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B aHBOpPE MHAEKC RSBI BbIPOC 30 CHET YAYYLLIEHMA KOMIMOHEHTH
[TpOACKM

AnHamuka uHaekca RSBI v BBl PP
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" IHAEKC BbIPOC MO CPABHEHUIO C AeKabpem C 52,5 A0 53,1 NYHKTOB, OTPAXKAY YBEPEHHbIN
POCT AEAOBOM AKTMBHOCTM MCb
= OCHOBHOM BKAQA B POCT RSBl BHECAO YAYYLLIEHME KOMMOHEHTHI [TPOAQXKM

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



POCT AEAOBOM AOKTMBHOCTM ODECMEYMBAACYH 30 CYET KOMMOHEHT
Kaapos, Kpeantos 1 MHBeCTMLLUM

" YAEPXMBOAAM MHAEKC 3AMETHO BbILLIE 50 MYHKTOB KOMMOHEHTLI KaApbl, MHBECTULMU U KPEAMUTHI,
OCTOBLUMECH B 30HE YBEPEHHOINO POCTA. OTMETMM, HTO KOMMOHEHTA KpeAnTbl OOHOBMAQ
MCTOPUYECKME MOAKCHUMYMbI

= 3OMETHO YAYHLLMAACH KOMMOHEHTA MPOAQXKM, XOT4 OHA M OCTAAACH B 30HE CMNAAQ

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX

!

-

pocT t

I 1
1 1
1 1
' 1 |
1
1 1
s i 583  99.1 603 554 1
I I
| 530 524 i 505 531
i :
50,0 i - H - i
: I
i i
I I
I i
: 1 1
: | :
cnaa MpoaAam : €N KpeAmnTsl MHBECTMLMM | RSBI
1

B Aek.2] m9HB.22

McTovHuk: MCB AHaamTnka, Magram Market Research



TeMIMbl CHMXEHUSA MPOAOXK 3OMETHO COKPATUAMCD

= KOMMNOHEHTA [1POAQXKM MPOAOAXMACO BOCCTAHOBAEHME 30 CYET POCTA COAKTMYECKMX M
OXKMAQEMbIX 3HAYEHUMN

= POCT BbIPYYKM OTMETMAM 22% npeanpuHumateaemn, npotme 18% B aekabpe. Ymucao MCB,
OXMAQIOLLIMX POCTA BbIPYYKM, BbIPOCAO C 18% A0 23%, A XAYLLMX COKpALLLEHME, HAODBOPOT,
CHU3MAOCH C 37% A0 33%

RSBI Mpoaaxu Aoas MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPYHKH
(OTMeHOlOTCﬂ CbOKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13OTe/\$I)
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O>XXMAQHMS MO BbIPYYKE MPOAOAXKMAM YAYHLLIOTHCH BTOPOM
MECALL, MOAPIA

= AOAS OXMAQIOLLIMX COKPALLEHUS MPOACXK MPEANPUHUMATEAEN B GHBAPE COKPATUAACH C
38% A0 33%, MOKA3AB YAYYLLIEHME BTOPOM MECSHLL MOAPSA

= Mbl MOAQTAEM, YTO OXXMBAEHUE MOTPEDUTEABCKOM OKTMBHOCTM B KOHLLE MPOLLAOIO FTOAC
MNO3UTMBHO CKA3AAOCH HA MPOrHO3AX NPEANPUHUMATEAEN HO DAMXKAMLLIME MECALLbI

AMHAOMUKA PAKTUHECKUX U OXKMACEMbIX 3HOYEHUU MPOACXK
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B aAekabpe 2021 roaa v gHBape 2022 roAd NpeAnpPUHMMATEAM
COKPATUAM DOAbLLIE COTPYAHMKOB, HEM OXXMAOAU

= KoMnoHeHTa KaaApbl CHU3MAQCH HO dOOHE POCTA YMcAa MCB, otmeyatoLmx cokpaLleHme
COTPYAHMKOB, HO OCTAETCS HO MOKCUMMYMOX C ABIYCTA

= 17% MCB ype3aAm LTAT B OTYETHOM nepmoae npotme 15% B aAekabpe. B OCTOABHOM B
KOMMOHEHTE HOBAIOAOACCH HE3HAYMMAL AMHAMMKA

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(OTMEHAIDTCA DAKTUHECKME U OXXMATAEMbBIE MIMEHEHMS MOKA3ATEAS)
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KomnoHeHTa KpeanTbl OOHOBUAO MCTOPUYECKMA MAKCUMYM

= KoMnoHeHTa KpeAnTbl NprnbAmxaetcs K 60 NMyHKTAM, CUTHAAM3MPYSA O BbICOKOM AOCTYMHOCTU
Kpeautos cpean MCB.

= OCHOBHbIM APAMBEPOM YBEAUHEHUI KOMMOHEHTbI OKA3AAMUCH MPEANPUHUMATEAU, Y KOTOPDIX
yXKe eCTb KPeAUT (MX AOAA COCTOBMAQ 18% NPOTKB 12% MeCILEM PAHEE, - MAOKCMMYM C
BeCHbl 2020 roaq).

Aoaa MCB, 0OTMEeTUBLUMX MNOAYHEHME KPEeAUTA
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Y AOBAETBOPEHHbBIM CMPOC HA KPEAMUTbI COXPAHIETCS HO

MOAKCHMMYMAOAX

= PekopaHoe 4mcao MCB,

B3ABLLIMX KpPEAMT B AeKAbpe,

NPOOAOAXKAET TMOAAEPXMBATH

YAOBAETBOPEHHbIM CMPOC HO MAKCMMYMOX B HO4YaAe 2022 road
= AOAS OTKQ30B MO KPEAMTAM COXPAHAETCH HUXKE CPEAHETO

AOAS YAOBAETBOPEHHOIO CNPOCA:
MOAYHMBLUUE U YXKE UMEIOLLLUE KPEAUT

B [IOAYYMAM KPEAMT B OTHETHOM MEPUOAE YXe eCTb KpeAUT
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KOMMOHEHTA MHBECTMUMM CHU3IUAOACH, HO OCTAAQCH BOAM3MU
MOKCUMYMOB

= Aoad MCB, NAQHUMPYIOLLMX PACLLMPATE MHBECTULMM, YYTb COKPATUAACH C 29% A0 27%, O
YUCAO TEX, KTO YK€ HAPACTUA MHBECTULLIMM, CHU3UAOCH C 24% AO 22%.

Aoas MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(oTMEYaIOTC PAKTUHECKME U OXKMAOEMbBIE M3MEHEHMSA MOKA3ATEAS)
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MHAEKC B MPOM3BOACTBE OOHOBMA MCTOPUYECKMIN MAKCHMMYM

= IHAEKCbl BCEX CPepPp AEATEABHOCTM  MPOAOAXMAM  PACTM B gHBApE. WMHAEKC
MPOU3BOACTBEHHOIO CErNMEHTA BTOPOM PA3 NOAPIA OOHOBUMA MCTOPUMYECKMIA MOKCUMYM U
COCTOBMA 57,9 MYHKTOB, YTO CBA3AOHO C BbICOKOWM AOCTYMHOCTbIO KPEAMTOB UM YAYYLLEHUEM
CUTYALMM C BbIPYYKOM (XOTd MCB B NPOM3BOACTBE OXMACQIKOT CHUXKEHMS BbIPYYKM B JOEBPAAE)

= JIHAEKC CADEePbl YCAYT MOYTU AOCTUT HEMTPOABHOTO YPOBHS 30 CHET BICOKMX OXKMACHMIA

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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MHAEKCbI BCEX PA3MEPOB ODU3HECA BbIPOCAM B IHBAPE,
MUKPOBM3HEC - BCE €LLLE B 30HE CMAAQ

" MUKPOBU3HEC BOCCTAHABAMBAETCSH OT MOCAEACTBMM MAHAEMUU MEAAEHHEE, YHEM MOAbIN U
cpeaHun busHec: ¢ anpead 2020 r. (MUK NOHAEMMM), PA3PLIB B 3HAYEHUIX MHAEKCA TOABKO
YBEAMHYMBAETCH.

= B doeBpaAe MUKPODM3HEC XAET YAYYLLEHUI CUTYALMM C MPOACKAMM OTHOCUTEABHO SHBAPS,
A MOAbIM U CPEAHUN DU3HEC OXXMAQIOT CHUXKEHMS

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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B 2021 roaAy cutyaumsa ¢ npmdbiAbio MCB YAYHLLUMAQCH C Y4ETOM
naHaemmm B 2020 roay

Bbina AM AesiTeAbHOCTb Bawero npeanpusatusa B 2021 roay npubbiAbHOU?
MukpobusHec Maabin 6usHec CpeAHun 6usHec Bcero
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67 % NpeAnPUHMMATEAEN BbIMAQYMBAKOT MOOLLLOPUTEAbHbIE
NPEMUM CBOUM COTPYAHMKAM, YOLLLE BCETO HE DOAEE OAHOIO
OKAQAQ

CyuwecTByeT A1 B Bawuen KOMNAHUM NPAKTUKA BbINAATbI KakoB cpeaHuit pasmep npemun no utoram 2021 roaa?
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30 MOCAEAHUM TOA KOXKAbIM BTOPOM MNPEAMPUHUMATEAD
NOAHMMOA 30PNAQTY COTRPYAHUKOM

CYLI.I.eCTByeT AU B Bawueun komnaHuu Ha kakou MPOLLeHT 6bIAG NMPONHAEKCUPOBAHA 3apnAAaTa
NPAKTUKA MHAEKCAUUU 3apPnAAT COTpPYAHMKOB Bawen komnanum B 2021 roay?
COpr.AHMKOB? % OT TeX, y KOro CyLLeCTByeT NPAKTUKA MHAEKCALMM
3apnaQr
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*ypoBeHb MHAPAALMM B 2021 rOAy COCTABMA 6,7%, B 2020 1. - 3,4%, B 2019

roay - 4,5%, COrAQCHO AQHHBIM PoccTaTta

= Cpean Tex NPEANPUHMMATEAEN, KTO MHAEKCUPYET 3APMAATY COTPYAHUKOM, TPU YHETBEPTU MPEANPUHMMATEAEN B
2021 roAy NOBLICMAM €€ HA BEAUMYMHY DOABLLIYIO, HEM TEMIM MHADAALMM

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



[TonAOXKEHME 1. PAKTNYECKME N OXKMAOEMBIE 3HAYEHUS
KOMMOHEHT MHAEeKCA RSBI 30 Aekabpb 1 gHBapb 2021 T.

RSB RSB RSBI RSBI RS| RSB RSB RSB| RSBI
<~  MUKPO- MUOAbIN CpeAHNN ccbepo < XXeHCKoe
06LU.MM TOPIOBA4A NMOOU3BOACTBO MOAOAEXHbBIN
OusHec OusHec  OusHec YCAYT npeAnp-so
Bakmeckoe THBAPS 43,1 34,7 49,6 54,9 42,5 49,3 38,7 46,7 42,0
SHAYEHME  \ekaBpb 41,0 31,5 50,2 48,6 39,6 49,0 36,7 42,7 39,7
Mpoaaxm
Oxacemoe "HEAPD 44,8 45,4 432 47,6 43,0 46,9 45,2 54,8 42,4
SHOUCHWME  \ekabBpb 40,6 36,5 44,1 45,1 38,9 44,6 39,7 47,7 40,7
Pakmieckoe THBAPS 48,2 44,1 50,5 57,1 49,1 49,9 45,8 50,6 46,0
SHOHCHME  \ekabBpb 48,6 45,1 52,0 51,5 49,0 49,7 47,4 51,6 46,5
Kaapbl
Oxacemoe "HECPE 57,1 55,1 58,7 59,5 56,8 59,5 55,5 64,5 54,8
SHAYEHNME  \ekaBpb 57,3 54,1 60,9 58,7 55,9 60,3 56,8 63,2 55,3
Bakmeckoe "HBAPL 59,1 49,2 67,6 70,4 59,4 66,2 53,1 61,2 62,5
KpeanTsbl
SHOUCHWME  \ekabBpb 58,3 50,1 65.7 66,4 60,2 64,1 51,7 54,7 60,9
Pakmieckoe THBAPS 56,6 49,8 61,9 66,1 55,9 64,0 51,5 58,1 55,0
SHOHEHME  \ekabBpb 58,1 53,0 62,9 62,3 57,2 64,1 54,6 60,4 55,2
MHBECTMLMM
Osxmacemoe THBAPL 60,5 57,3 62,6 66,4 60,0 63,9 58,4 62,2 57,7
SHAYEHME  \ekaBpb 62,5 59,9 64,2 67,4 61,1 67,3 60,6 66,1 60,2

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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