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UHaekc Onopbl RSBI

Pe3yAbTATbl 30 AnpeAb AeAOBOU AKTUBHOCTH
2022 roaa MOAOro U CpeAHero
OusHeca

Maii 2022 @ RSBI I ?NUéELEss




B anpeae mHaekc RSBI BbipocC € 47,7 AO 48,7 MYHKTOB, OTPOXAOS
CHMXEeHMe HePBO3HOCTM MCbB B OTHOLLEHWMM CAHKLUMMN

AnHamuka uHaekca RSBI v BBl PP
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McToyHuk: MCB AHaamtnka & Crpaterms, Magram Market Research



[TOOACKM Y4YTb BbIDOCAM, HO BCE €LLLe OCTAOAUCH B 30HE
rAYOOKOro CrnaAd

= KOMMOHEHTA NMPOAOXKM OCTAETCA B MHAEKCE HAOMBOAEE CAQDOM, HOXOAICH 3HAYUTEABHO HUMXKE
50 NyHKTOB. OCTAOAbHbIE KOMMOHEHTHI B 30HE YBEPEHHOIO POCTA

* B anpeae MpoAaXM MOAYYMAM HEOOABLLIOM MMMYALC K BOCCTAOHOBAEHMUIO, YBEAMYMBLLMCH HO 3
nyHKTA. Kaapsbl, KpeanTtbl 1 MHBECTULMKM OCTAAMCH ©E3 U3BMEHEHMM

U3meHeHHe nHaekca RSBl M ero KOMNOHEHT, B MYHKTAX
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4717 48,7

KpeanTsbl NHBECTMLMM RSBI
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McTovHuk: MCB AHaamTnka, Magram Market Research



[TPOAC>KM: BBIDOCAM HA C

OXKMAOAHUAX

ODOHE CHWMXEHMA HETATMBHOIO OOHA B

= KOMMOHEHTA [POAOXKM BbIDOCAQ HA 3 MYHKTA, HO OCTAOAQCH CYLLLECTBEHHO Huxke 50 n.

= Y4cAO MCB, OXMAQIOLLMX COKPALLEHMS BbIDYYKM, CHUMIUAOCH C 47% A0 37%, 4TO M CTAAO

NO3UTUBHBIM TPUITEPOM B AMPEAE

RSBI Mpoaaxu
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Aoaa MCB, oTMeTUBLLUUX POCT U NAAEHUE BbIPY4KH
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Kaapbl: B AQnpeAe COKPALLEHME MEPCOHAAQ HADAIAAQAOCH
4yaLLLEe HOMMA, HO OXXKMAQHUSA YAYYLLIAKOTCS

= B anpeae cokpawaam wtat 11%, a HApALWMBOAM 7% - MOKA3ATEAM XYyXE MPOLLAOIO
mecaua (10% m 8% cooteetcTBeHHO). OAHAKO, B DAMXKAMLLEE BPEMS YBEAUYMUTL MEPCOHAA
OAQHUPYIOT 17% NPEeANPUHMMATEAEN, O COKPALLLATb TOABKO 9%

RSBI Kaapb! AoAs MCB, OTMETMBLLMX POCT U COKPALLLEHME NEePCOHAAA

(otmeyatoTcs CbCIKTl/I‘-IeCKl/Ie N OKMAJEMbIE MIMEHEHMA I'IOKO3OTe/\$I)

pocT
30%

54,0 25%
25%
20% L Y 7%
15% e

15%

50,0 n. 0% 8% 7%
- I ................... N I
0%

48,0 -5% I I
-10% -7%
10% -9% -9%
15% ’ %
. . . . . . AN . s MR < . . - ©
I8 s¥28885855588%85£p¢8¢8
CndAgoggmgggzggq:ooIqugg Map Anp Main I
2020 ‘ 2021 ‘ 2022 B PoCT doaKT PocT nporHos
B CokpaLlleHue doakT CoKpalLleHne NporHo3
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KpeAUnTbl: COXPOHUAMCH B 30HE POCTA, HO Y MUHUMMYMOB DoAee

HEM 30 TOA

= KOMMNOHEHTA KpeAnTbl COXPOAHUAQCHL Y YPOBHEM KOHUO 2020 r..

CHM3NANCDL KAK

YAOBAETBOPEHHBIN (C 22% A0 21%), TAOK U HEYAOBAETBOPEHHBIM CrpocC (C 14% A0 12%)
= OTHOCMUTEABHO MPOLLUAOIO TOAQ YAOBAETBOPEHHbBIM CMPOC MO KPEAMTAM CHM3MACS AO

MUHMMOAABHOTO YPOOBHA
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AOAS YAOBAETBOPEHHOIO CNpoca:
NOAYHYMBLLUE U YK€ UMEeIoLLLUE KPEeAUT

B [JOAYYMAM KDEAMT B OTYSTHOM MEPUOAE
YXe ectb KpeauT
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AOAS OTKO30B MO KPEAUTAM COCTABUAQ 54%, 4TO CYLLLECTBEHHO
BbiLLle 2021 roaQ

= HeyAOBAETBOPEHHbBIM CMPOC HA KPEAMTbl B AMPEAE COKPATUACS, KOK U YAOBAETBOPEHHbIM

cnpoc

= AOAS OTKQA30B MO KPEAMTAM BbIPOCAA K YPOBHAM 2020 road

AoAss MCb, oTMEeTUBLUUX NOAYHEHUE KPpeAUTd

3a nocAepHue 3 mecaua

B [TOAYYMAM KPEAMT B
OTYETHOM MEPUOAE

Y>XXe eCTb KpeaAnT
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Y AOBAETBOPEHHbIN CAPOC

B He 0oAOBPUAM B OTHETHOM
nepuoaAe

B He NbITAAMCb MOAYYUTb
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AOAS OTKA30B HA 3ASIBKU NO KPEAUTAM K YUCAY UX
MNOAQBLUUX

—0— AOAS OTKA30B K MOACBABLLMA 30SIBKY HO KPEAMT
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MHBeCTMUUM. MHBECTULMOHHASA AKTUBHOCTb
NPEANPUMHMMATEAEM COXPAHAETCA HECMOTPA HO CAHKLMM

= PAKTUHECKMIM POCT MHBECTULIMM BCE €LLE BbILLE COKPALLLEHWM: HOPALLUMBAAM BAOXKEHMS B
OusHec 16%, a cokparLaam 10%

Aoasa MCB, 0OTMeTUBLLUUX POCT U COKPALL,EHUE UHBECTULLUM

RSBI UHBeCTHULUMU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)

pocT
35%
60,3 30%
59,6 30%
25% vy 22%
199 19% e
5,0 0% o T 6% e e
55,9 552 15%
50,0 n. 10%
50,9 5%
0%
_5% I
10% o 7%
. o < - T . . ’ 9% -10% 7% ’
A S A 23535533 %33 od g2 -15%
[} o 0 O C Q 9 £ O Q O C
c:ncl.A.UOI<ICKBL <2< OF 4= & 3 < Map. Anp. Mait T
2020 ‘ 2021 ‘ 2022
B POCT CpaKT PocTt nporHos
B CoKpaLLeHme doakT CokpalLleH1e MporHo3

NcTouHuk: MCB AHaamTMka, Magram Market Research



OXMAQHMI MUKPOOU3HECO HOYOAM BOCCTAHOBAMBATLCS
ObICTPEE MAAOTO U CPEAHETO

* MHAEKCbl MOAOTO U CpPEeAHEro OM3HeCOB MPAKTMYECKM HE M3MEHUAMCH, A BOT MOKA3ATEAD
MMKPODM3HECA BbIPOC HA 2,5 NYHKTA. HECMOTPA HA TO, YTO MHAEKC MMKPOBU3IHECO OCTAACH
B 30HE CMNAAQ, HA AMLO CHWMXEHME HETATUBHbLIX HACTPOEHWM MO OYAYLLEM BbIPYYKE

NPEANPUHUMATEAEN.

AvHamuka nHaekca RSBl no pasmepam 6usHeca
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MHAEKC B MPOM3BOACTBE CHM3MACH K HEUTPOAABHOMY YPOBHIO M3-
30 COKPALLEHMA KOMMNOHEHT KAAPbLI M MIHBECTULLMM

» CHMXXEHME MOKA3ZAA MHAEKC B MPOWU3BOACTBE M3-30 COKPALLLEHMA KOMMOHEHT KaaApbl U
MHBECTMUMM. T[lpeAnNOAAraem, 41O TMpOCTOMU B TMPOM3BOACTBE M3-30 COOEB MOCTABOK
KOMMAEKTYIOLLMX CKA3OAMCb HO KAAPOBOM MOAUTUKE HE AYYLLUMM OOPA3OM: BbIPDOCAO YUCAO
MCB, COKPALLLOBLLMX LUTAT 30 MOCAEAHME 3 Mecaua

= POCT B TOPIOBAE U CADEPE YCAYr, HAMPOTMB, CBA3AH C YAYYLUEHHbIMM OXMAQHUSIMM MO
MPOAOXKOM, A B CAPEPE YCAYT ELLLE U C YAYYLLIEHUEM CUTYALMM C 30EMHBIMU CPEACTBOMM

AnHamuka uHaekca RSBl no BUAOGM AeTEeAbHOCTHU
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NcTouHmk: NCB AHaAamTMKa, Magram Market Research



HecMmoTpd HO LLOKK, YCAO MCb, AonyCKatoLLLMX
BO3MOXXHOCTb 30KPbITMI BM3HECA, CHU3MAOCH

AonyckaeTe A1 Bbl BO3MOXHOCTb 30KPbITUS GU3HECA AO KOHLLO TEKYLLLETro roaa?
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boaee Tpetm MCB yBepeEeHbI, 4TO 3KOHOMMKA OT COHKLMM
YKPEMUTCH, HO AULLb 14% BUAAT MPEUMYLLLECTBO AAS MUX

COOCTBEHHOIO OM3HECA

Kak noBAUSIOT 3KOHOMUYECKUE CAHKLLMM,
BBEAEHHbIe B OTHOLWEHMU Poccumn, Ha IKOHOMUKY
CTPQAHbI B LEAOM?

58% 37%
38%
17%
5%
CyLiectBeHHO boabLas 4aCTb | BOAbLLMHCTBO  CyLLLECTBEHHO Hukak He
OCAQBSAT OTPACAEN OTPACAEN yKpenart MOBAMSIOT
MOCTpOAQET yKpenarcs

NcTouHuk: NCB AHaAamTMKa, Magram Market Research

Kak nOBAUSAIOT 3KOHOMUYECKUE CAHKLUUMH,
BBeAEHHble B oTHoweHun Poccuu, Ha Baw
6usHec?
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Cenyac BMAMTCH OOAbLLIMM MOTEHLIMAOA AAT PA3BUTUA OM3HECQ,

HEM TOA HA3AA

CorAdacHbI AU Bbl C YTBEPXXAEHUEM, YTO TEKYLLLUA KPUZUC — DTO BpEMSA
BO3MOXHOCTEU AAA Bawero 6usHeca?
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Cpeanui

MaAbIM

Mukpo

B ueaom

B [TOAHOCTbIO COrAQCEH Ckopee COoranaceH
B CKopee He COrAaceH B He coraaceH



AOrmctmnyeckme npobAEMbI U AECOULMT MCMbITOAM DOAbLLIE
40% MCB, 41O B UTOTE BLIAUAOCH B POCT 30KYMOYHbIX LLEH Y BCEX

C KaKumu Npo6GAeMamMm B NPMOBGpeTEHUN KOMMNAEKTYIOLLLUX CTOAKHYAOCH
Bawe npeanpuaTHe 3a NOCAEAHUE TPU Mecaua?
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NcTouHuk: NCB AHaAamTMKa, Magram Market Research



[TOAOBMHA MPEANPUHUMATEAEN CPEAHETO ODU3HECO CUABHO
30BMCSAT OT MMMNOPTA MHOCTPAHHbBIX KOMMAEKTYIOLLLMX

HackoAbKO B LLEeAOM AeATeAbHOCTb Baluero npeAnpuaTusa 3aBUCUT OT
MMMNOPTA UHOCTPCAHHbIX KOMMNAEKTYIOLLUX, TOBAPOB U YCAYT?
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[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHaekca RSBl 3a mapt m anpeab 2022 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSB RSB
OBLWUIA MUKPO-  MOAAbIM  CPEAHMM  TOPrOBAY  MPOM3BOACTBO CPEPA  MOAOAEXHBIM  >XKEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo

dakmieckoe AMPEAb 31,6 26,2 34,9 423 34,5 32,9 27,2 30,9 29,7

SHO"eHMe  apr 31,2 24,7 35,0 44,1 31,0 36,3 27,1 31,3 29,4
Mpoaaxm

Oxincemoe CMPEAb 42,1 40,8 42,6 45,7 38,7 45,4 43,4 39,6 43,6

3Ha%enme MapT 36,7 32,9 40,4 39,6 34,6 42,5 34,6 40,1 34,8

dakmieckoe AMPEAb 48,2 46,3 49,9 50,2 48,4 47,2 48,7 52,3 48,9

HaAteHne — apr 49,1 459 52,2 51,5 48,3 52,2 47,5 50,7 48,0
Kaapbl

Oxmagemoe MPEAL 544 53,9 54,4 56,6 53,1 55,8 54,8 51,9 54,5

SHO"eHMe  apr 53,1 51,1 55,2 54,3 51,4 56,7 52,2 54,0 51,8

dakmieckoe AMPEAb 54,4 51,1 56,9 59,0 55,7 56,6 51,1 54,5 56,6
KpeanTsbl

3Ha%enme MapT 54,0 49,3 58,1 59,4 56,0 56,7 49,5 54,6 57,9

Bakieckoe AMPEAb 52,5 49,1 54,8 58,8 53,0 54,6 50,3 54,4 50,8

HaAteHne — apr 55,3 50,4 58,5 64,6 55,5 60,7 50,9 56,5 54,0
MHBECTMLIMM

Oxacemos CMPEAb 57,5 55,9 58,4 60,4 59,1 58,7 54,5 57,3 56,1

SHO"eHne  apr 55,0 52,5 57,1 57,5 53,6 58,5 53,7 56,7 52,9

McTodHmk: MCB AHaamTrka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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