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KOMMOHEHTA [TPOACXKM COXPAHMAQACH HA YPOOBHE,
YKQA3bIBAIOLLLEM HA 3HAYUMTEABHbIM CMAA

» KOMMOHEHTA [POACKM B HOIOPE CHOBA CTAOAQ OCHOBHLIM OAKTOPOM AQBAEHUI HO MHAEKC, OCTABASCH HAO
MUHMUMYMOX C BECHbI M HA 1 MYHKT HUXXE, Y4EM B TOA HA3OA

» KOMMOHEHTA MHBECTULIMM TOKXKE OKA3AAACH HO YPOBHE HMXKE HOAOPA MPOLLAOIO roAd, HO OCTOAQCH B
OBAQCTH pOCTa

= KOMNOHeHTA KAApPbl HE CMOTAQ AOCTUTHYTb 30HbI POCTA AHAAOTMYHO 2021 roAy, XOT4 M HEMHOTO BbIPOCAQ
OTHOCUTEABHO MPEAbIAYLLLETO MeCaLa

= KOMMOHEHTA KpeAUTbl OCTOAACH B 30HE YBEPEHHOIO POCTA, OTPAXKAA DAQronpPULTHbIE YCAOBMS
POUHAHCHUPOBAHMS
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[TPOAQXKM: CUTYALLMI CO COBITOM Y4YTb YAYYLLUMAQCH, HO MCbB ctaa
NECCUMMCTMYHEE OTHOCUTEABHO OYAYLLMX MPOAOXK

* HEe3HAYUTEAbHbIM NPUPOCT KOMMNOHEHTLI [TPOACXKM, AO 37,5 MYHKTOB, BbI3BAH B MEPBYIO O4EPEADL YYTb
DOAbLLEN AOAEN YHACTHUKOB, OTMETMBLLMX GOAKTUHECKMM POCT BbIPYYKM U MEHbLLIEN AOAEM - COOBLLIMBLLIMX

O ee coKpdaLeHnn

= OAHOKO OXMAQHUS AMHOMMUKM BbIPYHKM CHOBA YXYALLMAMC. TAK, OXKMAQIOT CHMXKEHMUS BbIPYYKM 44% (+5 ..
M/M) B cdoepe Toproeam, 36% (+10 n. n.) - B cdbepe Npon3BOACTBA. TOABKO B CAOEPE YCAYT MPOLEHT

NEeCCUMMCTOB YMEHbLUMACS (32%; -6 n. n.)
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Aoass MCB, OTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
(OT/v\e‘-IO}OTCﬂ dDOKTl/I‘-IeCKI/Ie N OKMAAEMbIE M3MEHEHMA I'IOKO3C1Te/\$|)

B PocT doakT PocTt nporHos

B CokpaLLeHme doakT CokpalLieHme nporHos
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KAApPbI: YAYYLLEHME OAKTUYECKOM M OXXKMATEMOM CUTYALMU C
HOMMOM MPUBEAO K HEOOABLLIOMY BOCCTAOHOBAEHMIO 3HAYEHMS

= KoMmnoHeHTa Kaapbl MPUOAM3IMAACH K HEUTPOABHOMY YPOBHIO, BCE €LLE COXPAHIICh HUXE 3HAYEHMS
asrycta 2022 roaq, nepmoAd A0 OOBIBAEHUA HACTUHHOM MODUMAM3ALLMM

= AOAS HOPACTUBLLMX LUTAT MCB HE3HAYUTEABHO BbIPOCAQ U COCTABUAA 9%, HO TOKXKE OCTAAQCH HA YPOBHE
HKe 3kB 2022 road

= Aot MCB, COOBLLMBLLMX O COKPALLEHMU MEPCOHAAA CHU3MAACH AO 19%, HO OCTOAQCH BbILLIE YPOBHEM
CeHT40pa-KoHLA AeTa (16%-17%)

= OXMAQHMS MO HAOMMY YAYHLLIMAMCh, HO HECYLLLECTBEHHO — AMLLb 16% OMPOLLEHHBIX MPEANPUHUMATEAEM

MLLLYT AOMOAHUTEABHbBIX COTPYAHMKOB
RSBI Kaapbi Aoas MCB, 0OTMETUBLLUUX POCT U COKPALLLEHME NePCOHAAd
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbBIE UBMEHEHMS MOKA3ATEAS)
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KpeAUTbl: KOMMOHEHTA COXPAHMAOACH B 30HE YBEPEHHOIO POCTA

= 3HAYEHME KOMMOHEHTbI KpEeAUTbI CHU3MAOCH B ADCOAIOTHOM BbIPOXKEHMUM, OMYCTUBLLMCb HA YPOBHM UIOAS

=  CoKpaLLEHME MOABIHAEKCA MO OTHOLLIEHUIO K MPOLUAOMY MECALLY ObIAO BbI3BOHO HEDOABLLMM POCTOM
HEYAOBAETBOPEHHOIO CMPOCA HA KPEAMTHI

= OTMETUM, YTO COBOKYMHbIM CMPOC HAO PUHAHCUPOBAHME CO CTOPOHbI MCB MPOAOAXMA CHMXATLCS U
OMYCTUACSH HO MMHUMYMbI C UIOHS

AOAsl YAOBAETBOPEHHOrO CNpoca:
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AOCTYNMHOCTb KPEAMTOB OCTAETCH KOMAPOPTHOM AAT MCb

* HeyAOBAETBOPEHHbIM CMPOC B HOAOPE BbIPOC HA 0,4% 1 coCTaBMA 11,7%, OCTABLLMCb HO OAM3KOM K
MMHUMOABHOMY 30 BCE BPEMS HODAIOAEHMIN YOOBHE

= AOAS OTKQ30B MO 309BKAM HA KPEAMTHI, B MPOLUAOM MECHLE AOCTUTHYBLLIAS MUHUMOABHOTO 3HAYEHMA C
doeBpans 2022 roaq, 30 OTYETHbIM MEPUOA HEZHAYUTEABHO BO3POCAQ, COCTABMB 43%

OTHoweHne MCBH Kk AOCTYNHOCTU KPEAUTOB AOAS OTKA30B HA 3ASBKU NO KPEAUTAM K YUCAY UX
30 nocAeAHue 3 mecaua NMnoAdBLUUX
B YXe eCTb KpeAUT B He MbITAAUCb MOAYHUTb, T.K. HET —— AOAS OTKA30B K MOACBOBLLIMAA 30SIBKY HO KPEAMUT
YBEPEHHOCTHU B OAODBPEHMM
KpeamTa 70%
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[loka3aTeAb MHBECTULUMOHHOM OKTMBHOCTM MCbB B HO90pe
OLLLYTUMO YAYYLLIMACSH, HO HE AOCTUI CEHTADPLCKOTO YPOBHS

= KOMMNOHEHTA MHBECTMLIMM BbIPDOCAO M COCTABUAQ 55,8 MYHKTOB, HO OCTAAQCH Y MUHUAMYMOB MNEPBOM
MOAOBUHbBI TOAQ

* OCHOBHOM MO3MUTUBHbIM BKAOA BHECAO PACLUMPEHMNE JOAKTUHECKOM MHBECTULIMOHHOM AKTUBHOCTH, AO 17%,
4TO, BMPOYEM, HMXKE, YeM B 3kB(20%-23%)

= CermeHT COXpPaHIeT ONTUMM3M B OTHOLLIEHUM PA3BUTUS BDU3HECA: HM3OK MPOLLEHT PECMOHAEHTOB,
MNAQHMPYIOLLLIMX COKpaLLEHUE BusHeca (7%); NTAAHUPYIOT pacLUMpeHme 22%, 4yTb OOAbLLIE, HEM B OKTADpE
(21%)

RSBI MHBECTULMM Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLEHUE UHBECTULLUU

(OTMEYAIOTCH PAKTUHECKME N OXKMACEMbBIE U3MEHEHMSA MOKA3ATEAS)
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POCT AEAOBOU OKTMBHOCTM B CPEAHEM DM3HECE 3AMEAAIETCH
TPETUM MECALL MOAPAA

= IHAEKCbl RSBl MMKPO M MAAOTO OM3HECOB HEMHOINO BOCCTOHOBMAMCb B QOCOAKOTHOM BbIDOXKEHMUM.
KApTHHO B CETMEHTE CPEAHETO DU3HECA YXYALLUMAQCH M3-30 CHMXKEHUS BbIPYYKM 1M KOMIMOHEHTLI KpeAUTbI

* AMHOMMKA MHAEKCO AEAOBOM AKTUBHOCTU MOAOTO OM3HECA YKA3AAQ HO OXMBAEHME AEAOBOM AKTUBHOCTM.
OAHUM M3 KAKOYEBLIX TPUITEPOB BbLICTYMMAO YBEAMYEHME AOAM MCBH, NMAGHUPYIOLLMX HOHMMAOTb HOBBIX
COTPYAHMKOB

* ITHAEKC AEAOBOM AKTMBHOCTU MUKPO OM3HECA MNOKA3AA HEDOAbLLLIOE BOCCTOHOBAEHME HA CbOHe oonee
AOCTYMNHOIO Cbl/lHCIHCMpOBCIHI/IFI 7 HeKOTOpOPl AKTMBM3ALUMMN MHBECTULIMOHHOM AEATEABHOCTM. HO OCTOACSH B
30HE CYLLEeCTBEHHOIO NAAeHUA

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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AEeAOBAS OKTMBHOCTb B MPOM3BOACTBE MPOAOAXKMAC PACTH, HO
MEHBLUMMM TEMIMAMM; B APYTUX CETMEHTAX COXPAHUACS CIMAA

* MIHAeKC RSBl NPOM3BOACTBEHHbLIX MPEAMNPUATUM COXPAHUACA B ODAACTM POCTA, HEMHOIO CHWM3MBLLIMCH B
QOOCOAIOTHOM BbIPOXKEHMM TPETUM MeCAL, MOAPIA. OCHOBHbIM APAMBEPOM HETATMBHOM AMHAMMKM CTAAO
YXYALLIEHUE AOCTYMHOCTM COUHAHCUPOBAHMUSI M OXKMAQHUM MO MPOACKAM

* IHAEKCbl B TOPrOBAE U CAPEPE YCAYT MPOAOAXKMAM YKA3bIBATh HO BbIPOXKEHHbIM CMAA AEAOBOU AKTMBHOCTM.
XOT9 HEDOABLLLIOE ABMXXEHME B CTOPOHY HEUTPOAABHOM 30HbI BCE XE MOKA3OAM. HaOMDOAEE BbIPOXKEHHbIM
POCTA HODAIOAQACSH B CAOEPE YCAYT BBUAY HEDOABLLOTO YAYHLLEHUS OXXMAQHMM MO BbIPYYKE U MOBbILLIEHMUS
FOTOBHOCTM K MHBECTULIMIM

AuvHamuka nHaekca RSBl no BuAam AessTeAbHOCTH
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C HO4YOAQ ceHTI0ps MCI1 CTOAKHYAMCb C HEODXOAMMOCTBIO
NMOUCKQ HOBbIX COTPYAHMKOB

AKTMBM3MpOBGAGCb AM B Bawen komnaHuu pG6OTCI MO NOUCKY HOBbLIX COTPYAHUKOB C HOYAAQ CeHTﬂspﬂ?

cdbepa yCAyr 41% 59%

NP OM3BOACTBO 45%

60% 61% 19%

TOProBAA

B LLEAOM

B AQ, 1 Mbl AOCTATOYHO AETKO HALLAM HOBbIX COTPYAHMKOB HQO
0% 20% 40% 60% 80% 100% TS ROKGHCIH

\ 4

AdQ, Mbl HALLIAM HOBbIX COTPYAHMKOB, HO MPULLAOCH MOBLICKUTH
KOMMEHCAUMOHHbIM NAKET

1HeT, Mbl HE ULLLEM HOBbIX COTPYAHMKOB AdQ, HO Mbl NOKO HE CMOTAM HAMTH HOBbIX COTPYAHUKOB HO OTKPbITbIE
BAKAHCUMA

HAQ, paboTta rno NoMCcKy COTPYAHMKOB OKTUBU3UPOBAACCH

UcTtoyHmk: MCBb AHaanMKa, Magram Market Research

=  C HO4YaAQ ceHTa0pa 45% onpoLlueHHbIX MCIT HOYOAM MCKATb HOBbIX COTPYAHMKOB

= B pa3pese chep AEITEABHOCTU HAMDOAEE AKTMBHO MCKAAM KAAPbLI MPOOM3BOACTBEHHbBIE KOMMAHUMU -
55% OMPOLLEHHbIX, TOTAC KOK B CADEPE YCAYT M TOPTrOBAE - TOAbKO 41% 1 40% COOTBETCTBEHHO

= [Ipyn aTOM cpean Tex 45% NPeAnPUHMMATEAEMN, KTO HOYOA AKTMBHO MCKOTb HOBbIX COTPYAHWMKOB, 20%
CMOTAU UX HOMTU AETKO, 19% - CMOTAM HOUTK, HO MPULLAOCH MOBLICUTE KOMMEHCALUMOHHbIM NAKeT, a 61%
NOKQA HE HALLIAM HMKOTO HA OTKPbITbIE BAKAHCUM. DTO TOBOPUT O CAOXKMBLLIEMCSH B KOHLLE TOAQ AedomumTte
KAAPOB



MCIT 30 nocAeAHME 6 MECHLLEB CTOAM DOAbLLIE MCMOAb3OBATH
IOOHb, Y€M EBPO, AAA MPOBEAEHMA MAATEXEM B BOAIOTE

McnoAb30BAAQ AM Bawla KOMNAHUSA AAS Kakue MHOCTpAaHHbIe BAAIOTbI Bawwa komnaHus
npoBeAeHHus NAQTEXEN 3a NOCAeAHUe b UCMOAb3OBAAQ AASl MPOBEAEHUA NAGTEXEMH 3a
MecsLleB cHeTd B nepevYnCAeHHbIX HUXKe nocAeAHue 6 mecsues?

BAAlOTOX? (M3 YMCAQ TEX, KTO MPOBOAMT MAQTEXM B BAAIOTE)
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McTourmk: MCB AHaAnTMka, Magram Market Research UcTourmk: NMCB AHaarmka, Magram Market Research

= Cpean OMPOLUEHHBIX MPEANPUHMMATEAEN OOABLUMHCTBO 30 MOCAEAHME 6 MECILLEB MCMOAb3OBAAO
TOABKO OMAQTY B PYOASIX

= KOOHb CTOA BTOPOU MHOCTPOAHHOM BAAKOTOM MO MOMYAIPHOCTM MUCMOAB30OBAHMA cpean MCB nocae
AOAAQPQ, onepeams eBpo. Bcero 0,1% onpoLLEHHbIX MCMTOAb3OBAAO KPUMTOBAAIOTY



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT mHaAekCA RSBI 3a okTa6pb 1 HO40Pb 2022 T.

RSBI RSB RSB RSB RSB RSB RSB RSB RSB
O6WMUI  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOoe
OusHec OBusHec  OusHec YCAYT npeAnp-so
dakmeckoe HOTOPb 34,8 30,6 40,3 33,0 30,2 42,0 34,4 33,9 34,0
SHOMGHWME  xra6pb 32,5 28,3 35,6 39,2 27,1 40,4 32,7 30,5 34,3
Mpoaaxm
Oxacemoe HOTOPE 40,2 39,2 41,3 40,7 37,6 41,4 42,6 48,5 42,4
SHAYCHME — kra6pb M7 40,0 43,7 41,6 40,9 48,0 37.8 47,0 41,9
Bakmmieckoe HOOPb 45,3 438 46,9 45,7 44,6 47,2 44,5 49,7 44,7
SHOMGHWME — ok1a6pb 433 41,2 46,2 42,5 42,4 46,3 42,2 42,5 43,6
Kaapbl
Oxacemoe HOIOPE 53,8 52,7 55,6 51,8 53,1 56,4 52,5 59,6 53,1
SHOUGHME  x1a6pb 52,5 52,2 52,2 54,4 51,4 54,0 52,6 57,3 51,9
dakmeckoe HOOPb 56,4 52,2 59,5 63,2 60,0 56,0 52,4 56,8 60,2
KpeanTsbl
SHAYCHUE — kra6pb 56,8 50,7 60,7 68,4 58,4 62,5 50,6 57,2 59,2
dakmmieckoe HOOPb 53,6 51,0 56,4 54,8 52,4 55,6 53,5 53,1 51,5
SHOMGHWME — ok1a6pb 51,1 47,7 54,3 54,2 48,7 57,3 49,2 51,7 51,2
MHBECTULMM
Osacemoe HOIOPb 57,9 57,4 59,0 56,6 55,2 62.8 57,3 61,9 55,4
SHOUGHWME  oxra6pb 57,1 55,0 59,6 57,6 57,2 60,9 54,2 58,3 55,0

McTodHmk: MCh AHaamTka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HAO CTPAHMLLE HALLETO
CamTqQ:;

https://www.psbank.ru/Business/RSBI
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