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UHAeKC RSBl BEPHYACS K UICTOPUYECKOMY MAKCUMYMY, POCT
AEAOBON OKTUMBHOCTHU OU3HECA YCKOPUACH
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UHAekc RSBl B doeBpaAe 3aMeTHO BbiLLe, YHEM MECSLLEM U
roAOM paHee

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLly
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KomnoHeHTa MpoAGXHU BbILLAA B 30HY POCTA: NPEANPUHMMATEAU
HACTPOEHbl ONTUMUCTUYHO

= KOMMNOHEHTA [1POAQXKM BMeEPBblIE 30 7/ MECHLLEB BbILLAQ B 30HY POCTA U AOCTUIAQ MOAKCMMYMQA 30
nocAeAHue 4,5 road

= OXMAQHUMA TMPOAOAKMAM  YAYHLLIATECA: AO 14%, MCTOPUHECKOTO MUHUMMYMA, COKPATUAACH AOA4
NECCUMMCTOB. 37% OXMAQIOT POCTA COLITA — HA MMKe 30 5 AeT

* OUEHKM OAKTUYECKOM CUTYALIMM HYYTb XY>KE M3-30 3aBEPLUEHM] «ropsdero cesoHan. 18% MCI1 (-2 n.n.)
COOOLLUMAM O POCTE BbIPYYKM MPOTMB 34% TEX, Y KOTO OHA COKPATMAQCH. [1pU 3TOM Y CPEAHETO
Ou3HeCa, EAMHCTBEHHOIO U3 BCEX CETMEHTOB, NMPOAOXM BbIDOCAM

RSBI Mpoaaxu Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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KaApoBasi KOMMNOHEHTA BEPHYAACH K UIOABCKOMY MUKY: OU3HEC
cdhbokycupyeTcs Ha YAEPXXAHUM CNELLUAAUCTOB

= KoMmnoHeHTa KaApbl MOAHIAQCH K UCTOPUHECKOMY MOAKCUMMYMY. B YCAOBMAX OCTPOM KOHKYPEHLMM HA
pblHKE TPyAQ MCI1, BEPOFTHO, CTREMITCS YAEPXATb AEMCTBYIOLLIME KAAPDI

= AnLb Y 15% KOMNAHMU MPOUCXOAMNAM COKPALLLEHMA — DTO MMHUMYM C Mag 2022 road. 14% MCIT HOpACTUAM
LUTAT, YTO HA 2 M.M. BbILLE, YEM MECILEM PAHEE

* OXMAQHMA HO MAKCUMMYME C MIoAd 2023 road: 31% NpeAnpUHUMATEAEN MACHUPYIOT HOHWMMATb HOBbIE
KAAPBbI

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-IOIOTCH CbOKTl/I‘-IeCKI/Ie N OKMAQEMbIE M3MEHEHMA I'IOKC13OTe/\$|)
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AKTUBHOCTb KPeAUTOBAHUA CAePXNBAETCHA BbICOKUMU CTABKAMMU

= KoMnoHeHTa KpeAnTbl CHU3MAQCH AO YPOBHEM OKTAOPS, YKA3bIBAS HO HEKOTOPOE YXYALLIEHME AOCTYMHOCTU
POUHAHCHUPOBAHMS

= BTOPOM MECHLL KOMMOHEHTA CHMXAETCA M3-3a MOoBbILUEHMI AOAM MCI1, MOAYYMBLLIMX OTKQA3 B KOEAMTOBAHMM,
A TAKXE POCTA YUCAQ HEYBEPEHHbBIX B OAODPEHMM 3aMMA

= Cnpoc HA KpeauTbl cO CTOPOHblI MCIT HOXOAMTCH HA ABYXAETHMX MuKaX: 40% MCIT MMEIOT MAM XOT4T
MPUBAEYb 3A0EMHbIE CPEACTBA

RSBI KpeauThbi
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research

AVMHAMMKA CpOCaA HA KPEeAUT

0 AuHammka cnpoca MCIT HO KpeAUTI
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TpeTb MCII, noAQBLUKX 3ASIBKY HO KPEAUT, MOAYHUAA OTKA3

= AOAS YAOBAETBOPEHHOIO CMPOCA HEMHOIO COKPATMACCH WM3-30 CHWXEHMs npoueHta MCI,
MOAYYMBLLIMX OAODpPEHME 3aMMa, A0 15% (-3 n.n.). OAHOKO CNAA OblA HUBEAUMPOBAH POCTOM AOAMU
MCI, yXe UMEIOLLIMX KPpeAUT, AO 14% - CAEACTBME BCTMAECKA CMPOCA HA KPEAMTbI B AHBAPE

= 11% (+2 n.n.) MCI1 He CyMEAM MOAYHYUTb 30EM MO TEM MAM UHBIM MPUHUMHAM — MK 3a 10 mecsLeB
* HO 3TOM dPOHE AOAT OAODPEHUM OMYCTUAOCH AO MUHUMYMA C OKTIOPS

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAst 0A0BPEHMI HA 3ASABKU NO KPEAUTAM K YUCAY UX
3a nocAeaHue 3 mecaua NOAQBLUNX

—0— AOA 0OAOBPEHMM K MOACBOBLLMM 309BKY HO KPEAMT

CpeaHee 30 3 roaa
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YeTBepTb NpeANPUHMMATEAEHN HE TOTOBbI O6PATb KPEAUTDI
U3-3a BbICOKUX CTABOK

Aoasa MCI, He roToBbIX O6paTb KPEAUTbI U3-30 CTABKMU, U KAIOYEBAs cTaska LLb

= AOAf TEX, KTO HE 3AMHTEPECOBAH B KPEAMTE M3-30 BICOKMX CTABOK (ALL)  ====KatoveBas cTtaeka LB, % (ML)
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= B dbespare 25% MCIT COOBLLMAM, HTO HE 3AMHTEPECOBAHbLI BPATh KPEAMT M3-30 BbICOKMX CTABOK, HQ
MOKCUMYME 30 MOATOPA rOAQ

= Xectkas AKI CUAbHEE CAEPXMBAET KPEAUTHYIO AKTUMBHOCTb OM3HECA

McTodHmk: MCB AHOAUTMKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research, LLb



UHBeCTUUMOHHAA akTuBHOCTb MCIl AMHOMMYHO pacTeT

= KOMMOHEHTA MHBECTULIMM — TAKXKE Y MIOABCKOTO MOKCUMYMA. BU3HEC TOTOB QKTMBHO PACLUMPATLCS C
LLEABIO 3AMOAHEHMS OBPA30BABLLMXCS PbIHOYHbIX HMLLI

= A0 25% BbipocAa AOAS MCI1, HAPACTMBLLMX BAOXEHMS B OM3HEC, - MUK C 0CceHn 2021 road

* HamepeHa PA3BMBATb MHBECTULIMOHHYIO AEITEABHOCTb B DAMKAMLLIEM DOYAYLLLEM PEKOPAHAN AOAS MCI1 —
35% ONPOLLEHHbIX

RSBI MHBecTHULMH Aoasa MCB, 0OTMeTUBLUUX POCT U COKPALLL,eHUE UHBECTULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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UHAEKCbI MO BCEM pasmepam GUsHECa OTPAXKAIOT YBEPEHHbIN
POCT AEAOBOU OKTUBHOCTMU

= YeTBepPTbIM MECHLL MOAPIA PACTET RSBl MAAOTO BM3HECA 30 CYET POCTA OoNTMMM3IMA MCI1 B yacT cbbITa, A
TAKXKE YAYYLLEHUS CPAKTMYECKOTO HaAMMa. C AeKabps TAKXE YCKOPAETCa POCT AEAOBOM QAKTMBHOCTM
MUKPOBOM3IHECO B OCHOBHOM 30 CYET MAGHOB MO PACLUMPEHMIO LUTATA M MOBbILLEHMS AOCTYMHOCTU
POUHAHCUPOBAHMS

» bOAEE 3HAYUTEAbHbBIM POCT AEAOBOM AKTMBHOCTU, HECMOTPS HO HEDOABLLIOE CHUXEHUE B dOEBPAAE, NO-
NPEeXHEMY AEMOHCTPUPRYET CPEAHMM DU3HEC 30 CYET AyYLLUEN CUTYALMM CO COLITOM M MHBECTULIMAMM

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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PocT A@AOBOM OKTUBHOCTHU BCeX cchep aAesTteAabHocT MCI
YCKOPUACH

* IHAEKC CErMEeHTA MPOM3BOACTBA AOCTUI PEKOPAHOM OTMETKM BAAroaaps Boree KOMADOPTHBIM OLLEHKOM
cObITA U POCTY MHBECTULIMOHHOM AOKTMBHOCTM — CAEACTBUE COKTMBHOIO MPOLLECCA MMMOPTO3AMELLLEHMS

= TeMnMbl POCTA AEAOBOM OKTUBHOCTU CADEP TOPIrOBAM U YCAYT POCAM BOAEE CAEPXKAHHO M3-30 HEKOTOPOTO
YXYALLUEHMS dOAKTMYECKOM CUTYAUMM CO COBITOM HAO JOOHE CE30HHOIO OCAADAEHMUS MOTPEDUTEABCKOMU

AQKTMBHOCTH

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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51% MCIl coobuwmnAm 0 HeOBAAronpmMATHOM BAUSSHUM COHKLMU HO

ux omsHec

Kak noBAMSIAM SKOHOMMUYECKUE CAHKLLIUU, BBEAEHHbI€ B OTHOWEHuU Poccumn, Ha Baw 6usHec?

HUKOK HE MOBAMSAM Cepbe3Ho OCAQBMAM
ousHecC

51%
CyL1eCTBEHHO
yKpenumam OmsHec
HemHoro HemHoro
yKpenuan busHec OCAQBUAM BU3HEC

54%

32%
31%

23%

9%
5%

TOProBAs

49% 50% 42%
o 36% 5
33% 33%
1%
6%
3% 2%
[l =
[NPOU3BOACTBO Cdoepa ycayr

* Boaee HEDAQronpuITHOE BAMSHUME COHKLMM OKA3AAM HO MPEANPUITUS B cdoepe TOProBAM, YTO CBA3AHO C

nepeopueHTaumen Lenovyek NoCTaBOK

=  [1pOM3BOACTBO M CAOEPA YCAYT OKA3AAMCb BOAEE YCTOMUYMBLIMM K CAHKLLMIM

McTounmk: NMCBb AHaauTmka, Magram Market Research



3a roA YMCAO KOMMOHUHM, PEAAU3YIOLLUX CTPATErvio pPocTda,
BbIPDOCAO BABOE

Kak 6b1 Bbl 0OXapakTepU3oBAAU TEKYLLYIO BU3HEC-CTPATErUIO BALLETo NpeAnpUaTUa?

es.24 29% 40% 9% 10%
pes.23 30% 42% 5% 9%
Mai.22 36% 35% 4%  10%
anp.21 34% 32% 5% 1%

B BbDKMBAHME PA3ymMHO8 DKOHOMMA B CTOOUABHOCTb B PocTt B PA3BMTME B HOBOM HAMPABAEHUM
40% 457 42%
31% 35%
29% ° 24% 28%
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: o . °
HE = EEE.. EE=m.
BbiKmBAHME PA3ymMHO8 SKOHOMMA CTaBUABHOCTb Poct Pa3Butme B HOBOM

mBce MCI1 ®Toprosas ETpom3BOACTBO B Cdoepd YCAyr HAMPABAEHMMA

= 30 rOA 3HOYUTEABHO COKPATUAACH AOA KOMMAHUM HA TPAHU 3AKPbITUSA: TOABKO 11% MCI1 COOBLLMAK, HTO
AAS HUX B MpUopUTETE CTPATEMMSA BbDKMBAHMS, YTO TOBOPUT O OAQrONPUATHOM 3KOHOMMHYECKOM CUTYALLMM
= Crparternio pocTta BbIOMPAAM 4ALLLE KOMMOHUM B Cdoepe MNPOM3BOACTBA. DTO OOYCAOBAEHO QKTMBHOM

DaA30M MMMOPTO3AMELLLEHUNS 1 DOAEE CTADUMABHOM rEeHEPALMEN AEHEXHDIX NMOTOKOB, XOTH B LLEAOM TAKME
KOMMAHUM BOAbLLIE OPUEHTUPOBAAMCH HO COXPAHEHUE YCTOMYMBOCTH

McTouHmk: NMCBb AHaauTka, Magram Market Research, HAPU



AoBepue nNpeAnpUHMMATEAEN K  HOAOrOBbIM  OPraHAM
NPOAOAXCET PACTH

C Kakumm YTBEPXAESHUAMU COTAACHbI NpeANPUHUMATEAN OTHOCUTEABHO HAAOFOOOAOXEHUA?

YNAQ4YEHHbBIE MOMM DU3HECOM HAAOTU HaAOroBble OpraHbl 3AUHTEPECOBAHbI B
PACXOAYIOTCH 3F0FOEKTUBHO ANAAOTE C MPEANPUHUMATEAIMM
B Ac EHer HAQ EHer

= [lOBbILLUEHME AOBEPUSI CBI3bIBOAEM C LMAOPOBM3ALIMEN KOHAAOB B3AMMOAENCTBMI C MCI1, apTOMATHU3ALMEN
OU3HEC-NPOLECCOB COOPA HAAOTOB M MPOTPAMMAMMU PA3BUTUI KAMEHTOOPUEHTUPOBAHHOCTM HOAOTOBbIX
OpPraHoB

McTouHmk: NMCBb AHaauTka, Magram Market Research, HAPU



MCI1 B MeHbLUEN CcTENEHU HEAOBOAbHbI HOAOTOMMU

C Kakumm YTBEepPXAEeHNUAMU COTAACHbI NnpeAnpUHUMATEAN OTHOCUTEABHO HAAOroo6AOXeHus?

91 OTHOLLIYCb C MOHUMOHMEM K TekyLLLOs HOAOTOBAS HAMPY3KA CAMLLIKOM
NPEANPUHUMATEASIM, KOTOPbIE HE BbICOKQS AASl MOETO BM3HECO

MOAHOCTbBIO MNAQATAT HAAOIH

does.24 :[0)74 60% does.24 447 567

does.23 32% 68% QeB.23 50% 50%

des.22 43% 57% does.22 51% 49%

mAQ EHer ®AQ EHer

* MeHbLLE MPEANMPUHMMATEAEM OTMEYAIOT, YTO HOAOTOBAS HATPY3KA AAd MX OU3HECO SIBAJETCH
HEMOABEMHOM. BepodatHO, 3T0 OOYCAOBAEHO MNPOMPAMMOMUM  TOCTIOAAEPXKKM U YAYHLLEHMEM
MOKPOIKOHOMMYECKOM KOHBIOHKTYPbI

= AOAS MPEANPUHUMATEAEN, OTHOCALLIMXCH C MOHMMAHMEM K MCIT1, KOTOpbIE HE MOAHOCTbLIO MAQTIT HOAOTH,
MOYTM BEPHYAQCH K 3HAYEHMIM 2022 TOAQ, HTO OTPAXKAET HEBLICOKYIO KOHKYPEHLIMIO C CEPbIM CEKTOPOM

McTodHmk: MCh AHaamTnka, Magram Market Research, HAPU



fOoCnoAAEPXKA OCTaeTcsi BOCTPEOOBAHHOW, HO HE CUABHO

AOCTynHou aana MCI

MpeAnPUHUMAAU AU Bbl NONBITKM NOAYYMTb FOCMOAAEPIXKKY 30 Mo4yemy Bbl HE MBITAAUCH NOAYYUTL MEPbI FOCNOAAEPXKHU? (CpeAm
NOCAEAHUI FoA? TeX, KTO He cobupaeTcs NOAY4aTb MepPbl MOAAEPXKKH)?
Ad, 1 Mbl ee AdQ, Mbl B MpoLiecce KomMmnaHus He MOAXOAMT MOA
NOAYYUAM ee NoAy4YeHMs HEOBXOAMMbIE KPUTEPUM 36%
MOAYHEHUA TOCMOAAEPXKKM

Mbl HE 3HOEM, KOKME MEPDI
AOCTYTMHbI KOHKPETHO AAS HAOLLIETO
ousHeca

AQ, HO Mbl HE
CMOTAU
MOAYYUTH €€

KomnaHum He TpebyeTcH
rOCMOAAEPXKA

59% Mbl HE BEPUM, 4TO MOXHO
MOAYYUTb PEAABHYIO MOMOLLLb/

MNOAAEPXKKY

HeT, Mbl He CyLLLECTBYIOLLIME MEPDI
NAQHUPYEM ee MOAAEPXKKN HE COOTBETCTBYIOT
MOAYHOTb NOTPEBHOCTIM HaLLEero busHeca

Mpouecc NoOAyYeHUA
FOCMNOAAEPXKKMU CAULLIKOM
CAOXHbIN

ELLle HeT, HO NAQHMpPYEM

=  Cpear HaUDOAEE MOMYAIPHbIX MPUYMH OTCYTCTBMS MHTEPECA K MEPOAM MOAAEPXKKM MPEANPUHUMATEAM
BLIAEAMAM HECOOTBETCTBME CBOEM KOMMOHUM U KPUTEPUEB CO CTOPOHbI TOCYAQPCTBA, O TAKXKE HM3KYIO

MHADOPMUPOBAHHOCTb O KOHKPETHBIX ABFOTAX

McTounmk: NMCBb AHaauTmka, Magram Market Research
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Camas nonyAsipHas MPU4YUMHA AASl OTKA3d B MOAYHEHMM FOCMOAAEPXKKU —
OTCYTCTBUE KOMNAHuU B peecTpe MCIl U HaAM4YME 30AO0AKEHHOCTH

Moyemy Bbl HE CMOTAM MOAYYUTb FOCNOAAEPXKKY? (CpeAU TEX, KTO HE CMOT MOAYYUTb FOCMOAAEPXKKY)

Bce MCI Toprosas [MpounssoacTso | Cdoepa yCAyr
KON\I’IOle/Iﬂ HE BKAIOYEHA B 14% 39% 6% 7%
EamHbIM peecTp MCI
Y KOMMNAOHWMM €CTb
30AOAKEHHOCTb MO KDEAUTOM, 10% 12% 6% 12%
HOAOTQGM MAM COLL.
OTYUCAEHUAM
Y KOMMNAHUU MOAbIM CPOK 8% 8% 10% 8%
AEATEABHOCTH
Y KOMMAHMM MAOXQAS KPEAUTHOS 4% 6% 7% 5%
MCTOPMA
Ham oTkasaam 6e3 0BbiCHEeHMS 69% 51% 74% 74%
NPUYKMH

=  30AOAXEHHOCTb MO KPEAMTAM, HOAOTAOM M COLIMOABHBIM OTYUCAEHMAM B OCHOBHOM OFPOHMYMBAET AOCTYM
K FOCMPOrPAMMAM KOMMAHUM B CADEPEe TOPTOBAM U YCAYT
*  [1POM3BOACTBEHHMKAM OTKA3bIBAIOT B MOAYYEHMM TOCMOAAEPXKKM YALLLE M3-30 MAAOTO CPOKA AEITEABHOCTU

McTounmk: NMCBb AHaauTmka, Magram Market Research



PUHAHCOBAS MOAAEPXKA — caMas BOCTPe6GOBAHHAS CpeAM

McCnh

B kakux mepax noaAepXku Baw 6usHec HyXxaaeTca cemyac?

Bce MCI Mocksa CaHkr-MeTtepbypr Apyrmepcqz@bembl

KpeAUTHON NOAAEPXKKA (ABFrOTHbIE 39% 40% 33% 399
KDEAMTbI, KDEAMTHBIE KAHMUKYAbI)
HOAOrOBbIE M CTPAXOBbIE AbTOTbI 39% 41% 48% 37%
MMYLLLECTBEHHOS MOAAEPXKKA 37% 41% 36% 36%
MOMOLLLb B MOUCKE NEPCOHAAA 21% 16% 10% 22%
COKpPALLLEHNE KOAMYECTBA MPOBEPOK 20% 21% 27% 19%
NMOMOLLLL B MPOABMXEHMM 11 CObITE
TOBAPOE U YCAYT 19% 25% 22% 18%
KOHCYAbTALIMOHHASA MOAAEPXKKA 14% 14% 15% 14%
MPOBOBAS MOAAEPXKKA 13% 13% 12% 13%
MOAAEPXKA BLIXOAQ HO MHOCTPAHHbIE 1% 16% 1% 10%
ObIHKM
=  MMYLLECTBEHHAA MOAAEPXKA (AbFOTHAS APEHAQ, OE3BO3ME3AHOE MOAb3OBAHME MOMELLLEHUSIMM,

CYBCUAMPOBAHME MOKYMKM OBOPYAOBAHMS) B OCHOBHOM HEOBXOAMMA KOMMAHMAM B MOCKBE
= AKIMBHbIM CMNPOC HA HAAOTOBbIE W CTPOXOBblE AbrOTbl HADAIOAQETCA CO CTOpPOHbl MCIT 13

CaHkT-lNetepbypra

McTounmk: NMCBb AHaauTmka, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAEKCA RSBI 30 daHBAPb U GoeBPAAb 2024 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OGLWMUIA  MUKPO-  MOAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO Cpepa  MOAOAEXHBIM  XXKEHCKOE
OusHec OusHec  Ou3Hec YCAYT npeAnp-Bo
dakmieckoe PEBPAA 42,0 37,2 45,0 51,3 39,3 46,4 41,9 46,3 41,5
SHAICHIE  ahBaps 42,8 39.5 43,9 52,6 46,0 37.0 43,4 51,9 44,5
Mpoaaxm
Oxacemos PEBOOAL 61,8 61,2 61,8 64,2 65,3 60,6 58,6 70,4 63,7
3Ha%eHne SHBAPb 55,7 60,0 49,7 58,8 58,7 46,9 58,7 64,4 55,7
PakTeckoe PEBPAAD 49,2 46,5 51,6 51,7 49,3 49,1 49,0 54,6 49,0
SHAYeHUE o sapb 47,1 45,2 46,3 57,3 47,9 46,3 46,8 51,2 47,4
Kaapbl
Oxacemoe PEBPCAL 62,9 60,4 63,4 71,6 61,5 65,0 63,1 65,8 62,1
3Ha4eHne SHBAPb 61,2 57,2 63,0 71,5 61,2 61,9 60,8 73,4 59,4
dakmieckoe OEBPAA 59,3 53,6 63,6 67,7 62,4 62,9 53,0 59,8 60,9
KpeanTsbl
3Ha%eHne SHBAPb 60,8 51,7 69,1 69,5 60,7 72,1 53,1 59,4 62,8
PakTeckoe PEBPAAD 58,4 54,7 60,9 64,8 58,4 63,3 54,7 61,0 57,9
3Ha%eHme SHBAPb 57,5 53,0 60,5 65,3 58,5 59,8 54,7 62,1 58,7
MHBECTMLIMM
Osacemoe PEBPTAL 65,0 62,3 67,5 67,4 65,4 68,1 62,1 67,2 62,7
3Ha4eHne SHBAPb 62,7 60,8 64,4 64,9 64,1 63,5 60,7 65,4 58,7

McTodHmk: MCB AHOAUTUKA, AHOAUTUYECKMM LeHTPp HAPU, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

