‘ OBLUEPOCCUWMCKARA OBLLECTBEHHAR OPTAHM3ALIMA MASIOTO 1 CPEAHEMO NPEANPUHUMATENLCTBA

UHAekc Onopbl RSBI

Pe3yAbTATbl 30 MAU AeAOBOU AKTUBHOCTH
2022 roaa MOAOro U CpeAHero
OusHeca

Wiokb 2022 @ RSBI I ?NUéELEss




B mae mHaekC RSBl CMMBOAMYECKM CHUBMACH, CUTHOAM3IMPYS OO
YMEPEHHOM CHMXKXEHUMN AEAOBOM OKTUBHOCTU

AnHamuka uHaekca RSBI v BBl PP
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McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



B MOe KOMIMOHEHTA KCI.A.pr OMYyCTMAACb HMNXKE HePITpCI/\bHOFO

YIPOBHA

= KOMMOHEHTA [TPpOACXKM B MAE 4YyTb MOAPOCAQ, HO OCTAETCq Hanboaee CAABOM, HOXOAACH
3HAYUTEABHO HMXKE 50 NYHKTOB

= KOMNOHEHTA KAAPLI B OTHETHOM MECHLLE ONMYCTUMAACH AO 49,8 NMYHKTOB. TOKMM ODPA30OM YXKE 2
COCTABAAIOLLMX MHAEKCA HOXOAATCS B 30HE CHUMXXEHUI AEAOBOM OKTMBHOCTM

= OCTOAbHbIE KOMMOHEHTblI CYLLLECTBEHHO HE M3MEHMAMCH, YAEPXMBAICH B 30HE YBEPEHHOIO
POCTA M 0becneymB AULLb HE3HAYUTEABHOE CHMXEHME RSB

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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McTovHuk: MCB AHaamTnka, Magram Market Research



[TDOACKM: AOAS MPEANPUHUMOTEAEN, OTMETMBLLMX CHUXEHUE
NPOACXK, BNepBsble BoAee YeM 3a oA NpeBbICMAA 50%

= Y4cAO MCB, OTMETUBLLMX CHMXKXEHME MPOACXK, NPEBLICMAO 50% Brepsble C doeBpaas 2021 T.

= OAHOKO AQAbHEMNLLIEE COKPALLEHUE AOAM MECCUMMUCTOB MO3BOAMAO KOMMOHEHTE [MPOAQXKM
eLLe NOAPACTM U AOCTMYb 37,2 MYHKTOB

RSBI Mpoaaxu
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McTovHuk: MCB AHaamTnka, Magram Market Research

Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
(OT/v\eHOlOTCﬂ CbOKTl/I‘-IeCKl/Ie N OKMAAEMbIE M3MEHEHMA I'IOKC13OTe/\$I)
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KAApbl: KOMMOHEHTA OMYCTUMAACH YYTb HMXE HEUTPOAAbHOTO
YPOBH$ BNnepsble ¢ Aekadbps 2020 roaa

= KoMnoHeHTa KOoApPbl OMNYCTUAQCH AO 49,8 MYHKTOB, 4YYyTb HWXE HEUTPAABHOTO YPOBHS
Brepsble ¢ KoHUA 2020 roaa

= [TPOAOAXKMAC  MOBLILLUATBCA AOAS MPEAMNPUHMMATEAEM, COKPALLLOBLLIMX LUTAT B  MAE.
COKPATUAUCH M OXXMAQHMS MO HOMMY HQA MIOHb

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPULLLEHUE NEPCOHAAT
(OTN\GQCHOTC% @OKTVNGCKVIG M OOKMAAeMble MU3IMEHEHMA I‘IOKO3OTe/\$|)
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McTodHmk: MCB AHaamTrka, Magram Market Research



KppeAUTbl: KOMMOHEHTA YAEPXAAGCH B 30HE POCTA, HO OCTAETCH

Y MUHUMYMOB DOAEE YEM 3A TOA

YBEPEHHOTrO POCTA
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NcTouHuk: NCB AHaAmTMKA, Magram Market Research

KomnoHeHTa KpeauTbl, YyTb CHM3UAOACH, HO OCTAOETCS TPETUM MECHL, MOAPSA B 30HE

Y AOBAETBOPEHHbIM CMPOC MO KPEAMTAM MPOAOAKAET YAEPXKMBATLCH Y MUHUMYMOB C MIOAT

AOAS YAOBAETBOPEHHOrO CNpoca:
NOAYHYMBLLUE U YXKE MMEIoLLLUE KPEAUT

B [IOAYYUAM KDEAMT B OTHETHOM MEPUOAE
Yxe ectb Kpeant
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AOAS OTKO30B MO KPEAUTAM COCTABUAQ 54%, 4TO CYLLLECTBEHHO

BbiLLIe 2021 road

= YBEAMYMACS MHTEPEC K 3C0EMHbIM CPEACTBAM, OAHOKO AOASl OTKQA30B MO KPEAMTAM
NPOAOAXKAET YAEPXKMBATLCS Y MOKCUMMYMOB DOAEE YEM 30 TOA

OTHoweHne MCB K AOCTYNHOCTU KPEAUTOB
30 nocAeaHue 3 Mecsaua

B He 0AO0DPUAM B OTYETHOM

B [TOAYYUAU KDEAMUT B
nepuoae

OTHETHOM Nnepumoae

B He NbITAOAUCH MOAYHMITD, T.K.
HEeT YBPEHHOCTM B
OAODPEHUM KPEAMTA
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McTovHuk: MCB AHaamTnka, Magram Market Research

AOAS OTKA30B HA 3ASIBKU NO KPEAUTAM K YUCAY UX
MNOAQBLUUX

—0— AOAS OTKQ30B K MOAQBABLUMM 308BKY HA KPEAMT




MHBECTULUMUN. MHBECTULIMOHHAA OKTMBHOCTH
NPEANPUMHMMATEAEN YCTOMYMBA HECMOTPSI HO CAHKLUMM

= KOMMOHEHTA MHBECTUMLMM HE M3MEHUAOACH

* HECKOABKO BbIPDOCAQ AOAS MPEANPUHUMATEAEN, COKPALLABLUMX MHBECTULIMKM B mae (c 10
AO 12%), HO HQO Ty XXE& BEAMYMHY BbIPDOCAM OXMAQHMA MO YBEAMYEHMIO MHBECTUMLMM B

OyAyLLEM

RSBl UHBecTULLUMK
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NcTouHuk: MCB AHaamTMka, Magram Market Research
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Aoasa MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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MHAEKC B CpEAHEM DUM3HECE CHM3MACH, HO NO-MPEXHEMY
YKQO3bIBOET HO BOAEE YBEPEHHOE MNMOAOXKEHME CETMEHTA

= CpeAn TMOABIHAEKCOB MO pa3mepy OumsHecda HAMBOAEE CUMAbBHOE M3MEHEHME MOKA3AA
cpeaHnt busHec. MIHAEKC CHU3MACS B OTYETHOM Mecsiue HA 1,4 NyHKTA, HO OCTOACS, B
OTAMYME OT APYTMX CEKTOPOB, B 30HE POCTA.

= HamboAee ya3BMMO celd No-NMpeXXHEMY YYBCTBYET MUKPOOM3HEC

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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McTovHmk: NMCh AHaamTrka, Magram Market Research



MHAEKCbI BCEX CADEP AEATEABHOCTM OCTAAMCDH MNPAKTMYECKM Be3
M3IMEHEHUM

= Bce cdpepbl AEATEABHOCTU HE MOKA3AAM 3HAYUMOM AMHAMMKM OTHOCUTEABHO AMPEAS

= Ay4LLE OCTOAbHbIX MO-MPEXHEMY CMOTPUTCH MPOU3BOACTBEHHbBIM CEKTOP, 3a CYeT boaee
BbICOKMX MHBECTULIMM U OXKMAQHUM MO MPOACKAM, MOAAEPXKMBAEMbIX CMELLLEHMEM CMNPOCA
HO POCCUMCKYIO MPOAYKLMIO

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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McTodHmk: NMCB AHaamTka, Magram Market Research 10



[TOAOBMHAO MPEANPUHMMATEAEM FTOTOBbI B34Tb KPEAUT B OAMKAULLIMNE
3 MEeCALA NP AOAbHEUNLLEM CHUXKEHUM CTABKM

EcAu B 6AMXKaMLLME TPU Mecaua Bawen Kakon AoAXHA 6bITb MOKCMMOAABHASA CTABKA NO
KOMMNAHUU NOTPEOyeTCs AONOAHUTEAbHOE KpeAUTY, Npu KOTOpou Bawwa komnaHus 6biAa
doMHAHCHUpPOBAHUE, FOTOBbI AU Bbl OyseTe B3sTb 6bl roTOBA €ro B3sTb MNP HEO6X0AMMOCTHU?
KPEAMUT NO TEKYLLUM OAHKOBCKMM CTABKAM? *Cpeam TeX, KTO roToB BpATh KpeAUT

CpeaHsaa ctaBka B mae 16-17%

Hioke 67 [ 317

7-8% 15%

11-12% [ 15%
13-15% | 5%

Q, roTOBbI
A Boie 15% [ 7%
HeT, HoO ByAeM roToBbl MPUW CHUXEHMM CTABOK

® HeT, BOOOLLLE HE TOTOBbI OPATb KOEAMT B
DAMKAMLLIME TPU MecaLa

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



boAbLLIMHCTBO MCb y>Xe He BEpPUT B KYpC AOAAAPA BbiLLIe 80 pyO. 30
AOAAQD

Kakum 6yAeT KypC AOAAQPQA NO OTHOLLUEHMUIO K PYOAIO K KOHLYY 2022 roaa?
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Menee 50 py6.  51-60 py6. 61-70 pyo. 71-80 py6. 81-90 pyO. ?21-100 py6. boaee 100 py©.

McTodHmk: NMCB AHaamTKa, Magram Market Research 12



[Toe ANPUHUMMATEAN MUKPO-OU3HECT rOTOBblI DOAEE AKTUBHO
PACLLUMPATLCS 30 CHET OOAEE BLICOKOM MOOUABHOCTM CETMEHTA

FfoToBbI AM Bbl K pacLuMpeHmio cBoero 6usHeca Ha ooHe NPUOCTAHOBKM
AEATEeAbHOCTHU UAU YXOAO MHOCTPAHHbIX KOHKYPEHTOB?

MaAbIn

CpeaHnm

B AQ, yXXE MPUHAAM PEeLLEHME O PACLLMPEHUM BU3HECO

AQ, HO peLleHne NokKA He MPUHIAM
B HeT, MOCKOAbKY HET BO3MOXHOCTEN AAL PACLLMPEHMS BU3HECA
¥ HeT, Mbl HE KOHKYPUPYEM C MHOCTPOHHbBIMM KOMMOHUAMM

NcTouHuk: NCB AHaAamTMKa, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT mHAekCcaA RSBI 3a anpeab 1 mam 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OBLWUIA MUKPO-  MOAAbIM  CPEAHMM  TOPrOBAY  MPOM3BOACTBO CPEPA  MOAOAEXHBIM  >XKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo

Bakmieckoe MV 30,1 26,1 32,9 36,5 31,5 31,4 27,3 30,9 31,1

3Ha4eHme anpeab 31,6 26,2 34,9 423 34,5 32,9 27,2 30,9 29,7
Mpoaaxm

Oxacemoe M 44,4 428 45,0 48,6 41,9 50,4 42,8 52,4 46,0

3Ha%eHne anpeab 42,1 40,8 42,6 45,7 38,7 45,4 43,4 39,6 43,6

Bakmmieckoe MV 46,7 44,2 48,8 49,7 47,3 47,8 453 49,1 48,2

3Ha%eHme anpeab 48,2 46,3 49,9 50,2 48,4 47,2 48,7 52,3 48,9
Kaapbl

Oxacemos M 53,0 52,7 53,3 53,1 52,2 54,9 52,6 57,0 53,3

3HA4eHne anpeab 54,4 53,9 54,4 56,6 53,1 55,8 54,8 51,9 54,5

dakmieckoe MV 54,1 50,2 57,6 58,0 56,7 55,0 50,4 55,1 56,7
KpeanTsbl

3Ha%eHne anpeab 54,4 51,1 56,9 59,0 55,7 56,6 51,1 54,5 56,6

dakmmieckoe MV 51,7 48,0 54,8 55,7 49,2 55,9 51,5 56,4 50,7

3Ha%eHme anpeab 52,5 49,1 54,8 58,8 53,0 54,6 50,3 54,4 50,8
MHBECTMLIMM

Oxacemoe M 58,3 56,6 59,7 60,6 58,2 60,5 56,8 64,4 54,6

3Ha4eHne anpeab 57,5 55,9 58,4 60,4 59,1 58,7 54,5 57,3 56,1

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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