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NMHAekc RSBI

2025 roaa AeAOBOU AKTUBHOCTH
MOAOIO U CpeAHero
Ou3sHeca

Pe3yAbTATbI 30 UIOAD

SMALL
RSBI BUSINESS
INDEX

AsrycTt 2025 .




UHAeKC RSBI B MIOA€ NPOAOAXKUA CHUXEHUE, OTPAXAS
OXACDKAEHUEe AeAoBoUu akTusHocTv MCII
AMHamuka nHaekca RSBI v BBI1 PP

BBIM PP, % r/r e | HAEKC RSB
pocTt

57'7 58,1

57.1

50,0 m.

50,0

cnaa

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



AeroBas aktuBHocTb MCI1 noA AGBAEHUEM YXYALLEHUS
CUTYAUUN C KOAPOAMU U UHBECTULLUAMU

U3meHeHHe nHaekca RSBl U ero KOMNOHEHT, B MYHKTAX

N3IMEeHEHUE FTOA K TOAY

= [IPOAQXMU: OCTAETCH B 30HE CMNAAQJ, YyTb MOAPOCAC

30 MeCHL, HO OOHE YAYYLLIEHMA OXXMAQHMM Bu3Hecaq, !

CBA3QHHBIX C HOYOAOM LIMKAQ CHUXEHMS KAIOYEBOA pocT .’ “ " .' i

CTOBKM ‘ 60,2 i

53,4 :

i

= KaApbl: OnyCTMAQCH B 30HY YMEPEHHOrO CMAAQ HA 00N !

YXYALLEHUM DAKTUYECKOTO HAMMA U OXXKMACHUI : i

‘ !

= KpeAMUTbI: CHU3MAQCH, OTPA3MB CAABOCTb CMPOCA craa Mpogam Kaaps KpeauTi rsecrim |

HO COMHOHCUMPOBOHME B YCAOBMAX MO-MPEXHEMY "Vion24 - mMon2s -

BbICOKMX CTABOK, HO OCTOAQCbH B 30HE YBEPEHHOTO N3MeHEeHne mecsLL K MecsLly
POCTA e
pocT f ‘ » ‘

* UIHBECTULLUU. OOHOBMAQ MUHMMYM, OKA3OBLLMCH HA A
ypoBHE Aekabps 2020 road, YKA3bIBAS HO BoAee
CAEP>XXAHHbIM POCT MHBECTAKTMBHOCTM

56,1

- ——————— -

Mpopaxu Kagpsbl KpeauTtbl MHBecTMumMmn

W NioH.25 m Non.25

r

NcTounmK: TICB AHOAMTUKA, AHOAUTMYECKMM LeHTP HAPUM, Magram Market Research



KomnoHeHTa MpoAaXMU CAErka noApocAa 6Aaroaaps
oXUAAHUAM MCI1, ocTaeTcs B 30HE BbIPAXXEHHOIo CNAAQ

KomnoHeHTa pOAOXKM HEMHOTO MOAPOCAQ, HO OCTAETCH B 30HE CUABHOIO CMNAAQ OKTMBHOCTM, B MEPBYIO O4YEPEAD, 34

CYeT HEraTmBHOM oLEeHKM MCIT TekyLLEN CUTYALMM CO CObITOM
Ho 6u3sHecC CTaA 4yTb BoAee ONTUMUCTUHHEM HAO DOHE HAYOAAQ LMKAQ CHMXKEHMS KAKOYEBOM CTABKM: MMHMMOABHAS 30 3

MEC. AOAS PECMNOHAEHTOB (22%; -2 M.M.) XAET COKPALLLEHMS BbIPYYKM, €€ POCT XAYT 27% MCIT (+1 n.n.)

Aoas MCI1, oTMeTUBLLUMX POCT U NAAEHUE BbIPYYKH

RSBI Mpoaaxu
(OTMEYAIOTCH CDAKTUIECKME M OXKMATEMBIE MIMEHEHMS MOKA3ATEAS)
pocT 32%
26% 27%
------------------------------------- »
13% 13%
50,0 . l l
42,8
........................................ |
-22%
cnaa 24% 4%
dd g0 SI<EIsyYdadggSI<eIrIgsyYdadgogg'ST< )
T 0 o] ) ¥ 00 IO O Q ¥ 00O T O O -47% 47%
cg25328<8023xgl%322<J0xqrg 25328
2023 ‘ 2024 ‘ 2025 ‘ MioH. Mion. ABr.I1

NcTounmK: TICB AHOAMTUKA, AHOAUTMYECKMM LeHTP HAPUM, Magram Market Research W PocT cpakT Poct npor+o3
B CokpaLleHme doakT CokpalLeHme NporHo3



KomnoHeHTa KaApbl BHOBb YLLAQ B 30HY CAQGOro CHUXeHus

= KOMMOHEHTA KOAPBI ONYCTUAACH HO MMHUMYM C HOA0PS 2022 1. B OCHOBHOM M3-30 CHMXKEHMI FOAKTUYECKOTO HOMMO

= B 1ioAEe CUTYALMS C HOMMOM YCAOXHUACQCH. 30 MECHLL BABOE, AO 9%, COKPATUAACH AOAS MCI1, pACLLUMPUBLLMX LLTAT; AOAS
TEX, KTO BbIHY>XAEH OblA COKPATUTb MEPCOHAA, BbIDOCAT A0 23%, MAKCUMMYMA C AEKABPSA

= OXnAQHUS MCIT MO HOMMY BEPHYAMCb HA YPOBHU AMOS: BHOBb AULLL 19% KOMMAHUM (-4 N.M.) NAQHUPYIOT HAOHUMATb

COTPYAHMKOB
RSBI Kaapbl Aoasa MCI, oTMeTHUBLUMX POCT U COKPALLLEHUE NEePCOHAAQ
(OTMEYQaIOTCS COAKTUHECKME M OXKMAQEMbIE MIMEHEHMS MOKA3ATEAS)
23%
pocT 8% 19% W 19%
.................. >
.............. s 9%
50,0 . I
-8% -8%
-10% 5
cnaa y < L . < Y g >
o o O 0 I<mIb—cR¥can_Q_ I<m:|:l—c:¥mmo_o_ T < )
F§E2203S2 s gr2222802 8808288 o
W POCT dpakT PocTt nporHos

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research B CokpalLieHie chakT CoKpaLLLeH1e NPOrHO3



KomnoHeHTa KpeAnTbl OCTAETCS B 30HE YBEPEHHOro pocTd

= KOMMOHEHTA KpeAUTbl HE MOKA3AAC 3HAYMMbIX M3MEHEHUM TRETUIM MECHLL MOAPSA, OCTAETCS B 30HE YBEPEHHOTO POCTA

» CnpoC HAO KPEeAUTbl OCTAETCH HEBLICOKMM, HECMOTPS HA HOAYAAO TMOHMXKEHMI KAKOYEBOM CTABKM: ODPALLLOAMCH 30
KPEAMTOM UAU XOTEAM Obl 3TO CAEAATh 32% MCI1 (-3 n.n.)

RSBl KpeAuTsbl

pocCT 60,4 61.7 61,5

50,0 n.

cnaa

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research

56,0

AVHAMUKO CcNpPOCA HA KpeAUT

(CyMMQAPHQ[ AOAS YAOBAETBOPEHHOIO M HEYAOBAETBOPEHHOIO
cripoca MCTI)

44%

40% | 41% 1%

40% | | 40%

36% 37% 35%

32%
26%
@ 0)S < T = |a 0 < T sl g & T & | g
I g0Qo0O9|Iog29009o0|Zc 2000z ol
S sSsSssO0OIFsZTs0TFs=z<x0TFE <=
| 2022 | 2023 | 2024 | 2025 |



U3-30 HU3KOro cnpoca ypoBeHb 0AOOpeHns KpeAUTOB
ONMYCTUACS HO TPEXAETHUU MUHUMYM

» AOpPOroe KpeAMToOBAHME MO-MPEXHEMY CAEPXKMBAET CMPOC: CHUIMAMCH KAK AOA OAOBPEHMIM MO 3A9BKAM HA KPEAUT (Ha
4 n.n., A0 9%), TOK 1 AOAS OTKQ30B ( HA 1 M.M., A0 9%). [TPOLEHT MMEIOLLIMX KPEAMT BbIPOC AMLLb AO 13% (+2 n.n.)

= B pe3yAbTaTE AOAY OAOCDPEHUMU (Cpeam TEX, KTO MOAOBAA 3A9BKM HA COMHOHCUMPOBAHME) OMYCTUAACH YyTb HMKE 51%, 4TO
COOTBETCTBYET MUHUMYMY C UIOHSA 2022 T. 11 OTPAXKAET AQABHEULLIEE YXYALLIEHUE AOCTYNMHOCTM 30MMOB AAS CyObekToB MCI

CocTosHue npeabsBAeHHoOro cnpoca MCI1 Ha
KpeAUTbI 3 MOCAeAHUEe 3 Mecsaua

B [TOAYYMAM KPEAMT B B He 0AOBPUAM B OTYETHOM
OTYETHOM Mepuoae nepuoae

Y>XXe eCTb KpeaAnT

B He MbITAAUCH MOAYYMITb, T.K. HET
YBEPEHHOCTN B OAOBPEHMM
24%
Kpeamta

MIoH.25 MioA.25 MIoH.25 MioA.25

Y AOBAETBOPEHHbIN CMPOC HeyAOBAETBOPEHHbIM CMPOC

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research

AoAs 0A0BpPEHMU HO 3asABKM MO KPEAUTAM K HUCAY UX MOAABLLUMX

—0— AOAS OAOOPEHMI K MOACOBOBLLMM 305BKY HO KPEAMT
CpeaHee 3a 3 roaa

73%
% % 71%
A

65% 67%

67%

59%

63% 63%  63% 57%

62%

53% 54%
51,4% 50,8%
46%
« g s < I ® @ g % < I ® @ o % < I w® da@ @ '3 <
T e} o O =T O o O T O o T
x 2 3 2§ = 2 = 2§ = 2 = 2§ = 2 = -
2022 2023 2024 2025



UHBECTULIUOHHASA AKTUBHOCTD NMPOAOAXAET 3AMEeAAATHCA

* KOMMOHEHTA MHBECTULMM OMYCTUAACH HO MUHUMYM C AekaBpsa 2020 road, OTPAXKAS 3AMEAAEHME POCTA MHBECTAKTUBHOCTM

= PpakTmieckas AoAd MCI, pacLumpsasLuas OmsHec, coCTaBMAQ 13% (-4 M.n.), 4TO 9BASETCS MMHUMYMOM 30 5 AeT. B TO Xe
BPEMS KOMMNOHUMU, COKPATUBLLME OObEM MHBECTULIMIM B OM3HEC COCTABUAM 12% OT YUCAQ OMPOLLEHHbIX (+1 M.M.) - HO YPOBHE
MOKCHMMYMOB C CeHTAOps 2021 T.

* [TO3UTMBHbIE OXMAQHMSA BUZHECA AOCTUTAM MUMHUMYMA C KOHLLA 2018 road - Bcero 18% KOMMAHWM (-4 M.M.) XKAYT CHUXKEHMS
BAOXEHMM B BUM3HeC. Aoad MCIT, OXXKMAQIOLLIMX YXYALLIEHUS YCAOBUM AAS MHBECTUPOBAHMA, COCTABMAM 6% (-1 n.n.)

RSBl UHBecTUULUU Aoaa MCI1, oTMEeTUBLLMX POCT U COKPALLLEHME UHBECTULLMU
(OTMEYaIOTCS COAKTUHECKME U OXKMAQEMbIE M3IMEHEHMS MOKA3ATEAS)

pocT 62, 25%
61,8 8 22%

50,0 M. | ..
8% % %
O d 00X I <SS IR ¥addggSI<cIbx¥aoddgg’szTc< “G/0
T ogcOo c2pXooxTogccD 020 X00IOGZG O o -11%
cnas, 828322 <80qRg2532:2<00Tqred =2 12%
MioH. MIOA. ABr.I1
2023 ‘ 2024 ‘ 2025 ‘
B POCT CpaKT PocTt nporHos

NcTouHmK: TCB AHOAUTUKA, AHAAUTMYECKMM LeHTP HAPK, Magram Market Research B CoKpaLLeHme doakT COKPALLLEHME MPOTHO3 8



HeCMOTpﬂ HA CHUXKEeHUNEe, UHAEKCbl MAOAOTO U CpeAHero
OU3HeCa OCTAIOTCS B 30HE pPOoCTA

* MIHAEKC CpeAHEero OGm3Hecda 30METHO YMAA, BEPHYBLLUMCb HA YPOBHM MAS HO JOOHE HOPMOAM3IALMU BCEX KOMIMOHEHT,
NPOAOAXKOET OTPAXKATE BOAEE YBEPEHHBIN POCT AKTMBHOCTM CPEAM NoACETMEHTOB MCI

* MIHAEKC MAAOTO BM3HECA CHMU3MACS, YKA3bIBAS HO MEPEXOA MOACETMEHTA K CAEPXXAHHOMY POCTY AEAOBOM OKTUBHOCTM M3-
30 BoAee CAOXKHOM CUTYALMM C KOAROAMM, HUBEAUPYEMOM YyTb OOAEE MO3UTUBHBIMM OLLEHKAMM CUTYALMM C MPOACKTMM

* MITHAEKC MUKPODM3HECA YKA3bIBOET HA CMNAA AEAOBOM OAKTMBHOCTM BTOPOM MECHL, MOAPSAA, BbI3BAOHHbIM OOAbLLIMMM
TPYAHOCTIMM CO COLITOM M HOMMOM, CAEPXKXMBAKOLLIMMM M MHBECTAKTMBHOCTb
OvHamuKa uHgekca RSBl no pasmepam 6usHeca

-0'3 -015 -5,3
—— MUKpPO MaAbin —CpeaHui
pocT
50,0n.
a o® o g 'S I < £ £ B & ¥ @ o9 g g = £ < u £ ® ¥ @ & g 6 'S T <
cnaa I O O ° p X O ol T O O . p X O oI O )
=g 25388 <30zgxg 2% = 28 O £ g% ¢ 2 & = & ¢
2023 2024 2025

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research



[lo BcemM BMAOM BU3HEeCa AeAOBAS AKTUBHOCTb OCTAETCS B
30He CTArHauumum

* MHAEKC TOPrOBAM PE3KO CHU3MACH, OMNYCTUMBLLUMCH B 30HY CAAQDOro Crnaad OKTMBHOCTM BMepBble C AeKabps 2022 road
BBUAY YXYALLEHUI CUTYALMM B HOMME, CAEP>XKOAHHOCTU B MHBECTULMAX U MPODAEM CO COBbITOM

* MIHAEKCbl MPOMU3BOACTBEHHOIO CEKTOPA M CEKTOPA YCAYT YAEPXOAMCH YyTb BbilLle 50 MyHKTOB: CMNAA COAKTMYECKOrO
HOMMO COTPYAHUKOB HUBEAMPOBAACS HEKOTOPbLIM YAYYLLIEHUEM CUTYALIMM B YHOCTM MPOACXK

AvHamuKa nHaekca RSBI no sBuaam pgeatenbHoOCTU

+0,2 -2,8 +0'2
— Cdoepa ycayr ——ToproBsas — [1pOU3BOACTBO
pocT
50,5
50,0 n. 453'3
cnaa s« © g o 'S T < ¢ T E &€ ¥|d &4 g o6 'S £ < £ T E & ¥ 4 @ g g 'S T <
I O [®) a p X O ol T o0 O T 9 X O ol T o0 O
= ¢ 2 222 <0 gxe 2 z22<f0zgxg gz
2023 2024 2025

NcTo4HMK: TICE AHOAUTUKA, AHAAUTHUYECKMM LLeHTP HAPU, Magram Market Research
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3a nocAeAHUue 5 AeT OM3HEC CTAA peXxe CTAAKUBATLCA C
NPOCPO4YEHHOU AEOUTOPCKOU 3AAOAKEHHOCTLIO

EcTb AU NpOCpOYEHHAA A€BUTOPCKAA 3AAOAKEHHOCTb Nepea Bawei komnaHuein?

/ 54%
48%

43%

31% 28%
(o]
25% 267% 23%
21%
7 7
AO, €CTb 3AAOAXKEHHOCTb, MOABMBLLIQAACA oonaee AO, €CTb 3AAOAXKEHHOCTDb, NMO4ABMBLLAACAH MeHEE Het 3AAOANKEHHOCTHM
LHEeCTH mecdaueB HA3AA LLIEeCTU MeCdLeB HA3AA

1H09.20 A doeB.22 MuioA.25

=  [lOAOXMUTEAbHbIM TPEHA CBSI3OH C YCUMAEHMEM B TOCAEAHME TOAbl MPOMUACKTIMKM BO3HMKHOBEHMS AEOUTOPCKOM
30AOAXKEHHOCTU — OTKA3 OT COTPYAHMYECTBA C MPOOAEMHBIM KOHTPArEHTOM, CTATYC KOTOPOTO MPEANPUHUMATEAL MOXKET
30PAHEE BbISCHMUTb HO OHAQMH MACATADOPMOX

NcTodHMK: TICE AHOAMTUKA, AHOAUTMHECKMM LeHTP HADPK, Magram Market Research

11



OAHAOKO 06beM TeKYLLLEW NPOCPOYKHM pacCTeT

Kak u3smeHuAcs o6bem NnpoCpoHeHHOU AeOUTOPCKOU 3AAOAKEHHOCTU NepeA Bawen komnaHuen 3a nocaeaHue 3 mecaua?

26%

22%

/‘ 19%

15%

21%
18%

14%

Z

10% 9%

\\

Y MEHBLLMACSH He mameHmacs YBEAMYMACA

#HO9.20 %~ dpeB.22 MUIOA.25

KaXKAbIM OATbIM NPEANPUHUMATEAD OTMETUA POCT NPOCPOYEHHOM AEOUTOPCKOM 30AOAKEHHOCTM 30 MOCAEAHME 3 MECHLQ,
4TO BbILLIE NOKA3aTeEAd 2022 rOAQ, HO, BIPOYEM, YCTYNAET DOAEE TIKEAOMY KOBUAHOMY MNEPUOAY

YKpYynHeHme npoCpoYKuM NAQTEXEM MOXET ObITb CBA3AHO HE CTOAbKO C HeAO6pOCOBeCTHOCTb}O KOHTPAreHTa, CKOAbKO C
BO3HUKLLIMMU Cbl/IHCIHCOBbIMM TORYAHOCTAMMU B YCAOBUAX OXACQXKAEHNA SKOHOMUKH

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research

12



boAbwMHCTBO MCII cTapaloTCcs pewaTtb NnpodbAemMsl €
NPOCPOYKOU (T'YMAHHBLIM NyTEM)

Kakne AeUcTBuUSA Bbl NPEANPUHUMAAU UAU CEMHAC NPEANPUHMMAETE NO NOrALLEHUIO NPOCPOYEHHON AEBGUTOPCKOM

30AO0AXKEHHOCTU? (CpeAU TeX, Y KOFro eCTb)

57%
BeAaeM neperosopsbl C
KOHTPAreHTOM,

pPecTpPYKTYpPU3MpYyEM

4%
CnucbiBaem -

3AAOAXKEeHHOCTb NPHU3HAHAQ

NcTouHMK: TICB AHOAUTMKA, AHOAUTUYECKMM LLEHTP HAPU

6e3HaAEeXXHOM /

7%
He ocyw,ecTBAiEM
HUKAKUX NPOLLEAYP

13



MAaAbIM U cpeAHUU OM3HEC CTAA HECKOABKO Yalle MPOXOAUTb
NpPoBEepPKU

MPOBOAMAUCH AU 30 NOCAEAHUMN FOA NMPOBEPKU BALLEN OPraHM3ALUN CO CTOPOHbI KOHTPOAUPYIOLLUX OPFraHOB?

MIOA.22 Map.24 MIOA.25

B Her WAQ

=  Tem He meHee, AoAd MCITT, NPOXOAMBLLMX MPOBEPKM 3a MOCAEAHMN TOA (48%), HMKe ypoBHS 2022 roaa (55%) BAaaroAaps
NPOBOAMMOM MOCAEAHNE HECKOABKO AET PECPOPME KOHTPOABHO-HOA3OPHOM AEATEABHOCTM — TEMEPD NPOBEPKM MPOBOAATCS
NO HEOBXOAMMOCTHU, MCXOAS U3 MHAMKATOPOB PUCKA KOXKAOTO MNpeAnpUiTHS

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research 14



YacToTa Bbie3AHbIX HOAOIMOBbIX MPOBEPOK CHU3IUAACD

Kakune npoBepku BOM NPULLAOCH NPOUTU? (CpeAU TEX, KTO NPOXOAMUA)

HO)KOprI;I HOA30P # 30%
COLCIAHbIIA B OH A PO C 111 S — 2 475
ﬂpOKypOTypO W 23%
BblEe3AHAA HOAOTOBAS M OB E DK ! ——_| 9 70
[0 OB E DK TOPT OB bIX O Gl ——. 17%
P OCTEXHOAIOD T ——— | 37
1P OBE KA CaHMTAPHbIX HO M ——— 187
[P OBEPKa MP OB MOTPEOMTE A A ——. 17%

pr.A.OBCIﬂ MHCMEKLMS I | 3

POCHDVIDOAHG,ABOD W 12%

B I0OA.25 B Mmap.24

HaAorosas { 32%

PocnotpebHaa3op {

21%

=  Bu3HEC pexXe CTAAKMBAACSH C BblE3AHBIMM HOAOTOBbIMM MPOBEPKAMM 30 CHET MPOCPUAAKTUYECKMX BU3UTOB, COKPATUAACH U
4YOCTOTA MNPOBEPOK TPYAOBOM MHCMEKLMEMN

=  OAHOBPEMEHHO KOMMAHMM CTAAM HALLLE MMETb AEAO C MNOXAPHOU UMHCNEKUMEN HO OOHE M3MEHEHMUS MPABMA NMOXAPHOMU
6E30MNACHOCTU, TAKXKE YCUAUAMUCH MPOBEPKM CO CTOPOHbI CPP 1 MpoKypaTypb!

NcTodHMK: TICE AHOAMTUKA, AHOAUTMHECKMM LeHTP HADPK, Magram Market Research 15



Y KOMNAHUHU, CTOAKHYBLLUUXCS C MPOBEPKAMMU, BO3POCAQ
4YACTOTA BM3UTOB KOHTPOAbHbIX OPraHOB

CKOABKO Bbl€3AHbIX, B TOM YUCAE HEHAAOrOBbIX, MPOBEPOK Baluero 6usHeca 6bIA0 3a nocAeAHue 12 mecaues?

MIOA.25 54%
48% 44% 2% 467
1% 4% p 157 [18% 3%
3% 17% " |13%
7% J 10% 13% 7% 15 | | 0%
36%
31% 31% 31% 26%
Map.24 MIOA.25 TOProBA4 [P OM3BOACTBO Cdoepa ycayr
1-2 npoBepkn = 3-5 NnpoBepok ' boaee 5 NpoBepok © 1-2 NnpoBepKM 3-5 npoBepok boaee 5 npoBepok

[epexoA OT KOAMYECTBA K KOYECTBY — KOHTPOAbHbIE PECYPCbhl COCPEAOTOYEHBI HO KOMMOHMIX C MOBbILLEHHBIM PUCKOM

BOABLLMM OMbIT MPOXOXAEHMS BbIE3AHBIX MPOBEPOK MMEIOT MPEANPUHUMOTEAM B MPOM3BOACTBE B CBA3M C  LLIMPOKMA
NnepeYHEM PUCKOB, A PETYAIPHOCTb MPOBEPOK BbILLE B CAOEPE YCAYT (MPEANPUHUMAIOTCS YCUAMS MO «OBEeAeHMIoN cdoepbi)

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research

16



PUCK-OPUEHTUPOBAHHBLIM MOAXOA HOXOAUT OTPAXEHUE B
OOAbLLUEU BbISBASEMOCTU HAPYLUEHUU

BblAU AU BbISBA€HbI HOPYLUEHUA MO UTOFAM NPOBEPKU?
(cpeaM TeXx, KTO NPOXOAMUA)

3673 6‘738%

33%
287507 7 I
Bcero MCIT Toprosas MpoussoactBo Cdoepda yCAyr
MoA.22 Fmap.24 BoA.25

BbIAM AU HOYUCAEHBI LIJTpCI(*)bI 3d BbiIIBA€HHbIE HdpymeHMﬂ?
(cpeaAu Tex, KTO NPOXOAMA)

£
L®
23% 229, 4% 2] 0723% 23%
19%

18%

17% 15% '
]2%/

Bcero MCIT TOProBas MpownssoactBO Cadoepa yCAyr

MIOA.22 EAmap.24 MIOA.25

30 MOCAEAHMUN TOA HAPYLLEHMA ObIAM BbISBAEHbI Y TPETM MPEAMNPUHUMATEAEN; AAT CPABHEHMUS, B 2022 TOAY KOHTPOAbHbIX
MEPONPUATUM B CEIMEHTE ObIAO OOAbLLIE, A PEAAbHBIX HAPYLUEHMU — MeHblle (28%). BOAbLLAY 4ACTb HAPYLUMTEAEU

NOAYYMAQ LUTPAdObI — 3TO 23% MCIT 13 33%

3AMETHO 4ALLLE B NMOCAEAHUE HECKOABKO AET HapyLweHna CTAAM BbIABAATb B ccbepe YCAYT, HO MNMPpHn 3TOM HaLLe CAHKUKMM

HAYOAU BBOANTb B OTHOLLEHMKN CEKTOPA TOPTOBAM

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research

17



MCI1 cTaAu YalLe CTAAKUBATLCS C HOPYLUEHUSAMU BO BpEeMS NPOBEPOK,
OCOOEHHO C NPEAAOXEHUEM YCAYT KOMMEPYECKUX KOMMAHUU

CTAAKMBAAUCH AU Bbl 30 NTOCAEAHUN FOA CO CAAYIOLWLLMMU HOPYLUEHUAMU UAU 3AOYHOTp96AeHMﬂMM CO CTOPOHbI AOAXHOCTHbDIX Au?

AQ:
3anpoC AOKYMEHTOB, HE MPEAYCMOTPEHHbBIX 30KOHOAQTEALCTBOM, 8% 15%
MAM 3AMNPOC M3ObITOYHOTO KOAMHECTBA AOKYMEHTOB : 1%
- 12%
MpeAAOXKEHUE YCAYT KOHKPETHBIX KOMMEPYECKMX OPIAHU3ALLMM % 2%
(o]
8%
3ATIrMBAHME CPOKOB MPOXOXKAEHMS MPOBEPKM ﬁ%
(o]
LLITpadobl B pasmepe, HeCOMOCTABUMOM C MACLLITADOM 1 8%
HAPYLLEHMM > 59
4%
FPyOOCTb MAM YTPO3bl MPUM NPOBEAEHMM NPOBEPOK 3%;7
(o}
- 2%
TpeboBAHME HE3AKOHHbLIX BO3HANPAXAEHMUIA 2%

2%

MIOA.25 ~ Mmap.24 UIOA.22

NcTodHMK: TTICB AHOAMTUKA, AHAAUTHMYECKMM LLeHTP HAPK, Magram Market Research 18



U3 YUCAQ TEX, KOMY MPULLAOCH 3ANAATUTb LUTPADbI, AAS

OOABLUUMHCTBA OHU OKA3AAUCH HEBbICOKMMM

MPOBOAMAUCH AU 30 NOCAEAHUMN FOA NMPOBEPKU BALLEN OPraHM3ALUN CO CTOPOHbI KOHTPOAUPYIOLLUX OPFraHOB?
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NcTouHmK: NMCB AHOAUTMKA, AHOAUTUYECKMM LLEHTP HAPU
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Cnacmbo 3d BHUMAOHME!

[loApoODOHEE C MATEPUAAOQMM Bbl CMOXKETE O3HOAKOMUTLCH HAO CTPAHMLLE HALLIETO CAUTA:

https://www.psbank.ru/Business/RSBI

‘l : OBLLEPOCCHMUCKAA OBLLECTBEHHAR OPTAHWM3ALUMA MANOro W CPEQHErO MPEANPUHUMATENLCTBA
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