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[MeTOAO/\orvm MHAEKCAO RSB

470 13 cebs NPeACTABAIET MHAEKC RSBI
AMHEMKa mHaekcoB RSBI

NTorm mHaekca RSBl 3a ceHTtabpb 2020 roaa

N3MeEHEHMNE KOMIMOHEHT

OueHka MCbB yCAOBMM AAS BEAEHUSA ODM3HECAO

NTorm onpocos MCbH



410 13 ceba NpeACTaBAdeT MHAEKC RSB

HYTO nokasbiBAET: 3AMEPIET AEAOBYKO OKTMBHOCTb B cermeHte MCbh. 9dBAgeTca onepexXatoLLmMm
MHAMKATOPOM CUTYALMU B SKOHOMUMKE PP

Kak yutaTtb: 3Ha4YeHme nHaekca BbitLe 50,0 N. CBUMAETEABCTBYET O POCTE AEAOBOM AKTMBHOCTU, HMxKe 50,0 n.
— O €€ CHMXEHUM

Moumep: MHaekc RSBI B ceHTabpe 2020r. HOXOAMTCS Hke 50 MYHKTOB, YTO YKA3bIBAET HO MAAEHME AEAOBOM OKTMBHOCTM B cermeHTe MCB.

Kakas nepuoAMYHOCTb U UCTOPUA: PACHET MHAEKCQA OCYLLIECTBAAACH €XXEKBAPTAABHO C 3 kB. 2014 roaq, HO
Ha4YMHAg C aHBapP 2020 road NPOU3BEAEH MNEPEXOA HA MOMECHAYHOE M3MEPEHUE

Koppeasuus RSBl ¢ BBl cocTasasieT 70%

pocT AvHamuka nHaekca RSBI v BBIN PP
*
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



AMHEMKA MHAEKCOB RSBI

MHaekC RSBI dhopmumpyeTtcd B paspese pasmepoB OM3HECA (MUKPO, MAAbIM, CPEAHMMU) U BMAQ
AESITEABHOCTM (TOProBAsi, cdoepa YyCAYr U NPOU3BOACTBO). OTAEABHO OOPMMUPYIOTCA MHAEKCHI MO
MOAOAEXHOMY 1 XXEHCKOMY MNPEAMNPUHUMATEABCTBY, A TAKXE NO 85 perMoHam PP

RSBI no pasmepam 6usHeca

pPOoCT ——Mukpo =—=—MaAbit ——CpeaHuni

50,0 n.

cnaa

4HB.20 Map.20 Mawm 20 MioA.20 CeH.20

RSBl MOoAOAEXHOE NPEANPUHUMATEABCTBO

pocT ——RSBI (NpeAnpUHUMATEAU MOAOXKE 35 AET)
/I\ ——RSBI (NpeanpuHMmaTean ctapLue 35 Aer)
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NcTouHuk: NCE AHaanTUka & Ctparterns, Magram Market Research

RSBI no BUAOGM A€ATEAbBHOCTHU

pocT
——Cdoepa ycayr =——Toprosad ——I[1pOM3BOACTBO
50,0 n.
cnaa
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RSBI xxeHckoe npeAnpPUHUMATEALCTBO

pocT ——RSBI (MPEANPUHUMATEAM XXEHLLLMHDI)
/I\ ——RSBI (NpeANPUHUMATEAU MY>KYMHBI)
50,0 n.
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MeToAoAOTUI MHAEKCA RSBI

[I/ITOFI/I mHAekca RSBl 3a ceHtab6pb 2020 road

NHAekC RSBI

RSBI mo pasmepam busHeca

RSBI B oTpacAax

RSBI MOAOAbBIE MPEANPUHUMATEAM
RSBI >xeHcKkoe npeAnpPUHMAMATEABCTBO

N3MeHEHME OCHOBHbIX KOMMOHEHT
OueHka MCbB yCAOBMIM AAF BEAEHUA ODM3HECO

Ntorm onpocos MCb



B ceHTabpe AeAOBOS OKTMBHOCTb OCTAAOCH HO YPOBHE ABryCcTtd
30 CYET POCTA MPOAOXK UM COKPALLEHMI MHBECTULMM

MHAEKC RSBl B CEHTADPE M3MEHMACH MEHEE, YHEM HA 1 NMYHKT NO CPABHEHMIO CO 3HAYEHMEM ABryCTA U
COCTABMA 46,6 NYHKTOB. [1pH 3TOM B PA3pPE3E KOMIMOHEHT 3a ABMXKEHME MHAEKCA BBEPX OTBEYOAAM
NOAPOCLLUAS PEAABHAS BbIPYYKA KOMMAHMM M AOCTYMHOCTb KPEAMUTOB, O OCHOBHbIM TPUITEPOM CHUXKEHMUS
ObIAM COKPALLABLUMECH MHBECTMLIMM KOK B DAKTUYECKOM, TOK U B OXKMAOEMOM BbIDOXKEHUM

MHAEKC B CEHTIOPE BCE eLLLe OCTABAACS B 30HE CHMXKXEHMS

AvHamuka nHaekca RSBI N3meHeHne MHAEKCA NO KOMMOHEHTAM, B MYHKTAX

pocT
0.4 —
47,0 ‘ -0,1
50,0 n.
cnaa 2 A 2
Asr.20 MNpoaoxu OCTYNHOCTL Kaapbl  MHBECTULIMK CeH.20

AHB.20 Map.20 Mawn 20 MioA.20 CeH.20 KPEAMTOB

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



B ceHTdbpe AEAOBAS AKTUMBHOCTb B MOAOM M CPEAHEM
Om3Hece CPABHAAACH

MHAEKC B MMKPO U CPEAHEM OM3HECE 30 MECHLL CHUM3IMACH, A BOT B MAAOM — MPOAOAXKMA POCT. CTOUT
OTMETUTb, YTO HAYMHAS C MAS MHAEKC MAAOTO Bu3Heca poc 6e3 NPOCAAOK, B TO BPEMSI KAK MMUKPO M
CpeAHM BU3HEC BOCCTAHOBAMBAAMCH C MPOCOAKOMM B UIOAE U CeHTabpe. B pesyabtate, K CeHTIbpIo
MHAEKC MAAOTO BU3HeCa BbIPOC A0 50 MyHKTOB, O CPEAHENO BU3HECA — CHU3UACSH AO TOTO XE YPOBHS.

OnepexatoLlee OXMBAEHME AKTMBHOCTU B CpEAHEM BU3HECE CBI3AHO C 30METHO DOAbLLIEN AOCTYMHOCTbIO
KPEAMTOB M MPOACIKAMM, PACTYLLIUMM TEMIMOM CPeEAHETO BM3HeCa

AvHamuka nHaekca RSBl no pasmepam 6usHeca OTKAOHEHME KOMMOHEHT OTHOCUTEAbHO OCHOBHOro RSBI, n.
MpooAakM Kaapesl AOCTYNMHOCTb NHBECTMLMMU
pocT 3 5 KpeAMTOB
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NcTouHuk: NCB AHaamTuka & Ctparterns, Magram Market Research



AEAOBAS OKTMBHOCTb B CADEPE YCAYT BHOBb YCUMAMAC TEMIMbI
NOAEHNS

MHAEKC B cdoepe NMPOmM3BOACTBA MPOAOAXKMA BOCCTAHOBAEHME U MPUOAMIMACSH K SO MYHKTAM, B TO BPEMS
KAK B TOPTOBAE MHAEKC COKPATUACSH HE3HAYMUTEABHO, O B CADEPE YCAYT CHMXKEHME COCTABMAO 1,4 MYHKTA

B nNpou3BOACTBE, BNEPBbIE C MAPTA, CAMOS BbICOKAS AOCTYMHOCTb KPEAMTOB CPEAM OTPACAEM — BTO B
COBOKYMHOCTM C PACTYLLIMMM MPOACKAMM BbIBEAO CPEPY AEITEABHOCTM HA YpoBeHb 50 nyHKToB. Cdoepe
YCAYI HO MPOTIKEHUM BCETO KPMU3MCA MPUXOAUTCA TIHKEAEE BCETO — AOCTYMHOCTb KPEAMTOB B CEHTIOpE

NOOUAQ AHTUPEKOPA

AHamuka nHaekca RSBl no BUAOGM AeSTEeAbBHOCTHU

OTKAOHEHME KOMMOHEHT OTHOCUTEAbHO OCHOBHOro RSBI, n.

MpooAakM Kaapesl AoctynHocTtb  MHBECTULIMM
pocT KpEeAMTOB
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McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research




MOAOAbIE NPEANPUHUMATEAU UMEIOT HMN3KYIO AOCTYNHOCTb
KPEAMTOB NPm BOAEE BbICOKMX MPOACKAOX

NcTopryecku NPeANPUHUMATEAN MOAOXKE 35 AET TPAAMLIMOHHO BEAYT OM3HEC BOAEE YBEPEHHO M MMEIOT
NOKA3ATEAM BbiLLe cpeaHero no MCB. Ho Aaxe npu CTABUAbBHOM MPEUMYLLLECTBE B BbIDYYKE, KOAPOBOM
HOOOPE M MHBECTULIMAX Y HUX OTMEYAETCs 3-MiM MECSLL MOAPAA BOAEE HU3KAS AOCTYNMHOCTb KPEAMTOB

AUMHamuka moaoaexHoro RSBI OTKAOHEHUE KOMMOHEHT MOoAoAEeXHoro RSBI
OTHOCUTEAbHO OCHOBHoro RSBI, n.

pocT
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NcTouHmk: NCE AHaanTuka & Ctparternsa, Magram Market Research



XKEHLUMHbI-NPEANPUHUMATEAM UMEIOT DOAEE BbICOKOE
3HOYEHME MHAEKCA 30 CYET PEKOPAHOM AOCTYNMHOCTU KPEAMTOB

[locAe onepexXeHus B aBrycte MHAEKC RSBl MPeAnpPUHUMATEAEN MYXUYMH B CEHTIOPE OKA3AACSH 4yTb HUXE.
MPUYMHOM CTAAQ PEKOPAHO BbICOKAS AOCTYMHOCTb KPEAMTOB AAS XXEHLLUMH-MPEANPUHUMATEAEN NMPU BoAree
HMU3KMX MOKA3ATEASX MPUObIAK, KOAPOB M MHBECTULLMM.

AvHamuka RSBl npeAnpuHUMaTEAen XEHLLUH OTKAOHEHME KOMIMOHEHT XXEHCKOro NnpeAnpUMHUMATEABCTBA
OTHOCUTEeAbHO ocHOoBHoro RSBI, n.

pocT ——RSBI (MPEATOMHAMATEAM KEHLLIAHbI] ®Map.20 mAMP.20 EMMaii20 EUIOH.20 ©MioA20 MAsr.20 mCeH.20
——RSBI (MpeANPUHUMATEAU MY>XKYMHBI)
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NcTouHmk: NCB AHaamTUka & Ctparternsa, Magram Market Research



MeToAoAOTUI MHAEKCA RSBI

NTorm mHaekca RSBl 3a cenTtabpb 2020 roaa

[MBN\eHeHVIe OCHOBHbIX KOMIMOHEHT

RSBI npoaaxu

RSBI kaApbl

RSBl AOCTYMHOCTb KPEAMTOB
RSBl iHBeCcTULIMM

OueHka MCB yCAOBUMU AAS BEAEHMI DM3HECO

Ntorm onpocos MCb



B ceHTabpe npoAaXKHM MPOAOAXKUAU TEHAEHLIMIO
BOCCTAHOBAEHMUS, HO OCTABOAMUCH KPAMHE CAQDbIMMU

MHAEKC NMPOAQXK BbIPOC OTHOCUTEABHO QBIYCTOBCKMX 3HOYEHMUIM, HO OCTOBOACS BCE €LLLE 3HAYUTEABHO HMXKE
SKCTPEMYMOB MPOLLIABIX AET B 3 KBAPTAAE

BTopow mecsu, NoAPSA MPOAOAXKOAACH TEHAEHLMS, KOTAQ MPUPOCT KOMMOHEHTbI CBA3GH C YBEAMYEHMEM
4YmcAa MCbB, doakTMieCkm 30dOMKCUPOBABLLIMX POCT BbIPYYKM, O HE C BbICOKMAMM OXXMAQHUIMM,

RSBI npoaaxu
POA RSBI npoAaxu B ceHTa6pe 2020 r. OTHOCUTEAbHO 3KCTPEMYMOB
pocT
pocT ——cpeaHee ——max min  —&—Tpoaaxu 2020
50,0 n. | e
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



PAKTMHECKME MOKAZATEAU BbIPDYHKM MPOAOAXKMAM YAYHLLIATHCS,
A OXKMAOHMS - MOAQTb

PocT Bbipydkm oTMeTnAn 16% MCB npotms 12% mecauem paHee, a cokpallueHue 54% (npu 60% B
QBryCTe), 4TO CUTHAAM3IMPOBAAO O BOCCTAHOBAEHMM Br3Heca MCB BTOPOM MECHLL MOAPSA

NaAEHUS BbIPYYKM HA OKTIOPb OXMAGAM 33%, YTO XyXe, 4eM 29% mecauem paHee. B AOMOAHEHUE,
OXMACQHMSA MO POCTY MPOACXK CHMXAAUCH TPETUM MECHLL MOAPSA, H4TO CUIHAAM3IMPYET 00 obLLuem
YXYALLEHUM OXMAQHUM U 3ACTABAIET OCTOPOXHO CMOTPETb HA COAKTUYECKYIKD AMHOMMKY MHAEKCO B
OAMKAULLIME MECSLLBI

CooTHoLwweHne aKTOB U NPOrHO30B BbIPYYKM
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



MCB 4eTBepTbit MECAL, MOAPIA MACHMPOBOAM PACLUMPATb
LLITAT, A MO QOAKTY MPUXOAMAOCH €0 COKPALLLATb

KomnoHeHTa KaApbl HETBEPTbIM MECHLL MOAPIA AEPXKUTCA OKOAO HEUTPAABHOM 30HbI, HO HWMXXE 50 MyHKTOB.

KOMMNOHEHTA MNOAAEPXMBAETCH BbICOKMMM OXMAQHUIMM MO PACLLUMPEHMIO LUTATA, OAHAKO MO dOAKTY
COKPALLLEHMS LWITATO OOAEEe 4Yem B 2 pA3a MPEBLILLAKT OAKTMYECKMM HAMM. CUAbHbIE PA3AMYMS
FOAKTUMHECKMX U OXKMAOQEMBbIX PE3YABTATOB FOBOPAT O «BbKMBAOLLEM) CTpATErMM MCB, KOrAQ B OAMXKAMLLIMNX
MNAQHQOX CTOUT PACLLUMPEHUE LLUTATA, A MO AOAKTY MPUXOAUTCH EI0 COKPALLLATh

3HAYEHME MHAEKCA B CEHTIOPE HOXOAMAOCH B AMANCA30HE SKCTPEMYMOB MPOLLIAbIX AET 3a 3 KBAPTAA

RSBI kaapbl RSBI kaapbl B ceHTAOpe 2020 r. OTHOCUTEABHO SKCTPEMYMOB

pocT pocT .
——CpeaHee ——max min  —e@—Kaapsbl 2020
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



AOCTYMNMHOCTb KPEAUTOB HE3ZHAYMTEABHO YBEAMYMAQACH 30 CYET
POCTA HNCAQ TEX, Y KOIO YXXE €CTb KPEAUNT

NocAe HEOOABLLOTO CHMXEHUS B MIOAE KOMIMOHEHTA AOCTYMHOCTb KPEAMTOB BEPHYAQCH B 30HY POCTA M
NPOAOAXKMAC MOAOXKMTEABHYIO TEHAEHLLMIO BTOPOM MECSLL MOAPIA

[TOKQ3ATEAbL B CEHTAOPE HAXOAMACS Y BEPXHEM MPOAHMULLBI MCTOPUYECKMX 3HAYEHMIM 30 3 KBAPTAA

RSBl AOCTYNHOCTb KPEAUTOB RSBl AOCTYynHOCTb KpeAUTOB B CEHTAOpe 2020 r.
OTHOCUTEAbHO 3KCTPEMYMOB

pocT
pocT ——CpeaHee ——max min —@&=— AoCTynHOCTb Kpea. 2020
55,3
54,3
50,0 n.
50,0 .
cnaa
cnaa
4HB.20 Map.20 Mam 20 Miona.20 CeH.20 1 KB. 2 KB. 3 KB. 4 KB.

NcTouHmk: NCB AHaamTuka & Ctparterms, Magram Market Research



AOAF OTKA30B MOXET ELLLE YBEAUYMNTLCA C OKOHYOHMEM
AENCTBMA (AHTUKPUIMCHBIX) MPOrPAMM KPEAUTOBAHMUS

BTOpOM MECHLL MOAPSA PACTET AOAS YAOBAETBOPEHHOIO CMPOCT, YTO U SBASAOCH CTUMYAOM AAS MOBbILLIEHMS

KOMIOHEHTHI

B CEHTI0pE CHU3MAOCH AOAS TEX, KTO HE ODPALLLAACS 3a KPEAUTOM, OMACASICh, 4TO €r0 MM HE AQAYT, U
OAHOBPEMEHHO BbIPDOCAC AOAS OTKA3OB HO KPEAUTHbIE 3A8BKM. M3 YETO MOXKHO 30KAIOYMTb, YTO HYOCTb
NACCUMBHOIO HEYAOBAETBOPEHHOTO CMPOCA NEPELLAQ B OKTUBHbIN

AOAS YAOBAETBOPEHHOIO CNPOCA:
AOAS MOAYHMBLUMX U YXKE UMEIOLLLUX KPEAUT

B [IOAYYMAM KDEAMT B OTYETHOM KBAPTAAE

B Y>XXe eCTb KpeAUT

29% 30%
27% 27% 27%
)3 24% 25% 25% 24%
A 22%
17l 15% e 21%
20% 11%
13% 15% 17% 17%
1% 12% 12% 12%
10% 9% 8% 7% 9% 7%

1kB. 2kB. 3KkB. 4KB. AHB PeB Map Amp Man MioH Mioa
9 19 19 19 20 20 20 20 20 20 20

NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research
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KomnoHeHTa MHBECTULIMM CHU3MAACH AO HEUTPAABHOTO YOOBHS
1M3-30 YXYALLIEHUSA M JOAKTUHECKMX, M OXKMAAEMbIX MOKA3ATEAEM

KOMMNOHEHTa MHBECTULIMI CHU3UACOCH BOAEE YEM HAO 3 MYHKTA B PABHOM CTEMEHM M3-30 CHMXKEHMUS KAK
JOAKTUYECKMX, TAK U OXKMACEMBIX MOKA3ATEAEN.

B ceHTA0pEe KOMMOHEHTA HOXOAMTCS B HMXKHEM YOCTM BHYTPM AMAMNA30OHA 3HAYEHMIM NPOLLIABIX AET 30 3
KBAPTAA.

RSBl uHBECTHMLLUMK RSBl uHBecTHuUK B ceHTAGpe 2020 r OTHOCUTEABHO
3KCTPEMYMOB
pocT
pocT , ——CpeAHee ——max min —@—WHsecTnumm 2020

56,1

50,0 n. 50,0 n.

cnaa

cnaa
AHB.20 Map.20 Mar 20 MioA.20 CeH.20 1 kB. 2 KB. 3 KB. 4 k8.

NcTounuk: MCB AHaanTuka & Crpartermd, Magram Market Research



PAKTUYECKME COKPALLEHWNE MHBECTULMM CHOBA MOEB3OLLIAO
HAPALLUMBOHME

PAKTMHECKME HAPALLUMBAHME M COKPALLLEHME UMHBECTMLIMM B ABIYCTE OTMEYAAM MOYTU PABHOE YMCAO MCB,
OAHQOKO B CEHTADPE 3T 3HAYEHMI CHOBA PA3OLLAMCH: COKPALLATE MHBECTMLMM NAQHMPOBAAM 21% MCB, a
HOPALLMBATL 14%. [Mpn 3TOM OTMEYAETCY CMEHA TEHAEHUMU. COKPALLATbH MHBECTULIMM MAQHUPYIOT BCE
©oAbLLe MCbB, a HOPALLMBATL BCE MEHbBLLIE — 3TO OTMEYAETCH HE TOAbKO B JOOKTMHECKMX 3HAYEHMAX, HO U B
OXXMAQEMBbIX.

KOAMYECTBO NPEANPUHUMATEAEN, HE M3MEHMBLLIMX OOBEM MHBECTULIMM, HEZHAYUTEABHO YBEAMYMAOCH

Aoas MCBb, HapawuBaKLWUX/COKPALLAIOLWLUX MHBECTULLUMU Aoaa MCB, He 3MeHMBLUMX 06bEM MHBECTULLUMK

40% 70% -
34% 67%
35% -

30% 65% -

25% - 60% -

20% -
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10% -

50% -
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YBEAMYMBOAAM CokpaLLaam —— OBbeM MHBECTULLMIA OCTAACST HEM3MEHHDBIM

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



MeToAoAOTUI MHAEKCA RSBI

NTorm mHaekca RSBI 3a ceHTtabpb 2020 roaa

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

[OLLeHKCI MCB yCAOBMIM AAS BEAEHMI DM3HECAO ]

OuEeHKA YCAOBUMM AAS BEAEHMA DM3HECO
CpaBHEHME OAKTUMHECKMX M MPOTHO3HbIX 3HAYEHMI MO YCAOBMAM AAS BEAEHMS
Ou3Heca

NTorm onpocoB MChb



HactpoeHme MCBb OTHOCUTEABHO YCAOBUM BEAEHMSA DM3HECO B
CEHTAOPE NOYTM AOCTUTAO JOEBPAABCKMX 3HAYEHUM

YNCAO KOMMAHMM, OTMETMBLLMX YXYALLEHME YCAOBUM OU3HECA, COCTABMAO 53%, YTO MeHbLUE, Yem 61% B
QBIyCTE€ UM Ay4YLLE 3HAYEHUMM mMapTa (58%). Mpn 3TOM YUCAO MO3UTMBHLIX OLLEHOK PACTET TPETUM MECHL
MOAPSAA, XOT M OCTAETCH O4EHb HM3KMM

OAHOKO YXYALLIMAMCb OXMAQHMA - AOAS HETFATMBHbIX OXMAOHUMK BbIPDOCAQ C 31% A0 36%, O MO3MUTUBHbIX
CHM3MAAQCH C 18% A0 13%. boaee 50% NMPEANPUHUMATEAEN HE OXMAQIOT M3MEHEHMM YCAOBMM BEAEHMUS
OU3HECA B DAMIKAMULLIEE BPEMS

OLeHKa YCAOBUU AAS BeAeHUs 6usHeca MCHB

44%
41%

B Y AYHLUMUCH B He M3MEHMAUCDH B YXYALLUMANCH

______

! i - NporHosHoe 3HavYeHue

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research
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MAaAbIM BM3HEC HACTPOEH NECCUMMCTMYHO, HECMOTPS HA

YBEPEHHbIM POCT O

YAYYLLEHME  YCAOBUMM  AA4
BEAEHMA BU3HECA OTMETUAMU
10% B CpEAHEM U MAAOM
OusHece, MPOMU3BOACTBE M
CPEAM MPEANPUHUMATEAEN
MACALLIE 35 AeT. [lpyn 3TOM
6oaee 50% MCB B cpeaHem
HOCTPOEHbI HEFATUBHO.

Haunboaee MNO3UTUBHbIE
B3rASIAbI HQ oyayLLee
AOUKCHUPYIOT MOAOAbIE
NPEANPUHUMATEAM.

MaAbit BU3HEC, HECMOTPS
HO AOCTOTOYHO YBEPEHHOE
BOCCTOHOBAEHME

AOAKTUHECKMX MOKA3ATEAEMN,
HOCTPOEH NECCUMMUCTUYHO.

DAKTUMYECKMX MOKA3ATEAEM

Ou.eHKa YCAOBUU AASl BEA€HUSI Bu3Heca B ceHTa6pe 2020 r

MCB (scero) 9% 38% 53%
CpeaHui A 44% 45%
Mpou3BOACTBO 10% 45% 45%
MoAoAblE MPEANPUHUMATEAM 10% 35% 55%
Manbin 10% 46% 44%
Toprosas 9% 37% 54%
Mukpo 8% 30% 62%
Cdbepa ycayr 7% 35% 58%
KEeHLLMHbI-NPEANPUHUMAOTEAM 7% 38% 55%

B YAYHLLIMAUCH B He M3MEHUAUCH B YXYALLMAUCH

OLEeHKa YCAOBUU AASl BEAEHMA BU3HEeCa Ha GAMXKaMLLKe TPU Mecsaud No
oueHke ceHTa6ps 2020 r

MCEB (Bcero) o7 VA
MoAoAblE NPEANPUHUMATEAM 19% 48%
Mukpo 14% 47%
TOproBas 14% 46%
Cdoepa ycayr 13% 50%
KeHLLMHBI-MPEANPUHUMATEAM 13% 58%
CpeaHui 13% 55%
MPOM3BOACTBO 13% 59%

MOoAbIM 12% 54%

HYAYHLLUMTCS B He M3MeHUTCS  BYXYALLIUTCH
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MeToAOAOTUI MHAEKCAO RSB

NTorm mHaekca RSBl 3a cenTtabpb 2020 roaa

N3IMmeHeEHME OCHOBHbBIX KOMMOHEHT

OueHka MCbB yCAOBMIM AAF BEAEHUA ODM3HECO

[I/ITorM onpocos MCbH

*  PYyHKUMOHMPOBAHME MCbH B CAy4OE YCUAEHME KAPAHTUHHBIX MEP
*  B3aumoaenctsme MCB C COMO3AHATbIMM

22



1oyt TPpEeTb MCB He TOTOBA K YCUMAEHMIO KAPAHTUHHbBIX MEP

EcAu GoAbLUEe He ByAeT y)XeCTO4YeHUsI KAPAHTUHHbIX ME€P, CKOAbKO BpeMEHMU

ECAM NPEANOAOXMUTD, HTO -
notpebyeTcsa Bawemy 6musHecy, 4ToObl BbIMTU HO AOKPU3UCHDbIE NOKA3ATEeAn?

AQABHEMLLIETO XXECTKOTO YCUAEHMS

KOPAHTUHHBIX MEP HE BYAET, TO 60% 5306

DOABLLUMHCTBY 50%

NPEANPUHUMATEAEN MOAOTO U 40%

cpeaHero busHeca (53%) 30%

noTpebyeTca OT OAHOIO AO TPEX 20% 17% 18%

AET AAS BOCCTAHOBAEHMSA AO 0% . . o,

AOKPM3NCHOTO YOOBHA 0% —

Mbl y>ke BoccTaHoBMAM BoccTtaHOBUM A0 KOHLUA BoccTtaHoBUM B Mbl y>xe He BbllieM Ha

(bMHaHCOBbIe roaa NMPOMEXYTKE OT OAHOIro AOKPU3UCHbIE YPOBHMU /
rnokasartesnun roga Ao Tpéx net XOTWUM 3aKpbITb 6U3HEC

CKOAbKO CMOXeT (*)YHKLI.MOHMPOBGTI: Baw 6usHec npu y>XxectTo4yeHuu

bOAEE MOAOBMHDI PECNOHASHTOB KAPAHTHUHHbLIX Mep U BO3BPALULEHNUN PEeXXUMA CAaMOMU30AALUNT

MOAQIAloT, 4TO, KOK MMHUMYM,
CMOTIYT NepexXxmntb OCEHb B CAyHAE

o MakcumanbHbiii cpok, 6onee rona [ GGG 070
BO3BPALLLEHMA PEXMMA MOAHOU

CAOMOM3OAILMN. MOXKHO Ot wectu go aseHaauat1 mecsiues  [NNG 11%
MPEEANOAOXNTb, HTO KX ousHecC )
ot tpéx no wectn mecsiues |GG 1%
yxXe dAdnTMPOBAACA K HOBbIM 1

Ot oaHoro ao Tpéx mecsiues  [NEGG 20
MunumansHbiii cpok, ao 30 averi [N 139
3atpyansitocs oteetvTs [ NNEGEGEGEGEGE 13%

YCAOBMS BEAEHMI OM3HECA
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Bzanmoaemcteme MCBb 1 COMO3AHATbIX HOYMHAET HOOMPATH
NOMYASIPOHOCTb B YCAOBUAX (OKECTKOMY) DKOHOMMM MPEANPUATUM

Mo kakum HAMNPABASHUAM AEATEAbHOCTU Bawa KOMNAHUA C CAMO3AHATbLIMU B

dopmaTe pasoBbiX UAU PEFYASPHbIX 30AA04? FOTOBA COTPYAHUYATD
CaMbIMM BOCTPEDOBAHHbBIMM

HAMPOBAEHUAMM AEITEABHOCTH
(31%), MO KOTOPbLIM MAABIN U
CpeAHUM BM3HeC obpaLLLaeTCs K
COMO3AHATBIM, IBAAIOTCA
Kypbepckume u IT ycayrm.

: OpraHuzauus nutaHvs I 7% :
| [I0KyMEHTOO60pOT I 7% :
: doTo/BMAECOCHEMKa I 9% :
: OpraHusaumns gocyra v npasgHvkos I 10% :
: Ob6yueHune nepcoHana, TpeHUHr1 I 11% :
: ApeHpa noMelleHny I 11% :

byxrantepckoe conpoBoxjeHve I 14%
lOpunanyeckmne ycnyrn IS 7 (0%
MapkeTuHr n peknamMa I 2 1%
CrpouTenbHble, peMOHTHble paboThl I 24 %
Kypbepckne n normcrtmyeckue ycnyry I 31%,
IT-ycnyrn I 31%

OTU YCAYTM O4EHb MOMYASPHbI Y
NPEANPUATHUIM CAOEPDI TOPTOBAM U
NPOM3BOACTBQ.

Kakne coakTopbl NOMOryT CAEAQTb BbIGOP B NOAb3y CAMO3CQHATOro?

BosmoxxHocTb cokpaTutb cpokn mncrionHerns pabot | 17%
LLleHa 1 FapaHTUS KAYeCTBA HA ? ? ? ’

OKQ3bIBAEMbBIE YCAYTU ABAFIOTCH Menbuwnii pokymertoocopor [ 17%
PEeLLAOLLLMMK MNP Bbl60pe MOABIM Touro ussectHo, k1o 6yaeT BbinonHats paboty |GG 21%
M CPEAHUM DU3HECOM
CAMO3AHATOIo B KA4yeCTBe
OCHOBHOIO MCHOAHUTEAS pO6OTbI. OnbiT ucnonHerHbix 3akasos |G 26%

rapanTusa kavectsa okasbisaembix yenyr [ NNNGEGEGEE 43%
CroumocTs yenyr Huxe, yem y opuandeckux nuu, [ NN -7

Ot3bisbl 0 pabote / pekomeHzauvv |GG 24%
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT mHaekca RSBI 3a aBryct n ceHtabpb 2020 T.

RSBI  RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
ooWwmnin MUKPO-  MOAbIM CPEAHUM  TOPrOBAS MPOMU3BOACTBO Cdpepa MOAOAEXHbBIM  XXEHCKoe
OusHec  OusHec  BusHecC YCAYT npeanp-so
cenTsbpb 20 30,6 25,3 36,2 32,9 29,6 38,9 25,2 32,4 28,6
PakTHyeckoe
SHOUCHME — GerycT 20 25,7 21,3 29,5 30,3 25,0 31,7 22,1 25,4 22,7
Mpoaaxu
cenTsbpb 20 44,4 40,8 45,6 55,0 43,2 44,4 46,0 50,5 45,8
Oxmnaaemoe
HAHCHME  gBrycT 20 46,9 45,7 49,7 42,4 44,7 48,6 48,3 54,3 46,2
cenTibpb 20 45,1 43,4 48,2 41,8 46,1 47,4 42,1 49,2 44,2
PakTnyeckoe
SHOHEHME  gBrycT 20 44,6 42,2 45,9 49.9 45,2 47,2 42,0 47,3 43,5
Kaapsl
cenTsbpb 20 52,4 52,4 52,5 51,8 53,8 50,9 51,8 56,9 51,2
Oxmaoemoe
SHOUCHME — gerycT 20 54,1 53,8 55,2 52,2 52,1 58,0 53,7 56,6 53,0
cenTsbpb 20 51,5 45,1 57,5 56,8 52,6 55,0 47,2 46,9 56,2
PakTHyeckoe
KpeauTsi 3HOYEHWE
asrycT 20 50,6 45,3 53,5 62,5 53,5 49,1 48,5 47,7 53,3
cenTibpb 20 46,5 44,0 48,3 50,1 46,9 48,7 44,0 50,5 45,6
PakTnyeckoe
HAICHIC  GerycT20 49,4 46,0 52,8 51,7 49,7 52,2 47,0 52,6 473
MHBECTULMM
cenTsbpb 20 55,4 53,5 57,1 56,9 55,8 58,7 52,2 58,4 53,9
Oxmaoemoe
SHOUCHME  GerycT 20 59,3 58,0 60,1 61,8 59,3 61,7 57,6 60,5 55,5
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Cnacmdo 3a BHMMmAaHMel

C MATEPMAAAMM MO MHAEKCY RSBI MOXHO TOKXE O3HAKOMMUTCH HO hitps://www.psbank.ru/Business/RSBI

[MTAO TMpOoMCBI3bOAHK

KoHTakTHaa nHdbopmauums

TeAedOHbI AAS PUUHECKUX AULL:
8 800 333-03-03 (3BOHOK Mo Poccum 6eCnAQTHbIN),
(495) 787-33-33 (teAedOH B MOCKBE)

TeAehOH AAS IOPUAUHECKUX AULL:
8 800 333-25-50 (3BoHOK Mo Poccum 6eCnAaTHbIN)

UHTepHeT-cauT: hitps://www.psbank.ru

AApec 3AeKTPOHHOM NoYThl: info@psbank.ru
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