCh B He CTOAKMBAAMCH

= ObocTpeHmne NMPODAEM MAATEXHOM AUMCUMMAMHBI MOXET OblTb HE CTOABKO CB43AHO C HOMEPEHHbBIM YXOAOM OT BbIMOAHEHMS
00A30TEABCTB KOHTPArEHTAMM, CKOABKO C BO3HMKLLUMMU GOMHAHCOBBIMM MPODAEMAMM

A - CTAAM HALLE CTAOAKMBATLCA 3 TOA v - CTAOAU peXe CTAAKMBATLCA 3A TOA

NcTodHMK: TICE AHOAMTUKA, AHOAUTMHYECKMM LeHTP HAPU, Magram Market Research 14



30 roA BOCTPeOOBAHHOCTb AU3MHIA COKPATUAACDHL NOYTU B 2,5 pasq,
doakTopuHra — B 5 pas

MpuBA€KaAa AU Bawia KOMNAHUSA AONOAHUTEABHOE Kakue 13 BUAOB AOMOAHUTEABHOTO (PUHAHCUPOBAHUSA MPUBAEKAAQ
doHMHAHCHMpOBAHKE 30 NOCAeAHHue 12 mecsaueB? Bawa komnaHus 3a nocaeaHue 12 mecsues?
Aa CTOHAGPTHbIE GOHKOBCKME KPEAUTH TR 8% /.,
57% AU3UHT W/ﬁ%{/{/{/{/{/{/{/z

3QMMbI Y YOCTHBIX AULL, T ] 7,
KpeAUTbl MO FOCAPOTPAMMOM Do A7,
32% 3armel Ha uHsecTiaatdpopmax 1%
PaktopuHr 7%,
3arMbl B MMKPODOUHAHCOBbLIX OPIAHM3ALMAX ’/),‘,%
HoBble BAPMAHTbLI OTBETOB:
MHBECTULMM OT AEMCTBYIOLLIMX OKLIMOHepOoR I 47,

man.24 MIOH.25 MprBASYEHME HOBbIX akLMoHepos ™ 1%

B I0H.25 7 Man.24

B ioHe menbLue Tpetr MCIT (32%, -25 n.n. 30 roa) COOBLLMAM, HTO NPUBAEKAAM OUHAHCUMPOBAHUE 30 MOCAEAHUM TOA

CnpocC CHU3MACS MOYTH HA BCE BUMAbI JOMHAHCUPOBAHMS, 3ABI3AHHbBIE HO YPOBEHb KAIOYEBOM CTABKM. [1pK STOM AOCTATOYHO
OKTYOAbHbIM MHCTPYMEHTOM OKA3AAMCH MHBECTULIMK OT AEMCTBYIOLLIMX OKLMOHEPOB (4%)

NcTodHMK: NCB AHOAMTUKA, AHOAUTHHYECKMM LeHTP HAPU, Magram Market Research
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3a 4 roAQ AOAS NPEeANPUHUMATEAEHN, NOAYHUBLUMX OM3HEC-
obpasoBaHue, COKPATUAACH BABOE

MoAy4aAu Au Bbl Aon. o6paszoBaHue UAU
Kak Bbl c4yMTAETE, HACKOABKO MOAE3HO MOAY4YEeHHE OU3HeC-0Opa3oBAHMUSA B

NPOXOAUAU/NPOCMATPUBAAU KYPCbl, TO€HUHIU, AeKuuu (B

- HacToswee Bpema? (CpeAUu TeX, KTO NOAYHAA)
T.4. OHAQMH) B OOGAACTH YNPABAEHMUSA U pA3BUTUA OusHeca?

Aa HeraTuBHbBIN B3rASA
54% 13%
52%

24% ; z

\w

7 | S
/ O4eHb NOAE3HO, 4 Ckopee noaesHo, a10;ICkopee 6ecnoaesHo, B CoBcem BECMNOAE3HO,
7 MCMOAbB3YIO MOAYYEHHbBIE ~ MOMOTAO PELLIMTH OCHOBHOM HUYEro NPAKTUYECKM
UIOH.21 UIOH.25 3HAHMUY B paboTe HeKoTopble Bu3Hec- TEopETUYECKAS MOAE3HOro
30A04M MOArOTOBKA

WuiioH.25 % umioH.21

MNpeAnPUHUMATEAM BCE YALLLE OTACIOT MPEANOYTEHME CAMOODPA3ZOBAHMIO, HEXEAM COOPMOAABHOMY ODYHEHMIO, TAKXKE HA
CHUXEHMEe BAMSeT 6OAbLLAS M3OMPATEABHOCTE MCIT 1 BbICOKAS BOAGTUABHOCTb OU3HEC-CPEAb!

BmecTte ¢ tTem Bm3HeEC-0OPA30BAHME, XOT9 M CTAOAO MEHEE PACNPOCTPAHEHHOM MPAKTMKOM, HO 30TO BOAEE MOAE3HOM —
39% MCIT (+14 n.n.) OTMETUAM, 4TO NOAYHEHHbIE BU3HEC-KOMMETEHLLMM ObIAM O4EHD MOAE3HbI

NcTodHMK: NCB AHOAMTUKA, AHOAUTHHYECKMM LeHTP HAPU, Magram Market Research
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[Mpe ANPUHMMATEAU MOBbLILLAAN COBEPLUEHHO PA3Hble
KOMNEeTEHUUN NPU NOAYy4EeHUn 6usHec-o6pa3oBaHuUs

B kakux cchbepax Bbl NOAYHAAU AONOAHUTEABHOE O6PA30BAHUE UAU NOCELLAAU/NPOCMATPUBAAU KYPCbl, TPEHUHIU, AEKLUN?
(cpeaM TeX, KTO MOAYHAA — 24%)

52%

ByxraATepckui u
HOAOrOBbIN YYeT

@0
a8 22

YnpasAeH4YecKue HaBbIKU U
TAUM-MEHEAXMEHT

40%

Ludoposusaums 6usHeca

40%

MapkeTuHroBsbie
MCCAEAOBAHUSA U AHAAU3
pbIHKQ

=

497

MyTu passuTua GusHeca

(®)

48%

MNoBbiLweHMe oMHaAHCOBOMU
rPAMOTHOCTH

NcTouHMK: TICB AHQAUTMKA, AHOAUTMYECKMM LLeHTP HAPU
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PUHAHCOBOE
NAGHUPOBAHUE U
610AXEeTUPOBAHME

29%

Mporpammbi
rocyAQpCTBEHHOMU
NOAAEPXKH

26%

UHBecTUUUU

287

Pekaama,
MmapkeTuHr, PR
(nu AP)

15% =




[TonAoxeHme 1. g

PAKTHUHECKME U O KMAQEMbIE 3HAOYEHMS

KOMMOHEHT MHAEKCA RSBI 3a mam m noHb 2025 .

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
OGWMU  MUKPO-  MOAbIM  CPEAHMM  TOPFrOBAS  MPOM3BOACTBO  CAOEPA  MOAOAEXHbLIM  XEHCKoe
OusHec  Ou3HecC  Oum3HeC YCAYT npeAnp-Bo
DakTyeckoe OHD 32,8 30,5 33,6 39.3 34,4 30,6 32,4 43,1 35,7
3HAYEHWe Man 33,7 33,7 34,5 31,3 29,5 32,8 38,1 38.3 34,9
[poAQXM
Oxumacemoe MOHb 50,8 47,5 53,0 57,1 51,2 48,4 51,9 56,7 55,0
3Ha4eHne MOM 53,8 53,8 54,2 52,3 53,6 52,3 54,9 56,8 57,7
DPakTmyeckoe MOHb 48,2 42,3 52,3 58,0 49,8 44,2 48,8 52,3 49,6
3Ha4eHne Man 45,2 43,0 47,0 47,7 45,9 44,3 45,0 43,0 46,6
Kaapebl
Oxuagemoe MoHb 57,7 56,8 58,5 58,4 59,4 55,9 57,0 59,6 57.8
3HA%SHWe Man 54,4 57,0 53,1 47,8 54,5 53,9 54,5 60,3 53,2
KpEAMTH PakTmyeckoe OHb 56,1 51,7 58,5 65,9 58,1 58,0 53,0 57,5 56,4
3Ha4eHne MOM 55,9 54,0 57,1 59,1 56,6 56,7 54,7 55,8 60,3
DakTmyeckoe MOHb 53,0 50,2 53,6 62,5 52,7 53,1 53,2 54,1 54,5
3Ha4eHne Man 52,4 49,9 53,0 59.8 51,9 55,6 50,8 53,7 52,9
MHBECTULLMM
Oxmagemoe MoHb 57.6 55,4 57,9 65,2 59,4 57,7 55,6 55,8 58,8
3Ha%CSHWe Man 58,0 57,2 59,4 56,9 55,2 60,3 59,2 61,3 57,6

NcTOo4HMK: TICB AHOAUTUKA, AHOAUTUYECKMM LLEeHTP HADPU
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Cnacmbo 3d BHUMAOHME!

[loApoODOHEE C MATEPUAAOQMM Bbl CMOXKETE O3HOAKOMUTLCH HAO CTPAHMLLE HALLIETO CAUTA:

https://www.psbank.ru/Business/RSBI

‘l : OBLLEPOCCHMUCKAA OBLLECTBEHHAR OPTAHWM3ALUMA MANOro W CPEQHErO MPEANPUHUMATENLCTBA



https://www.psbank.ru/Business/RSBI

