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B doespaae AeA0BA% OKTMBHOCTbL B cermeHte MCb Ha4YaAd
PACTU BMEPBLIE C AHBAPSA MPOLLUAOIO roAd
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= WHaekC RSBl B doeBpaAe COCTABUA 51.6 MYyHKTOB, BbIMAS B 30HY POCTA AEAOBOM AKTMBHOCTU

= 30 ABMXKEHME MHAEKCA BBEPX OTBEYOAM BCE KOMMOHEHTbI, OAHOKO KOMMOHEHTA [1p0ACXKM
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* - ¢ 2020 N0 AQHHBIM MUHIKOHOMPA3BUTUS

OCTAAQCDH B 30HE BbIPAXKEHHOIO CMAAQ, YKA3bIBAS HO CAABOCTb cObITa MCB

McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



Cpean OCHOBHbIX KOMMOHEHT RBSI no-npexxHemy Hamboaee
CUMABHO CMOTPATCA KpeanTbl 1 MHBECTULMM

cnaa

30 ABMXXEHME MHAEKCA BBEPX OTBEYAAU BCE KOMMOHEHTbI, OAHAKO MPOACKM OCTAOAUCH B
30HE BbIPAXEHHOIO CrNnaAd

[MooAc>kM 1 KOAPbl YBEAMYMAMCH 30 CHET BO3POCLLMX OXMAQHMIM MCH

KomnoHeHTbl KpeamnTbl M MHBECTULIMM, HAMPOTUB, BBIDOCAM HA YAYYLLEHMM OAKTUHECKMX
3HAYEHUIM U HOXOASTCS HQ PEKOPAHO BbICOKMX YPOBHSIX

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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NcTouHuk: NCE AHaamTika & Ctpaternd, Magram Market Research



KomnoHeHTa lNpoAaxm mHaekca RSBl octaeTtcd B 30He
BbIODAXKEHHOIO CINAdAd, NOAPLACTAA HA MOBbILLUEHHbBIX OXMAOHMAX
= KOMMNOHEHTA MPOAOXM NOAPOCAQ, HO UCKAIOYMUTEABHO 3a CHET BOAbLLIEFO ONTMMM3IMA MCH

— AOAS PECMNOHAEHTOB, PACCHMUTBLIBAIOLLIMX HO YBEAMYEHUE NPOAOXK B OYAYLLLEM, BbIDOCAQ AO
31%, K AOKPUM3UCHBIM YPOBHIM doeBpaasd 2020 r.

= PAKTNHECKMM POCT MPOAOXK B dOEBPAAE OTMETUAO AMLLL 11% MCB nNpotmiB 17% mecsauem
paHee

RSBI NMpoaaxu ANMHAMUKA COCTABASAIOLLLUX KOMMOHEHTbI
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



O>XKMAQHUSA MO MPOACKAM PACTYT C HOYOAQ TOAQ

= B PeBpAAE BHOBb HAOAIOAGAOCH PA3ZHOHAMPABAEHHOE ABMXKEHME DAKTUYECKMX WU
OXKMAQEMbBIX MOKA3ATEAEM MO MPOAOXKAM:. XOTa4 OOAbLLIEE YMCAO PECMNOHAEHTOB
COOBLLMAO O CHMXXEHMM BbIPYYKU, OXKMAQHMSA MO Bbipy4Ke Y MCB MPOAOAXMAM KPEMHYTb

AVHaOMUKQ (*)OKTM‘-IeCKMX M OXKMAQEMbIX 3HAYEHUH npoAaX
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



KomnoHeHTa Kaoapbl BbILLAG B 30HY BbIPOXKEHHOTO [POCTA
BNEPBble C IHBAPS MPOLLUAOTO roAd

=  KomnoHeHTa KaApbl BbILLAG B 30HY POCTA, BEPHYBLLMCH K AOKPU3UCHbBIM YPOBHSIM

= [loBbllLEHME KOMMOHEHTbI ObIAO BbI3BAHO TAKXKE OMNTUMMUCTUYHBIMU OXMAAHUIMU MCBHB —
HOMM NEPCOHAAC MAQHMPOBAAM 19% ONpoLLUEHHbIX MPOoTMB 16% - B SHBAPE

RSBl Kaapbi AVHAOMUKA COCTABASIIOLLLUX KOMMOHEHTbI
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KomnoHeHTa KpeanTbl OOHOBUAO MCTOPUYECKMM MAKCUMYM

= KOMMNOHEHTA KpeAMTbl OOHOBMAQ MCTOPMYECKMM MAKCUMYM

= AOAS YAOBAETBOPEHHOIO CMPOCA MO KPEAUTAM BbIPOCAQ C 28% AO PEKOPAHbIX 32%

RSBI KpeaAuTbl ANMHAMUKA COCTABASAIOLLLUX KOMMOHEHTbI
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AOAA OTKA30B MO KPEAMUTAM ObIAQ MMHMMOABHOM 30 BCE BPEMS

HAOAIOAEHMI MHAEKCAO

= AoAd MCB, YAOBAETBOPEHHbIX AOCTYNMHOCTBIO KPEAMTOB, AOCTUIAC B DEBPAAE HOBOTO

MAKCHMMYMA B 32%

" YUCAO OTKA3O0B Y MOACQBLLMX 3A9BKM HA KPEAMT HOXOAMTCH HMXKE 45%, YTO CBMAETEALCTBYET
OO OYE€Hb BbICOKOM CTEMNEHU AOCTYNMHOCTM KPpeAanToB AAd MCB B doespane

AOAS YAOBAETBOPEHHOIO Cnpoca:
NOAYYMBLUME U YK€ UMELLUE KPeAUT

B [TOAYYMAM KPEAMT B OTHETHOM NEPUOAE
Yxe ectb KpeanTt
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NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research

AOAS OTKA30B HA 3ASBKU MO KPEAUTAM K HUCAY UX
NnoAQGBLUUX

—0— AOAS OTKA30B K MOAQBABLLIMAM 3Q5BKY HO KPEAUT

AHB. Map. Mam MIOA. CeH. Hos. AHB.21



KOMMOHEHTA MHBECTULLUM YAEPXKMBAETCH Y PEKOPAHO BbICOKMX
YOOBHEMN

= KOMMOHEHTAO WHBECTUMLMM B OEBPOAAE BbIPOCAA WM BMAOTHYIO MOAOMAS K PEKOPAHO
BbICOKOMY 3HAYEHMIO KOHUA 2017 1. (57,9 NyHKTOB)

= O paclumpermn busHeca coobLLmAm 22% MCB, a 0 COKPALLLEHMM AWLLb 15% - 3TO Ay4LLMM
PE3YALTAT C HAYAAQ KPU3MCA

RSBl UHBeCTULMM AMHOMMHKG COCTABASIOLLMX KOMMOHEHTS!
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NcTounuk: MCB AHaanTuka & Crpartermd, Magram Market Research



MHAEKC B cdoepe YCAYT BOCCTOHOBAMBAETCS MEAAEHHEE
OCTOAbHbIX OTPACAEM, HO NOYTHU AOCTMT 50 .

» MHAEKCHI BO BCEX OTPACAIX MOAHIAMCb HO AOKPM3UCHbIE YPOBHM (BbiLLie doeBpansd 2020 1)

= HamboAee ObICTPbIM POCT AEMOHCTOUMPYET MNPOU3BOACTBO (+4,1 1n.), DOAee MEAAEHHbIN -
caoepa ycayr (+1,1 n.)

= MHAeKC RSBl B MPOM3BOACTBE MPUOAMIUACT K MOKCUMAAbHbBIX YPOBHAM, HODAIOAQEMBIM B |
noayroamm 2018 r. (55,0-55,6 n.), 4TO CBA3AQHO C BO3OOHOBAEHMEM MPOM3BOACTBA MOCAE
BPEMEHHOU OCTAOHOBKM B MUKOBbLIE MECSLLbI KOM3MCA U OXXMBAEHMEM CMPOCA

AnHamuka mHaekca RSBl no BMAGM AeSTEeABHOCTHU
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MHAEKC MUKPOBM3IHECA MMEET MOAOXKMUTEABHYIO TEHAEHLUMIO,
HO OCTOETCY B 30HE CNAOAQ AEAOBOM OKTUBHOCTMU

= BCe MHAEKChHI MO pasmepy OM3HECA MOAHIAMCb HO AOKPM3UCHBLIE YPOBHM (BbILLIE MAM HA
ypoBHe cdoepans 2020 r.)

= JHAEKCbl CPEAHEro W MOAOTO OM3HECOB YKA3bIBAIOT HA YCHMAEHME TEMIMOB POCTA
OKTUMBHOCTM.

= MHAEKC MUKPOBM3HECA, B HAUOOAbLLUEM CTEMEHM 3ATPATMBAEMbIM  KAPAHTUHHbBIMM
MEPAMM, OCTAETCSH B 30HE CNAAQ AEAOBOM OKTMBHOCTM, AULLIb MACQBHO MOBbILLIAACH

AvHamuka nHaekca RSBl no pasmepam 6usHeca

pocT ——MUKPO —MaAbin —CpeaAHun
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MHAEKCbI BCEX BO3PACTHbIX KOTETOPMM BbILUAM B 30HY POCTA

= JICTOPMYECKM MPEANPUHUMATEAM MOAOXE 35 AET BEAYT Om3HeC OOAee YBEPEHHO U
MMEIOT OOoAee BbICOKME TMOKA3ATEAM MHAEKCA. B  dpeBpaAe MHAEKC MOAOAbIX
NPEANPUHUMAOTEAEN BEPHYACH K AOKPMU3MCHbBIM YPOBHSM

*  HAEKC MpeAnpUHMMATEAEN cTapLUe 35 AET MOAHSACS B 30HY POCTA BMEPBbIE C SHBAPS
2020.

ANHAMKKA MOAoAEeXHOro RSBI

pocT —RSBI (MpeanpuHUMaTEAM MOAOXKE 35 AET) —RSBI (NpeanpuHumareamn ctapLue 35 AerT)

MN3IMEHEHME 30 MECSILL: +3,0 +2,2

54,2 53,9

50,0 m.
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NcTouHuk: MCB AHaamtika & Ctparterms, Magram Market Research 12



XKEHLUMHbI-NPEANPUHUMATEAM MPOAOAKAIOT OTMEYATL DoAEE
BbICOKYIO AOCTYMHOCTb KOEAMTOB

= RSBl NpeAnpUHUMATEAEM XEHLLIMH M MYX4YMH B FOEBPAAE COAMBMAMCH U MEPELLAM B 30HY
POCTA AEAOBOM OKTUMBHOCTU

»  MHAEKC XEHLLMH-MPEANPUMHUMATEAEM NOKA3bIBAET YyTb OOAEE BbICOKME 3HAYEHMUSI 3Q CHET
DOAbLLIEM AOCTYNMHOCTU KPEAUTOB

pocT AvHamuka RSBl npeAnpUHUMMATEAEHN XKEHLLLMH
—RSBI (MpeAnPUHUMATEAM XKEHLLLMHDI) —RSBI (MpeAnPUHUMATEAN MYXKYMHDI)
MN3IMEHEHME 30 MECSILL: +2,0 +2,4
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PA3mep B3IMMAEMbIX HOAOTOB M HOCTAA CMEHA
30KOHOAQTEABCTBA — OCHOBHbIE HOAOTOBbIE CAOXHOCTM MCBbB

np06AeMbl B o6AQCTH HClAOfOO6AO)KeHMﬂ, KOTOPbIE ABAAIOTCSA 3HAYUMbIMU AAA MCB
(cymma He pasHa 100%)

52%

HacTas CMEeHA 30KOHOAQTEALCTBA B CAPEPEe HOAOTOODAOXKEHMS __ 35% e
o

BOAbLLIOE KOAMYECTBO CbOpN\ AAS 3AMOAHEHMS HOAOTOBOM OTYETHOCTU E 24%
°

Ortcyrcteme Bo3moxxHocTr ocrnopmts HadncAeHmne HaAoros v [ 23%

LLUTPACDOB I (57

OTCYTCTBVIe BO3MOXHOCTU MOAYHNTb OMEPATMBHYIO KOHCYAbTALLLIO my 16%
()

BbiCOKQS YOCTOTA CAQYM HOAOTOBOM OTYETHOCTM -] ;);%
o

HeoBXOAMMOCTb NPMBAEYEHUI MPOFECCHMOHAABHOIO BYXraATEPO - ]]45?7%
(o]

HeBO3MOXHOCTb MOAYYMTbE ONEPATUBHYIO KOHCYABTALLMIO MO 13%
SAEKTPOHHOM MoyTe 7%

YCAOXKHEHHbIM MOPSIAOK MOATOTOBKM HOAOTOBOM OTYETHOCTM -9%’]7
(o]

14%
Apyroe -7]9% m2021 m2018

= YHacTtas cmeHa 3AaKOHOAQTEALCTBA — BTOPAS MOCAE PA3MEPA HAAOros npodbaema MCBE. Hamnboaee
CYLLLECTBEHHBIMU  U3MEHEHMAMM 30 MPOLLUEALLME TPU TOAQ CTAAM: nosbilueHne HAC, BBeaeHuWe
NPOrPECCHMBHOM LLUKAABI HAPA, Ankemnaaumg EHBA, kotopoe 3atpoHyAo 6oaee 1,8 maAH MCH

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



3Q Tpr ToAQ HA 3% CHUM3MAACH AOAZ MCB, KOTOpbIE CYUTAIOT
TEKYLLLYIO HOAOTOBYIO HATPY3KY HEMOABEMHOM

AoAs MCB, COrAaCHbIX C TEM, YTO TEKYLLLAS HOAOTOBASA HArpYy3Ka HEMOABEMHA AASl MX BU3Heca

[NOAHOCTbIO COrAQCEH
Ckopee coraaceH
Ckopee He coraaceH

CoBepLUEHHO HE COTAQCEH

m2021 m2018

=  HOAOroBble KAHWKYAbI, KOK MEPbl TOCYAQPCTBEHHOM MOAAEPXKM B MEPUOA MAHAEMMU, HECMOTPS HA
LLIOKM, OKQ3OAM MO3UTUBHOE BAMSHME HA AEATEABHOCTb MCB. AOAS MPEANPUHUMATEAEN, YOEXKAEHHbIX,
4TO HOAOTOBAS HATPY3KA HEMOABEMHA AAS BU3HECA, CHMU3MAOCH 30 TPM roAQ HA 3%, AO 22%

= AOAd TEX, KTO TEPMUMO OTHOCUTCS K TEKYLLLEMY HOAAOTOBOMY PEXMMY, YBEAMHUAOCH AO 44%, XOTA AOAS
TEX, KTO CYMUTAET €ro KOMAOPTHLIM, COCTABUAO AMLLb 7%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



AOAA MCB, OTHOCALLMXCA C MOHMMAHUEM K TEM, KTO YKAOHAETCH
OT BbINAQTbl HOAOTOB, CHM3MAQCH

AoAaa MCB, COrAacCHbIX C YTBEPXAEHUEM, YTO HYXKHO C MOHUMOHUEM OTHOCUTLCS K
NPeAnPUHUMATEASIM, KOTOPbI€ HE MOAHOCTbIO MAQTAT HAAOIU

[NTOAHOCTbIO COrAQCEH
Ckopee coraaceH
Ckopee He coraaceH

COBepLLleHHO HE COrAdceH

m2021 m2018

=  Aoad MCB, OTHOCALLMXCS C MOAHBIM MOHUMAHMEM K YKAOHEHMIO OT HAAOTOBbIX BbIMAQT, CHM3UMAOQCH HO
8% 30 3 roAQ U COCTABMAQ 17%. DTO YKA3bIBOET HA HEKOTOPOE YAYYLLUEHME HAAOTOBOM KYAbTYPbI
NPEANPUHUMATEAEN BCAEACTBME LMAOPOBU3ALUMM U CYXEHUI BO3IMOXHOCTEM AAA YKAOHEHMS OT
HAAOIOB, O TAKXE BAMIHME KPM3UCA, OOOCTPMBLUETO KOHKYPEHLLMIO

* Hecmotps Ha TO, 41O 4aCTb MCB CYMUTAKOT HOAOrOBOE Bpems HEMOABEMHbBIM, MPEANMPUHUMATEAM B
DOAbLLIEN CTENEHM HE OAODPAIOT TEX, KTO HE MAATUT HOAOTU: AOAM U TEX U APYTUX COCTABMAM 56%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



3a NOCAEAHME 3 TOAQ HODAIDAQETCA AKTUBHBLIM POCT AOAM MCB,
MOAYYMBLLIMX OMbIT YHOCTUA B TOC3AKYMKAX

OueHka ypoBHS uucdposusaumum MCh
Cymma He pasHO 100%

I 5 7

CBOM UHTEPHET-CAUT
|

I 5 ) 7,

OnbIT y4ACTUSI B TOC.3AKYMKAX HO DAEKTPOHHbIX MAOLLLAAKOX
|

KaccoBbiM annapar, ¢ nepeaayen AQHHbIX B HaAOrosble I 447,
OPrAHblI B OHAOMH PEXMME I

I, 4 0%

OTAEABHOS CTPAHMYKA KOMMNAHMM B COLLMAABHbBIX CETAX
-

PeryAdpHble PACXOAbI HO NPOABMXKEHME BMzHeca B I 40%
MOUCKOBbIX CUCTEMAX |

I 3%

CMC pacchiAkM MO BA3e KAMEHTOB
|

m2021 =2020 m2018

ABe Tpett MCB mmetoT CODCTBEHHbIM CAMUT AAS MPOABUMXEHMS B CETU MHTEPHET

3a 3 roAad 30METHO BbIPOCAO YMCAO MCB, xoTa Obl PA3 YYACTBYIOLLIMX B FOC3AKynKax (c 36% ao 59%). 3a
MOCAEAHUM TOA MPUPOCT COCTABUMA 6%, 4YTO MOXET OblTb CBI3OHO C MEPAMM TOCMOAAEPXKKM U
aKTMBM3aLUMeEN Noncka MCB HOBbIX PbIHKOB CObITA B MEPUOA MAHAEMMUU U OTPAHUYEHUI

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



[MoOrPAMMBbI BUAEOCBS3N 30PEKOMEHAOBOAM CEDS KAK
HaMboAaee 3DFEKTMBHOE BHEAPEHME NEPUOAC MAHAEMMUM

UcnoAb3oBaHUE NPOrpaMMHbIX MPOAYKTOB B AesiTeAbHocTU MCH
(cymma He pasHa 100%)

[Tporpamma BMAEOCBA3M

[MporpaMMa YrpPaABAEHMI CKAQAOM

Mporpamma yveta paboyero BpemMeHm

DAEKTPOHHAS BYXraATEPUS

Mpoorpamma CRM

HeT, He UCMOoAb3yeM

0% 10% 20% 30% 40% 50% 60%
m2021 m2020 m2018

*  KAPOHTUHHbIE MEPbLI CMOCOOCTBOBAAM PA3BUTUIO BUPTYAAbHBIX KOMMYHUKALMK. B HACTOALLLMM MOMEHT
KQXKAbIM BTOPOM NPEAMNPUHUMATEAD MOAL3YETCS MPOrNPAMMOAMM BUAEOCBSA3M, - 30 TPU TOAC UX AOAS BbIDOCAQ
Cc 39% A0 53%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research



Kaxabit aecatbit MCB npuiiea B 2020 1. HO MAPKETNAENCHI

Aoasa MCB, KoTopble NPOAQIOT TOBAPbI UAU YCAYTU HEPE3 ArperaTtopbl UAU MAPKETMNAEUCHI
(Hanpumep, vyepes Wildberries, Ozon, ABuTto, AHAekc-MapkeT 1 T.n.)
% OT TEX, KTO MPOAQET TOBAPbI MAM YCAYTU YEPES MHTEPHET

® Ad, ¢ 2020 mam 2021 roac
m A, c 2019 road UAM paHee
B Het, HO paHee NMPOAQBAAM

B HeT, M HUKOTAQ He MOOACBAAM

= 30 NOCAEAHUMU TOA 12% NPEANPUHUMMATEAEN HAYOAM MOAb3OBATLCH MAPKETIAEMCAMM MAM ArPETATOPAMM
AA PEAAM3ALMM NPOAYKLMM, OBLLLAA AOAS MCB, MCMOAB3YIOLLLIMX 3TH KOHOAbI CObITA, AOCTUTAQ 28%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 19



[TonaoxeHme 1. 410 13 cebq NPeACTABASET MHAEKC RSBI

= Y710 nokasbiBAET:. 3OMEPIET AEAOBYIO OKTMBHOCTL B cermeHTe MCBb.
f) ABAIETCH ONEPEXAOLLIMM MHAMKATOPOM CUTYALMU B DKOHOMMKE PP

SR

= Kak 4yuTtaTtb: 3Ha4YeHme mHAekca Bbille 50,0 M. CBMAETEABCTBYET O
POCTE AEAOBOM AKTUMBHOCTH, HMXKEe 50,0 N. — 0 ee CHMXKXEHMM

=

lNpyumep: MHaekc RSBl B goeBpane 2021r. Haxoautcs BbiLwe 50
MYyHKTOB, YTO YKA3bIBAET HA POCT AEAOBOU AKTMBHOCTU B cermeHTe MCbH

|:||:||] = Kakas nepmMoAUYHOCTb U UCTOPUA: BbIXOAUT C peBpaAd 2014 r. C
2020 roAQ PACCHMUTBIBAETCH eXeMecqayHo, nyoamkyetrcd 20 4mcad

CAEAYIOLLLETO MecCsLd. POHEE PACCYUTBIBOACS EXEKBAPTAABHO
“ .

=

Koppeasuusa RSBl ¢ BB cocTasaseT 70%

NcTouHmk: NCB AHaamTuka & Ctparterns, Magram Market Research 20



[ToMAOXKEHME 2. PAKTMYECKME 1 OXKMATEMbIE 3HAYEHMS
KOMMNOHEHT MHAekKCA RSBI 3a aHBAPb U doeBpaAb 2021 T.

RSB RSB RSBI RSBI RSB| RS| RSB .. RSB
obwmin  v\KPOm MAABIM - CREARMM e npoumssoacTso copepa MOAOABKHBI  FoHCKOS
t OusHec OusHec  OBu3HecC P P YCAYT npeAnp-so
dakmieckoe PEBPANE 28,9 24,1 31,4 39,7 27.4 31,6 28,5 34,8 28,1
SHOMGHWME ¢ gapb 35,4 25,8 41,2 54,3 34,1 39,6 33,3 41,7 37,5
Mpoaaxm
Oxiagemos PEBOCAL 533 50,3 54,2 62,5 51,6 54,5 54,5 60,8 52,2
SHOHCHME  giBaps 42,0 42,4 42,9 37,6 40,0 43,4 43,3 48,8 42,0
Pakmeckoe DEBPOAL 46,9 42,8 50,7 50,3 48,1 47,6 44,7 45,7 48,1
SHOHCHME  giaps 46,0 43,3 48,8 47,4 47,7 43,8 45,7 46,6 47,3
Kaapbl
Oxacemoe PEBPOAL 558 53,2 58,0 59,1 55,2 56,5 56,0 59,4 54,5
SHOMGHWME o gapb 54,1 53,2 54,7 55,8 52,6 55,4 54,9 57,5 54,1
dakmeckoe PEBPAAL 58,3 48,9 65.7 71,1 61,1 62,5 51,3 58,2 63,2
KpeanTsbl
SHOHCHME  giBaps 55,7 50,2 58,9 67.3 59,3 55,2 51,6 49,9 60,0
Pakmeckoe PEBPOAL 53,6 46,1 60..,2 61,3 53,9 59,7 48,2 53,4 52,9
SHOHCHME — qiBaps 51,4 46,5 54,3 61,1 51,2 54,9 48,7 52,8 49,6
MHBECTULIMM
Oxacemoe PEBOONS 61,7 57,6 66,3 62,5 59,5 66,6 60,3 62,1 59,1
SHOMGHWME g1 gapb 58,4 55,3 58,9 69,0 56,6 61,0 58,3 62,4 55,0
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Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUAACMMU Bbl CMOXKETE O3HAKOMMTBCSH HA CTPAHMLLE HALLIETO
camTe:

https://www.psbank.ru/Business/RSBI

‘| OG6LL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEAHEMO NPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

